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Introduction and Context WWF

This survey comes as a larger, more-gepth followup to one conducted at the beginning of the COVID outbreak in Asia. In Mach 2020,
WWEF commissioned GlobeScan to conduct a survey among the general public in 5 Asian markets (Vietnam, Thailand, MyanmaKadfiong
SAR and Japan) to measure and better understand opinions around the closure of gk wildlife markets within the context othe COVID
19 outbreak.

Since that study, the impact of COVAI® has become deeper, longelasting, and more widespread than could have been predicted the
beginning of 2020. The pervasive effects of t hi s vir uns atbtudes, t h e
and lives all over the world. GivenCOVIDO 6 s or i gi n a s dame tzabspreadstfrontanichalssochansae$p e o p leedptonsp
and behavior around the purchase of wild animals as food, pets and luxury items, are of particular interest to monitor duhiggtime. In

early 2021, we conducted a more imepth followup study to assess whether the immediate concerns and opinions about COV®have
persisted, or whether economic concerns and other factors have detracted from the focus on wildlife consumption as a rocgeatithe
pandemic. We also delved into perceptions regarding what needs to be done to prevent future pandemics, and we looked atuible £ 6 s
understanding of other root causes, beyond higtisk wildlife trade. We wanted to understand whether consumers in deeply affedte

countries are supportive of government action to prevent zoonotic outbreaks at the source.

This study looks at five countrie§ China, Myanmar, Thailand, the United States, and Vietham. We compare results in Myanmai)alrtd,
and Vietnam with those from 2020 when relevant as the three countries surveyed in both years.

Produced by GlobeScan
Published by WWF
Funded by WWHS

Written by Dr. Daniel Bergin, Timothy Cheng, Crystal Yang, Dr. Eugene Kritski, and Wander Meijer

Any reproduction in full or in part must mention the title and credit the aboweentioned publishers as the copyright owners.
© TEXT 2021 WWF
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Research Topics and Objectives WWF
wareness and General Knowledge (in the Context of COMI®) A Investigate the notivations for consuming wild meatthe
Compare attitudinal and behavior changeto COVID study occasions/locations wherewild meat consumption takes place,
conducted in Q1 of 2020 in three key countriesand establish and the motivations for owning wild pets
baseline values on awareness, attitudes, and behavior that can A Understand what percentage of wildlife trade is driven by
be used to inform campaign strategy / plars consumption vs wild pet trade
AUnderst and the publicds knowledge of wildlife trade, its I mpac
the environment, and public health risks onsumption Behavior and Communication
A Investigate the elationship between knowledge of COI and Track behavior change and uncover the reasons for the
intention to consume wildlife change,i.e.,how and why consumers decide to stop
A Uncoverpropl eds under s armpadsesofg of t h eonsumirg/kurchasing
zoonotic diseases
AI nvestigate peopleds knowl edg ivers antl Deterrentea ws i n their country
surrounding wildlife consumption and exotic pet ownership Understand the environment/factors that lead to consumption of
A Assess sipport for measures already taken in China and Vietnam wild meat or owning wild pets.
A to close wildlife markets A Identify public perception of highisk market closure
Assess sipport/expectations for a ban in countries without a ban A Investigate public perception of the links between deforestation

on wildlife consumption and pandemics

é Identify support forgovernment policy changes

onsumption Incidence and Frequency Distinguish uses of wildlife, with particular attention to exotic pets

Establish baseline values on consumption/purchase and wild meat
incidence/frequency of wild meat, define ownership incidencef
wild pets, and measure future purchase intentiorfor both emographic Profile
A consumption and pets %\ Identify the demographic profile of wild meat consumers and of

Investigate perception of wild meat consumption those who purchase or own illegal wildlife as pets.

GLOBE



Research Design

China
Survey Design (n=2,000)

This study uses gquantitative data collection to answer the research questions.
Quantitative data collection provides robust, comparable results that allow for

analysis of trends and preferences across a large geographic area. These data

can be used to understand beliefsknowledge, and attitudes toward public Myanmar
health, the economy, and wildlife consumption during theOVIEL9 outbreak (n=631)*
across the five countries surveyed.

Timing

This survey was conducted in five countries betwe&®bruary 4" and March

18t 2021. This timing was chosen to coincide with the 2020 survey, which

was conducted betweerMarch 6 and 11th, 2020.

