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WWEF is one of the world’s largest and most experienced independent
conservation organizations, with over 6 million supporters and a global
network active in more than 100 countries. WWF’s mission is to stop
the degradation of the planet’s natural environment and to build a
future in which humans live in harmony with nature, by conserving the
world’s biological diversity, ensuring that the use of renewable natural
resources is sustainable, and promoting the reduction of pollution and
wasteful consumption.

NATURE AT
THE BRINK

WWZF’s Living Planet Report shows that humanity and the way we feed, fuel, and finance our
societies and economies is pushing nature and the services that power and sustain us to the
brink. Agricultural expansion, deforestation, overfishing, urban development, energy use,
mining, and pollution are all driving habitat loss, water shortages, and climate change. In
addition, every year, the World Economic Forum Risks Report continues to show the increase
in the scale and urgency of environmental risks to the global economy, as well as the deepening
interconnections between environmental issues, economic strains, and geopolitical tensions.

We cannot afford to be complacent. In fact, we need to move into an emergency and solutions-
based mindset. The landmark Intergovernmental Panel on Climate Change (IPCC) report, Sixth.
Assessment Report (AR6) paints a clear and urgent picture. The report warns that continued
inaction will intensify climate-related hazards, disrupt ecosystems, undermine economies,

and drive social instability. Allowing nature to fail is not an option - we must act decisively to
transform our world economy and safeguard our future.

The good news is that we also have an unparalleled opportunity for positive change — the science
is clearer, awareness is greater, and innovation is more powerful than ever before. We can
redefine our relationship with nature — but we need to work together. One organization alone
cannot deliver the change we need. That is why WWF collaborates with business — working in
partnership — to find solutions and act at a scale that matters.


https://livingplanet.panda.org/
https://www.weforum.org/publications/global-risks-report-2025/
https://www.ipcc.ch/sr15/
https://www.ipcc.ch/report/ar6/syr/?utm_source=chatgpt.com
https://www.ipcc.ch/report/ar6/syr/?utm_source=chatgpt.com
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TAKING BOLD
COLLECTIVE ACTION

The time to act is now. We have put in place a global conservation
strategy, guided by Roadmap 2030, our shared organizational compass
that outlines six global objectives to be achieved by 2030. It reflects
the way the world is changing, meets the big environmental challenges
of our time and helps us simplify, unite and focus our efforts for
greater impact.

We are creating strong cross-functional collaborations within WWF and with key external
partners to foster greater collaboration and innovation, incubating new ideas and taking
promising ones to scale as we unite our efforts toward making ambitious targets a reality.

We know that one organization alone can’t effect the change needed. That is why our work on the
goals and drivers includes our partnerships with institutions and corporations, both local and
international. The changes we want to see in the world can only come about through the efforts
of many actors: local communities and national and multinational corporations, governments
and NGOs, finance institutions and development agencies, consumers, and researchers.

There has never been a stronger sense of urgency for action. In WWF, we are defining new ways
of working together to make a difference on a scale that matters. We know we must redefine
humanity’s relationship with the planet. And together, we passionately believe we can.
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OUR WORK WITH THE
CORPORATE SECTOR

WWF’s mission is to stop the degradation of the planet’s natural
environment and to build a future in which humans live in harmony
with nature.

Therefore, WWF seeks to work with those with the greatest potential to reduce the most pressing
threats to the diversity of life on Earth and find solutions to conservation challenges such as
deforestation, over-fishing, water scarcity, and climate change. The corporate sector drives much
of the global economy, so companies also have a specific responsibility to ensure that the natural
resources and ecosystems that underpin their business are used sustainably.

Companies are also well-positioned to lead in rapid adaptation and to develop innovative
solutions that drive change. We do this in a variety of ways, including supporting regulations
that stop illegal or unsustainable activities, encouraging companies and industry platforms
(e.g. Science-Based Targets initiative, Science-Based Target Network, and the Climate Business
Network) to make ambitious commitments while also engaging in public policy discussions at
global and local levels (e.g., Business Coalition for a Global Plastics Treaty, Forest Forward,
Vision, Principles and Asks for DCF Supply Chains), providing helpful tools and frameworks
(e.g., WWF Water Risk Filter, WWF Biodiversity Risk Filter, WWF Wood Risk Tool, and

The Taskforce for Nature-related Financial Disclosures (TNFD) ) and supporting credible
certification schemes (e.g. Forest Stewardship Council (FSC), Aquaculture Stewardship Council
(ASC), Roundtable on Sustainable Palm Oil (RSPO), Roundtable on Responsible Soy (RTRS),
Better Cotton Initiative (BCI)). We also publish scorecards and reports on company or sector
performance (e.g. palm oil scorecard, soy scorecard, and sustainable cotton ranking), mobilize
public pressure through high-profile campaigns on issues related to business activities (e.g.
Business for Nature, Moratorium for Deep Sea Mining, Fossil to Clean Campaign), as well as
working in partnership with individual companies.