Vietnam
(n=1,000)

Thailand
Consumer Sampling (n=1,000)

Participants from an online panel were invited to participate in the online

survey via email. The survey had a questionnaire length of 19 minutes on

average, with a median length of 13 minutes. The U.S.
Participants could answer the survey either on their smartphones or on their (=200

computers, at their convenience.
Any participants under 18 years of age were screened out and were not
permitted to participate in the survey.

Note:Because of their size, 2,000 responses were collected for the U.S. and China. This allows for a greater degree of represemtdtsmaller groups and
ensures that sample sizes are large enough for analysis. For comparison with other countries, however, these were weighted tol1,000. Therefore,
sample sizes of the U.S. and China in the country comparison part will appear as 1,000 but will be 2,000 in the individuainty chapters.

* Due topolitical unrestin Myanmar, research in this country was cut short and the final sample size was 631. This was weighted®0Q in the reportfor GLOBE
easy comparisonwith other countries With the lower sample size for Myanmar, the margin of error is higher, and this must be considered when interpreti
results on incidence rates. Results on opinionand attitudes are less likely to be affected, though current events are likely to have influencibe results.
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Overviewd Total 5 countries
7 4 (y Extremely or veryworried

0 about the outbreak

87%
81%

China 68%

Perceived Primary Sources o£EOVIEL9

Wildlife/Wild Animals
(eating and touching)

32%

Vietnam
Myanmar

Medical Experiments/
Research

e Lack of Hygiene

25%

16%

-
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Top Perceived Root Causes dfuture Pandemics

Disease transmitted from animal to human
(46%)

Release from laboratories (42%)

Antibiotic-resistant bacteria (40%)

@006

Unregulated wildlife trade (33%)

Top Focus Areas Suggested by the Public for Governments to Prevent the Next Pande

China

® ., Stop trading/eating
A wild animals

Research and
provide vaccination

Myanmar

Set scientific policies &
conduct virus research

Be prepared and
ensure timely action

Thailand

Research and
provide vaccination

I-I Restrict travel and
close borders

The United States

Set scientific policies &
conduct virus research

Be prepared and
ensure timely action

Vietnam

Implement quarantine
measures/lockdowns

= ,, Stop trading/eating
& wild animals

GLOBE
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Overviewd Total 5 countries WWF
Past Purchase Behavior® Wildlife
? purchased (or knew someone who purchasedvildlife (or knew someone who purchased)
% products in an open marketin the past 12 months in the past 12 months
*7% bought them online
Types of wildlife o .
products bought Top two wildlife products per country Top two exotic pets per country
Turtles Turtles
3 3 China China
Live birds - 47% Snakes Parrots - 30% Felines
7 Live birds - Snakes
Snakes - 35% T Snakes 29% Sl
Bats Parrots
Turtles 26% o Turtles - 24% T ; """"
_ Live birds The United arrots
Thailand States
Bats 21% Snakes Lizards 22% Snakes
q Live birds Parrots
Civets 20% Thset Linlted Felines 22% Vietnam
ates Snakes Felines
Pangolins 15% ) Live birds Songbirds 17% **Myanmar data is not available
Vietnam due to small sample size
Snakes -
G L O B E XY}
9 \\“‘—‘



Overviewod Total 5 countries WWF
I

Impact of Coronavirus on Wildlife Consumptio

Future wildlife consumption 69% of intenders

would still bu
Wildlife consumption since COVIEL9 80 % g
Very Unlikelyor Unlikely Top alternative channels
to buy in the future A Overseas (36%)
A Trusted supplier
624 (33%)

Neverconsumed x

194 X

Stoppedconsumption

A Online (26%)
%,

31 % of intenders
Very Likelyor Likely ‘ say

to buy in the future

If wildlife No I woull dné
marketsare |,y any wildlife
cl osedeé | productsanymore
104

Lessconsumption

-

4 6%
% No change inconsumption

More consumption

. Very Unlikelyor Unlikely
Future exotic pet purchase a 82 % to buy in the future

10



Overviewo Total 5 countries WWF

Call for Government Actions

China Myanmar Thailand The U.S. Vietnam

00 believe closure of highrisk wildlife markets where they sell
w ., 8 1 % animals coming from the wild isVeryor Somewhat Effectiveto 91% 86% 75% 2% 84%

prevent similar pandemic diseases from happening in the future

&% are Very Likelyor Likely to Supportthe efforts by governments
a 85 % and health ministries to close all highrisk markets selling 92% 88% 84% 68% 94%

animals coming from the wild

Strongly Supportor Supportincreased efforts to preserve forests
% 0 and end deforestation in their country or overseas specifically to 94% 90% 90% 68% 95%
0 prevent future pandemics

@ 85 Strongly Supportor Supportd One Heal t h6* appiggach ggg dedgio n9g50 93%
%

with pandemics

*0One Healtho is an approach to designing programs, p odethecfordetter health dutconegadcress a
people, animals, plants, and their shared environment, especially for animal health, disease transfer between animals anddmgrand combatting antibiotic resistance.