This report presents an overview of this WWF office’s partnerships with individual companies.


http://sciencebasedtargets.org/
https://sciencebasedtargetsnetwork.org/
https://wwf.panda.org/discover/our_focus/climate_and_energy_practice/what_we_do/climatebusiness/climate_business_network/
https://wwf.panda.org/discover/our_focus/climate_and_energy_practice/what_we_do/climatebusiness/climate_business_network/
https://www.businessforplasticstreaty.org/
https://forestsforward.panda.org/
https://wwfint.awsassets.panda.org/downloads/dcf_supply_chains___vision_principles_asks.pdf
https://riskfilter.org/water/home
https://riskfilter.org/biodiversity/home
https://www.woodrisk.org/
https://tnfd.global/
https://ic.fsc.org/en
http://www.asc-aqua.org/
http://www.rspo.org/about
http://www.responsiblesoy.org/?lang=en
https://bettercotton.org/
http://palmoilscorecard.panda.org/
http://soyscorecard.panda.org/
https://www.sustainablecottonranking.org/
https://www.businessfornature.org/
https://deep-sea-conservation.org/solutions/no-deep-sea-mining/
https://www.wemeanbusinesscoalition.org/fossil-to-clean/
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HOW WE WORK WITH
CORPORATE PARTNERS

Our work with the business is partnerships are guided by a
clear framework that defines our vision, value proposition, and
corporate asks.

We believe that together, we can transform whole sectors and markets for the better, delivering
results that would not be possible through individual action alone. The goals of WWF’s

seven global conservation Practices, namely, Biodiversity, Climate and Energy, Freshwater,
Food and Agriculture, Forests, Ocean and Finance shape what we do and how we work with
corporate partners.

Our four pillars of engagement are as follows:

1. TRANSFORMING BUSINESS

Our partnerships aim to deliver direct conservation results on key issues or in priority places
by changing practices throughout a company’s operations and value chain. We focus on
assessing impacts and dependencies on nature and climate across the value chain, setting
science-based targets for climate and nature, and implementing robust reduction plans.
These efforts intend to reduce the major environmental impacts of some of the world’s largest
companies, achieve conservation results that would not otherwise be possible, and influence
related sectors and industries.

!'\J

CONSUMER AND EMPLOYEE ENGAGEMENT

The second way that WWF partners with the private sector is by raising awareness of key
environmental issues among consumers and employees. The goal is to encourage sustainable
consumption and lifestyle choices as well as promote the protection of natural habitats and
biodiversity, highlighting the importance of preserving our planet’s unique ecosystems.

.LAJ

SHARED POLICY AND ADVOCACY

By partnering with businesses, we harness collective influence and power to achieve change
through joint advocacy for sustainability. Together with our partners, we advocate for
ambitious sectoral and national sustainability policies and standards. We mobilize corporate
capital for conservation initiatives and ensure investments are aligned with sustainable
finance principles.

:h

FINANCING CLIMATE AND NATURE PROJECTS

Through our partnerships, businesses invest in the protection and restoration of nature
by financing WWF’s global conservation work and actively participating in projects within
their operational areas. This includes supporting innovative nature-based solutions and
empowering indigenous and community-led conservation efforts.
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TRANSPARENCY AND
ACCOUNTABILITY

Results and impact, both qualitative and quantitative, are essential for us. We advocate
transparency in action by all stakeholders as a crucial step toward sustainability. We believe
that accountability for results and transparency to our supporters and our members on how we
deliver those results are key to our approach of working in a constructive, cooperative manner
with all our partners, including the corporate sector.

We want all our partnerships with companies to deliver the greatest impact possible, with the
goal of creating lasting results at scale. We have, therefore, started a process of deeper and more
systematic assessment of the targets and the outcomes we achieve in our work with the private
sector and specifically through our bilateral partnerships.

All WWF offices are committed to continue reporting publicly on all our company relationships,
their intent, objectives, and impacts, of which this report is one part. A Global Report of WWF’s
largest corporate partnerships globally can also be found here.

THIS REPORT

The aim of this report is to give an overview of the partnerships that WWF-Finland has with
individual companies. Funds obtained through corporate partnerships are typically used by
WWEF to:

+ Drive conservation by transforming business practices and reducing environmental impacts.
+ Raise awareness and inspire sustainable choices to protect natural habitats and biodiversity.
« Collaborate with businesses to advocate for ambitious sustainability policies and standards.

« Invest in nature protection and restoration through innovative projects and community-led
efforts.

This WWEF office is responsible for the (contractual) agreement(s) with the companies concerned.
The activities of the engagements in many cases take place in other countries or regions.

In FY25, income from corporate partnerships represented 14% of this WWF office’s total income.


http://panda.org/partnerships
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PARTNERSHIPS WITH AN ANNUAL BUDGET
OF MORE THAN EUR™ 25,000 IN FY25

CU[A'[U I.A FINLAND UY Industry Beverage industry

Type of Partnership Transforming Business
Shared Policy and Advocacy
Financing Climate and Nature

Conservation Focus of Partnership Freshwater

Budget Range (in EUR) 25,000 - 100,000

Coca-Cola Finland and WWF Finland are collaborating on water protection in Western Uusimaa.
The project focuses on protecting waters in the Ingarskilanjoki River catchment area. As part of
the collaboration, a 1.5-kilometre two-stage channel was constructed along the river. This helps
prevent nutrients from being washed into the Baltic Sea during heavy rainfall and floods, thereby
reducing eutrophication in the region’s water bodies. Coca-Cola Finland is one of the main
partners of WWF Finland.

Since 2012, Coca-Cola and WWF have implemented joint water projects around the world to
improve water security in many regions suffering from water scarcity. For example, wetlands
and floodplains have been restored in the heart of the Danube region, forming a vital lifeline for
ecosystems across Europe.
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ENERGIATEHOKAS
ERISTETEQLLISUUS RY

Industry Wholesale Building Materials

Type of Partnership Transforming Business
Shared Policy and Advocacy
Financing Climate and Nature

Conservation Focus of Partnership Climate & Energy

Budget Range (in EUR) 25,000 — 100,000

Energiatehokas Eristeteollisuus ry and WWF Finland cooperate to reduce energy consumption
and improve energy efficiency in Finland. The aim of the partnership is to mitigate climate
change.

Together with Energiatehokas Eristeteollisuus ry, WWF wants to highlight the potential of
structural energy efficiency in buildings for achieving Finland’s climate targets and addressing
the climate crisis.

The themes of the collaboration are:
1. The benefits of energy savings

2. Decoupling the perceived link between improving structural energy efficiency and poor
indoor air quality

3. Strengthening social justice through societal support mechanisms
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FINN SPRING 0Y

Industry Beverage industry

Type of Partnership Consumer and Employee Engagement
Financing Climate and Nature

Conservation Focus of Partnership Biodiversity

Budget Range (in EUR) 25,000 — 100,000

Finn Spring Oy’s beverage brand Villi supported WWF Finland’s work to restore a spring located
in Inkoo. Springs are sensitive ecosystems, and many Finnish springs are unfortunately in poor
condition. Restoration can create conditions where a spring once again becomes a habitat to
which diverse species can return and where they can thrive in the future.
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ICEYE 0YJ

Industry Space technology

Type of Partnership Financing Climate and Nature
Conservation Focus of Partnership Climate

Budget Range (in EUR) 25,000 — 100,000

ICEYE supported WWF’s Arctic Programme in identifying and protecting whale migration
routes.

The goal of WWF’s Arctic Programme is to monitor whale migration routes, increase knowledge
about them, and implement practical conservation measures along these routes in line with the
UN Global Biodiversity Framework (GBF). One aim of the corporate partnership is to explore
how ICEYE’s satellite imagery can be used to help identify and protect whale migration routes.
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LIDL SUOMI Y

Industry Retail

Type of Partnership Transforming Business
Consumer and Employee engagement
Shared Policy and Advocacy
Financing Climate and Nature

Conservation Focus of Partnership Food
Freshwater
Budget Range (in EUR) 25,000 — 100,000

The aim of the three-year collaboration between WWF Finland and Lidl Finland is to encourage
Finns to adopt more sustainable diets. Lidl Finland is one of the main partners of WWF Finland.