11
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Key Findingsd Overall

Main Insights and implications

A After more than one year since the emergence of COMI®)
support is strong (85%) in five countries for the governments to
close highrisk markets selling wildlife. Support for these
measures has dropped in Thailand since 2020 but has risen in
Vietnam to 94 percent (the highest of the five countries
surveyed).

A Closing highrisk markets is seen as an effective measure to
prevent similar outbreaks from happening in the future by 81
percent of the participants.

A Among those who intend to buy wildlife products in the future,
the closure of such markets would deter 31 percent from
buying them.

A 58 percent of people believe wild animals are one of the top
sources of the COVIHR9 pandemic. Of these, 73 percent
believe consumption of wild animals is the transmission
channel by which the disease passes to humans.

A Disease transmission from animals to humans is seen as the
root cause with the highest risk of triggering future pandemics.

A 29 percent of participants have consumed less or stopped
consuming wildlife because of COVAD®.

-

€

WWF

Context: Awareness of COVAID has risen since March 2020.
COVIEL9 continues to cause a high degree of concern among
the majority (74%) of people and continues to have a strong

i mpact on peopleds |lives. Man
COVIEL9 with the consumption of wild animals, though there is
significant variance between countries.

In Februaryd March 2021, when the data was collected, a vast
majority of the population (91%) knew a lot or a moderate amount
about COVIEL9 (or coronavirus), mostly through news channels
(59%).

The coronavirus outbreak was considered worrisome in these five
countries,i.e. 96 percent of participants are worried about the
outbreak, with 34 percent saying they are extremely worried about it.
Participantsin Vietnam expressed the highest levels of concerns
(87% said they are very or extremely worried), while fewer
participants from China are very or extremely worried (68%). One in
ten participants (11%) from the U.S. are not worried at all about
COVIEL9.

GLOBE
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Key Findingsd Overall

Preventing the next pandemic: participants are worried about
future pandemics, which they see as likely to come from
wildlife. They support actions from their governments to close
highrisk markets selling wildlife to prevent the emergence of
similar diseases.

In March 2021, people continued tcassociate the pandemic with
wild animals, with 32 percent saying wild animals are the primary
source of COVIR9 and 58 percent saying it is one of the top
sources.Diseasetransmission from animal to human is perceived
as the number one risk for future pandemicsand unregulated
wildlife trade ranks fourth after antibiotieresistant bacteria and
accidental lab release.

When asked what they believe their government should do to
prevent the next pandemic in an opeended question, research to
support the development of vaccines and conducting more scientific
research were seen as the most important measure that
governments should take. These are followed closely &tppping

the hunting / eating / trade of wildlife and the closure of wildlife
markets. The importance placed on stopping wildlife trade varied by
country; in China this is seen as the most important measure and in

To prevent similar outbreaks from happening in the futur8l
percent of participantsin the five countries surveyed agree that
closing highrisk markets will be an effective measuréo combat the
spread of similar diseases in the future, with 34 percent of them
believing it will be very effective. In Vietnam, nearly half of
participants (47%) believe that highisk market closure would be
very effective at preventing similar future diseases.

Awareness of deforestation / poor land quality as a root cause of
pandemics is low overall (15%) but support for increased efforts to
preserve forests and end defor ec
overseas specifically to prevent future pandemics is very high (88%).

Support for the closure of these markets remains very high, with 85
percent of participants saying they are likely or very likely to

support this. The top ways in which participants would support these
initiatives includesharing relevant campaigns online (59%),

stopping eating wildlife products (53%) andonvincing others not to
buy/eat wildlife products (51%).

In the event where no measures are taken to close higisk
markets, 79 percent of all the participants in the five countries say
they would be extremely worried or very worried about a similar

Vietnam, the second most important measure. In Myanmar, this was outbreak.

mid-ranked and n Thailand and the U.S., it ranked very low.