With Lidl’s support, a forest wetland has also been constructed in Snappertuna to prevent
harmful nutrient and sediment runoff into small water bodies and the Baltic Sea. The aim is to
reduce flooding in the flood-prone fields downstream of the wetland and to decrease the nutrient
load on the Baltic Sea. At the same time, the project improves local farming conditions.

In Lidl stores, customers can also donate their bottle deposit refunds through reverse vending
machines to support WWF Finland’s work for Finnish nature.

WWF collaborates with Lidl internationally in 30 countries. During the five-year partnership, the
focus is on global environmental challenges: protecting biodiversity and natural resources such
as freshwater, as well as mitigating climate change.
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MANDATUM OY

Industry Financing
Type of Partnership Financing Climate and Nature
Conservation Focus of Partnership Climate
Biodiversity
Budget Range (in EUR) 25,000 — 100,000

Mandatum and WWF Finland collaborate to promote responsible investing and to mitigate
climate change and biodiversity loss. Mandatum is one of WWF Finland’s main partners and
supports its climate work through donation.

As part of the collaboration, Sijoittajan ilmasto- ja ympéristéopas (Investor’s Guide to Climate
and Environment) has been produced, offering up-to-date information and practical tools for
responsible investing. Planning for the guide began during the 2025 financial year. The guide
helps private investors identify companies that operate within the limits of nature’s carrying
capacity or are transitioning towards more sustainable business practices. It includes concrete
approaches to responsible equity and fund investing, checklists, practical examples, and current
information on the returns and risks of responsible investments. It combines WWEF’s expertise
with Mandatum’s investment knowledge, providing readers with an understanding of the
principles of responsible investing, such as taking ESG factors into account.

The partnership began in 2017, and during the collaboration three updated editions of the
guide have since been produced. The latest version published in 2025 introduces a new theme
alongside climate change: biodiversity.
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POHJOISMAIDEN
INVESTOINTIPANKKI
(NIB)

Industry Banking

Type of Partnership Financing Climate and Nature
Conservation Focus of Partnership Biodiversity

Budget Range (in EUR) 25,000 — 100,000

NIB supported WWF Finland’s work with a donation to acquire a hydrocopter and to restore the
meadows of Uutela, the largest and most ecologically valuable outdoor area in Helsinki.

In 2024, WWF initiated a project to acquire a new hydrocopter for use in the conservation

of the highly endangered Saimaa ringed seal. The main objectives of the hydrocopter project

are to enable WWF experts to count the nests of the Saimaa ringed seal in Lake Saimaa and

to transport artificial nests to locations where ice conditions are poor and there is insufficient
snow for the seals’ nesting needs. If natural snowdrifts do not form during winter due to climate
change, the artificial nests transported to breeding islands may be the only safe nesting option
for the seals.

At Uutela, the main objective is to restore the meadows in the area by clearing vegetation,
mowing, removing invasive species, and building grazing fences. This work will increase the
diversity of the meadow ecosystem and is expected to attract insects and insectivorous birds back
to the area in the long term, making a significant contribution to biodiversity.
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OP POHJOLA

Industry Financing

Type of Partnership Consumer and Employee Engagement
Conservation Focus of Partnership Biodiversity

Budget Range (in EUR) 100,000-250,000

WWEF Finland and OP Pohjola are working together to promote biodiversity in Finland. OP
Pohjola is one of the main partners of WWF Finland.

The aim of the cooperation in 2024—2026 is to safeguard local nature by inspiring people to
take action for it. The partnership with WWF supports OP Pohjola’s sustainability work aimed
at strengthening biodiversity. The cooperation includes concrete actions such as combating
invasive alien species and improving conditions for pollinating insects. WWF’s Ala villiksi (Grow
wild) campaign has been implemented with the support of OP Pohjola.
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0Y KARL FAZER AB

Industry Food industry

Type of Partnership Transforming Business
Shared Policy and Advocacy

Conservation Focus of Partnership Food
International program

Budget Range (in EUR) 25,000-100,000

WWF Finland and Fazer work together to promote sustainable food production. The aim of the
multi-year cooperation is to find new ways to promote biodiversity and to take into account more
widely the impact of Fazer’s operations. One of Fazer’s focus areas is to increase the range of
plant-based products. Through the partnership, the company also wants to encourage its own
employees, customers and other stakeholders to adopt more sustainable practices.

Examples of cooperation: WWF has been involved in influencing the content of Fazer’s palm oil
commitment, soy commitment and deforestation mitigation policies. Events have been organised
jointly, and information has been shared on sustainable food choices and food waste. Sustainable
fishing and sourcing have also been promoted together. WWF’s Seafood Guide is followed when
selecting seafood for Fazer’s restaurants.

The partnership began in 2011.
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PARTIOAITTA OY

Industry Retail trade

Type of Partnership Financing Climate and Nature
Conservation Focus of Partnership Biodiversity

Budget Range (in EUR) 25,000-100,000

Partioaitta supported WWF Finland’s Luontolive with Ympéaristobonus (Nature bonus) donation.

With the donation, WWF could share through Luontolive the joy and beauty of Finnish nature
with an even wider audience — especially with those for whom going outdoors may be new

or physically challenging, such as urban children and young people, as well as elderly people
and individuals with limited mobility. The funding also enabled, for example, to organise the
Norppastudio webinar and introduce new species to WWF’s Luontolive broadcasts.
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POSTI GROUP 0YJ

Industry Logistics

Type of Partnership Transforming Business
Shared Policy and Advocacy
Financing Climate and Nature

Conservation Focus of Partnership Biodiversity

Budget Range (in EUR) 25,000-100,000

WWF Finland and Posti Group have worked since 2023 to promote biodiversity, and the work
continued during 2025. The aim of the cooperation is to improve the awareness of business
decision-makers about the practical means of preventing biodiversity loss, to support WWF’s
work for biodiversity and to further strengthen Posti’s own work against biodiversity loss.
Posti’s goal is to increase its own know-how and to share information on biodiversity loss with
stakeholders and the industry. The cooperation emphasizes collaboration between the subject
matter experts as well as communication to raise awareness on selected projects and topics.
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SANOMA MEDIA
FINLAND 0Y

Industry Media

Type of Partnership Consumer and Employee Engagement
Conservation Focus of Partnership Climate

Budget Range (in EUR) 25,000-100,000

Sanoma Media Finland is one of the main partners of WWF Finland. In the three-year corporate
partnership, WWF Finland strengthens its marketing in Sanoma Media Finland channels and
help the media company to develop its own sustainability work. The cooperation with WWF
supports Sanoma Media Finland in achieving the climate goals of its sustainability strategy. The
partnership also aims to develop WWF’s fundraising and marketing communications.

As part of the partnership, Sanoma’s staff has the opportunity to participate in volunteer work
organized by WWF, collecting plastic waste and oil spill response exercises, among others.
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SKANDINAVISKA
ENSKILDA BANKEN AB

Industry Financial sector

Type of Partnership Financing Climate and Nature, donation
Conservation Focus of Partnership Oceans and the Baltic Sea

Budget Range (in EUR) 250,000-500,000

SEB and WWF Finland are partnering to protect the Baltic Sea. The most visible example of
cooperation is the SEB WWF Nordenfond fund, whose investment activities follow the bank’s
sustainable investment policy. The fund mainly invests in Nordic companies that are actively
working on sustainability issues and have integrated sustainability into their business model.
The fund donates 1 % of its assets annually to WWF Finland and WWF Sweden if certain
conditions are met. SEB’s office in Helsinki has been part of the WWF Green Office network since
20009.

The cooperation began in the 1980s.
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STORA ENSO
METSA 0YJ

Industry Forest industry, carton, pulp, wood products and forest
management
Type of Partnership Transforming Business

Shared Policy and Advocacy

Conservation Focus of Partnership Forests
Freshwater
Budget Range (in EUR) 25,000-100,000

In cooperation with Stora Enso Wood Supply Finland, sustainable forestry, water conservation
and voluntary forest conservation in Finland were promoted. The cooperation was carried out
through various communication and advisory actions. Small water body habitats were also
restored together with the target of improving the status of endangered fish and other aquatic
species in Finland. Stora Enso was one of the main partners of WWF Finland.

Cooperation measures relating to the nature management of commercial forests were targeted

at safeguarding their natural values. The cooperation was implemented by increasing knowledge
and expertise among Stora Enso’s key stakeholders who made concrete actions and choices
regarding the forests. In order to reduce the impact of forestry on water bodies, advisory and
communication activities were carried out as part of the Metsilahde project financed by the
government’s Water Protection Enhancement Programme. Voluntary forest conservation actions
were targeted at increasing the number of voluntarily protected hectares. The Forest Biodiversity
Programme METSO directed at private forest owners by the Finnish government was promoted
through the cooperation. Actions aimed at restoring small water body habitats were carried

out as part of the Metsapurojen puolesta cooperation project, which was launched in 2022.

The target of this three-year project was to restore small water bodies, mainly in forests, to

their natural state, as they are important habitats for many species. The Metsédpurojen puolesta
cooperation was part of WWF’s more extensive long-term work to improve the status of running
water environments, with the aim of achieving a good ecological status for small water bodies
and running waters in Finland by 2030.
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MEN Industry Retail trade
Suo
Type of Partnership Transforming Business
OSUUSKAUPPOJEN TanstomingBuse
ared Policy an vocac
KESKUSKUNTA Financing Clznate and Natu)r,e
Conservation Focus of Partnership Food

Budget Range (in EUR) 25,000-100,000

The aim of the cooperation is to protect biodiversity and reduce the harmful environmental
effects of the consumption and production of natural resources. S-ryhma3 is one of the main
partners of WWF Finland.

The cooperation actions support WWF Finland’s work in achieving conservation targets,
especially those related to global deforestation, sustainable use of natural resources and
sustainable plant-based food. These targets are promoted, among other things, by identifying
and reducing S-ryhmé’s negative impact on biodiversity and by inspiring and encouraging
S-ryhmai’s customers and stakeholders to make more sustainable choices and adopt more
sustainable practices in terms of biodiversity.
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TORNATOR 0YJ

Industry Forest industry
Type of Partnership Transforming Business
Conservation Focus of Partnership Forests
Freshwater
Budget Range (in EUR) 100,000-250,000

WWEF and Tornator are collaborating on water protection during 2025—-2027 to minimize the
harmful impacts of forestry on water bodies at the catchment level, rather than through isolated
measures. The partnership will develop a model to better integrate water considerations into
forest management planning, while also assessing current practices, data, and planning tools.
The main goal is to reduce the negative water impacts of forestry. Tornator is one of the main
partners of WWF Finland.

During 2022—2024, Tornator and WWF Finland collaborated to promote the restoration of small
water body habitats, aiming to improve the status of endangered fish and other aquatic species in
Finland. The actions aimed at restoring small water body habitats were carried out as part of the
Metsdpurojen puolesta project. The target of this three-year project was to restore small water
bodies, mainly in forests, to their natural state, as they are important habitats for many species.

WWF Finland and Tornator began working together in 2022. The cooperation is part of WWF’s
more extensive long-term work to improve the status of running water environments, with the
aim of achieving a good ecological status for small water bodies and running waters in Finland by
2030.
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LOCALTAPIOLA Industry Financing
KESKINAINEN . Type of Partnership Financing Climate and Nature
VAKUUTUSYHTIU Conservation Focus of Partnership Climate & Energy

Budget Range (in EUR) 100,000-250,000

LocalTapiola General Mutual Insurance company supported WWF Finland’s work to prevent
natural disasters and restore nature. WWF’s Luonnonkatastrofirahasto (Natural Disaster Fund),
launched in autumn 2024, raises funds to prevent natural disasters and to repair the damage
they cause. The first donation to the fund was made by LocalTapiola, which also encourages
other companies and individuals to support this work.
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PARTNERSHIPS WITH AN ANNUAL
BUDGET OF EUR*25,000 OR LESS IN FY25

The following list represents all corporate partnerships that this WWF office has
with an annual budget of EUR*25,000 or less in FY25.

1. 3hearts Creations Oy

2, Aaro Forsman Oy

3 Accepta Oy

4. Anes Oy

5 Apetit Oyj

6 Appmore Oy

7. Arctic Light Hotel Oy

8. Brainflight Oy

9. Cuuma Communications Oy

10. Digital Office Company Oy

11. Edenred Oy

12. Fine Art Risto Oy
13. Finnora Oy

14. Fjillriven

15. Froneri Finland Oy

16. GoGift A/S

17. Grenius Oy
18. Hapwork Oy
19. HIFK

20. Hirsala Golf Oy

21, Innoflame Oy

22, Kekked Oy

23. KesiaKino Engel Oy

24. Kiinteistonviilitys Nina Julkunen LKV Oy
25. Kiitoskauppa Oy

26. KKS Restaurants

27. Kultakeskus Oy

28. Lamor Oyj

29. Mainospihlaja Ky
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30.
31.
32.
33.
34.
35.
36.
37
38.
39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.

50.

Meio Oy

More Joy Oy

Napsu Oy

NiiMaar Oy

Oy Soya Ab

Rau-Systems Oy

RCFF Film Festival

Resta Masa Oy

Ruisrock

Sarbon Woodwise Oy
Sokos Emotion Oy

Suomen Korttipiste Oy
Talentech Oy

Tmi Tero Nukarinen
Tulihormi nuohous oy
Turun Julkisivumaalaus Oy
Vantaan voimisteluseura ry.
Veikkaus Oy

Vertailut.com

Wiima Partners Oy

Alandsbanken Abp

WWF GREEN OFFICE

51.
52.
53.
54.
55.
56.
57-
58.
59.
60.
61.

62.

A-Kruunu Oy

A. Ahlstrom Oy
Aalto-yliopistokiinteistot Oy
Akava ry

Akavan FErityisalat AE ry, Akavas Specialorganisationer rf
AKI-liitot - AKI-forbunden ry
Aktia Pankki Oyj, Helsinki

Aller Media Oy

ALMACO Group Oy

Ammattiliitto Jyty ry
Arkkitehtiryhmi Reino Koivula Oy

Asianajotoimisto Castrén & Snellman
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63.
64.
65.
66.
67.
68.
69.

70.

1.

72,
73
74
75
76.

77.

78.
79.
8o.
81.
82.
83.
84.
85.
86.
87.
88.
89.
90.
1.
92.
93.
94.
95.
96.
97.
98.

Asianajotoimisto Krogerus Oy
Asuntosiitio

ATA-Henkilostopalvelut Oy

August Associates Oy

Beverage Partners Finland Oy

Bonum Pankki Oyj

Borenius Attorneys Ltd

Bristol-Myers Squibb (Finland) Oy Ab BMS
Business Joensuu Oy

CapMan Oyj

CC Real Finland Oy

Citywork Group Oy

Clear Channel Suomi Oy

Colliers Finland Oy

Continental Rengas Oy

CRC Industries Finland Oy

CWT Finland Oy

dentsu Finland Oy

Desperado Clothing Oy

Dittmar & Indrenius Asianajotoimisto Oy
Edistyksellinen Nykytanssi ja Baletti yhdistys ry
Elenia Oy

EMU Growth Partners Oy

Genesta Property Nordic Finland Oy
GlucoModicum Oy

Gofore Oyj

Halti Oy

Hanken - Svenska handelshogskolan
Hanken & SSE Executive Education Ab
HAVI Logistics Oy

Helsingin Diakonissalaitoksen siétio sr

Helsingin Satama Oy

Helsingin seudun kauppakamari - Helsingforsregionens handelskammare ry

Helsinki Business College Oy
Helsinki Partners

Hepacon Oy
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99.

100.

101.

102.

103.

104.

105.

106.

107.

108.

109.

110.

111.

112.

113.

114.

115.

116.

117.

118.

119.

120.

121.

122,

123.

124.

125.

126.

127.

128.

129.

130.

131.

132.

133.

134.

Idea ja Tuotanto Wolt Oy - Woltti Group
IdeaStructura Oy, Helsinki

Ilkka Oyj

Ilmatieteen laitos, Helsinki

Itd-Suomen yliopisto UEF (Yliopistopalvelut)
Janssen-Cilag Oy

JKMM Arkkitehdit Oy

Julkisten ja hyvinvointialojen liitto JHL ry, keskustoimisto
Juuranto Group Oy (Lejos Oy, Ki-Sal Oy)
Jyviskylin yliopisto

Kasvatuksen ja nuorisotyon asiantuntijat KNT ry
Keskinidinen Tyoéelikevakuutusyhtio Elo
Keskindinen Vakuutusyhtioé Turva

Kesko Oyj

Keva

Keyloop (Finland) Oy

Kiinteistoalan Koulutussiiitio sr (Kiinko), Malmin toimipaikka
Kodan Oy

Kojamo Oyj

Kopiosto ry

KPMG Oy Ab

Kuntarahoitus Oyj

L Arkkitehdit Oy

L M Ericsson Oy Ab

Laine IP Oy

Lapin yliopisto

Lapland North Destinations
Lappeenrannan-Lahden teknillinen yliopisto LUT
Levin Matkailu Oy

Lihel Oy / Solina Suomi

Limingan kunta, Lakeustalo

Logonet Oy

Lyreco Finland Oy

Maanpuolustuskorkeakoulu Santahaminan kampus

Midsona Finland Oy
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135.
136.
137.
138.
139.
140.
141.
142.
143.
144.
145.
146.
147.
148.
149.
150.
151.
152.
153.
154.
155.
156.
157.
158.
159.
160.
161.
162.
163.
164.
165.
166.
167.
168.
169.

170.

MIELI Pohjois-Savon mielenterveys ry
Modulight Oy

MORS Software Oy

MSD Finland Oy

Musiikin edistéimissiiitio sr (MES)

NIT Naval Interior Team Ltd Oy

Nitor Group Oy, Helsinki

Nordic Development Fund NDF

Nordic Environment Finance Corporation (NEFCO)
Nordic Investment Bank (NIB)
Norsepower Oy Ltd

NTRNZ Media Oy

OffiStore Oy

OP Ryhmai, Vallila

Opetusalan Ammattijarjesto OAJ ry
Otoplug Oy

Oulun Matkailu Oy

Oy Anglo-Nordic Ab

Pablo Films Oy
Pensionsforsikringsaktiebolaget Veritas
Pfizer Oy

Piirla Oy

Pohjantihti Keskinidinen Vakuutusyhtio
POHTO Oy

POP Pankkikeskus osk

Professoriliitto ry

Pro Basket Oy / EuroBasket 2025 (UTA)
Psycon Oy

RAKLI ry

Ramboll Finland Oy

Saint-Gobain Finland Oy, Helsinki
SATO Oyj

SEA LIFE Helsinki

SEB Finland

Solidium Oy

Sosiaalialan korkeakoulutettujen ammattijéirjesto Talentia ry
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171. Sponda Oy

172. Suomen Ammattiliittojen keskusjirjesté SAK ry

173. Suomen Asianajajat

174. Suomen Fysioterapeutit — Finlands Fysioterapeuter ry

175. Suomen Hammasléikériliitto - Finlands Tandlikarforbund
176. Suomen Hammasléékiriseura Apollonia

177. Suomen Kulttuurirahasto sr

178. Suomen Liaikiriliitto - Finlands Likarforbund ry

179. Suomen Psykologiliitto ry

18o0. Suomen Punainen Risti
181. Suomen Punainen Risti, keskustoimisto
182. Suomen Punainen Risti, Veripalvelu

183. Suomen Ratsastajainliitto ry

184. Suomen UNICEF ry

185. Switch Nordic Green AB Filial Finland

186. Syotteen keskusvaraamo/Lapin Mékkilomat Oy
187. Saveltidjiain Tekijainoikeustoimisto Teosto ry
188.  Siidstopankkiliitto Osk

189. T-Media Oy / Third Rock Finland Oy

190. Talouskonsultointi Mertaoja Oy

191. Taskut Communications Oy

192. Teknologiateollisuus ry

193. Teollisen yhteistyon rahasto Oy (Finnfund)
194. Tiketti Oy

195. Tilastokeskus

196. TOAS Tampereen opiskelija-asuntosiitio
197. Trevian Asset Management Oy

198. Turvallisuus- ja kemikaalivirasto (Tukes)
199. Tyoterveyslaitos

200. Uponor Oyj (GF/ Georg Fischer AG)

201. Valtiokonttori

202. Varsinais-Suomen Isinnéintitalo Oy

203. Vinetum Group

204. Vitamind Oy

205. VR-Yhtymi Oyj

206. Vuokraturva Oy LKV (Koko organisaatio)
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207.

208.

209.

210.

211.

wpd windmanager Suomi Oy

Waulff Oy

Yhteiskunta-alan korkeakoulutetut ry
Ympéiristoministerio

Yrkeshogskolan Arcada Ab

WWEF ONE PLANET

212,

Pro Basket Oy

PARTNERSHIPS WITH PRO BONO
OR IN-KIND DONATIONS IN FY25

Dittmar & Indrenius Asianajotoimisto Oy

Rudus Oy
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CORPORATE ENGAGEMENT PLATFORMS

The following list represents corporate engagement platforms that this WWF office is leading
or is part of and involves multilateral engagements with companies to bring about sustainable
outcomes within their supply chain or consumer behaviors.

1. Ready for Green Steel
2. Steel Decarbonisation Workstream (SDW)

3. WWF Green Office

For further information on corporate engagement at WWF-Finland, please contact:
Sanna Laine / Corporate Partnership Director / sanna.laine@wwf.fi
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