GLOBE
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Key Findingsd Overall

Wildlife buying habits and the impact of CO\AID:

Many participants have been affected in their wildlife buying
habits because of COVHD9 but a significant proportion intend
to buy wildlife products or exotic pets in the future.

Overall, 7 percent of participants say they have bought wildlife
products or knowsomeone who has bought them in an open wildlife
market in the past 12 months. This is higher in Vietham (14%) and
lower in Myanmar (4%)7 percent of participants know someone
who bought wildlife products online or bought these themselves.

COVIEL9 is having a significant
consumption habits, with29 percent saying they consume less or
have completely stopped consumingvildlife because of COVIEL9.
The number of participants who consume less wildlife or have
stopped consuming because of CO\AI® has nearly doubled in
Thailand (21% in 2020 to 41% in 2021) and has remained similar in
Vietnam (41% in 2020 to 39% in 2021).

80 percent of participants in all five countries expressed they will be
very unlikely or unlikely to buy wildlife products in the future, wigh
percent saying they are likely or very likely to buy these products.
China expressed the highest aversion to buying wildlife products
(over 90%), followed by MyanmaB8%).Among those who will be
likely to buy wildlife products in the future31 percent say they

-

€

WWF

would not buy wildlife products anymore if higtisk wildlife markets
were closed, while those who still intend to buy via a different
channel would turn to purchasing wildlife products oversea3§%),
from a trusted supplier (33%) or online (26%).

8 percent of participants say they have bought an exotic pet or know
someone who has bought one in the past 12 months. This is higher
in Vietnam (13%) and Thailand (12%) and lowest in Myanmar (1%).

Parrots are the most popular species of exotic pet, followed by
snakes and turtles / tortoises. Physical pet stores are the most

e popuRrcchann@!ffor exdticdpBtipichase imthelUS! ahd China, while

online purchase is more common in Thailand and Vietham. 8
percent of participants say they are likely to buy an exotic pet in the
future, while 82 percent are unlikely. In Vietham, 18 percent are
likely to buy an exotic pet in the future, compared to just 5 percent
in China or Myanmar.

GLOBE



Perceived Sources of the Coronavirus Outbreak WWF

. Primary source (%) . Secondary sources (%)
When asked about the source of 10P Perceived Sources of the Coronavirus Outbreak, For All Participants Who Are Aware of the Coronavirus

the COVIEL9 pandemic, almost Myanmar
one-third of all participants (32%)
say that wild animals are the
primary source. Combined with
answers for secondary sources,

Animals: wildlife / wild animals 32 27 58 Animals: wildlife / wild animals [Feis) K7l 67

Human: medical experiments/researchi ek 31 56 Human: medical experiments/researchggly 38 66

. . . ) Lack of suitable medicine [S/cloll 39

wild animals remain one of the Human: lack of hygienef ks 35 52

top perceived transmission Thailand

channels. Environmental deterloratlon 39 Human: lack of hygiene &[] 39 g
. L. Lack of suitable medicine Human: medical experiments/research L] 37 65

Chinese participants are the ! i 33 P

most likely to cite wildlife as the Animals: wildlife / wild animals [ Al 50

source of the pandemic, with

Animals: domesticated animalse 2! 28

- The U.S.
almost half of participants (48%) Not sure* |0 _ _
choosing this as the primary _ _ o _ _ Human: medical experiments/researchs i) WAl 49
" See next slide for perceived modes of transmission from wild animals
source, more than double the to humans Human: lack of hygieneflCINN 43
number in Thailand (23%and s wildiife / wild animal
the US. (23%). Animals: wildlife / wild animals [zl kel 41
China Vietnam
Animals: wildlife / wild animals 48 28 76 Animals: wildlife / wild animals [k iPygl 58
Human: lack of hygienels] 52 58 Human: medical experiments/researchs 7is) W28 51
Environmental deterioration 1§ 42 54 Environmental deteriorationifi{et:] 49
*This option is not provided for secondary sources. GLOBE
15 Q8. To youknowledge, what is the primary source of the coronavirus outbreak? Q9. And which other sources, if any, are there for theawnus outbreak?

Base: Aware of coronaviru$)=4,974 (China,n=983, Myanmar,n=1,000 Thailand,n=999, Vietham,n=1,000, The United Statesn=993), weighted data



Perception of Transfer of COVHD9 from Wild Animals to Humans

Perceived Modes of COVID® Transmission from Wild Animals to Humans

73 percent of participants who _ , ,
(AmongThose Who Believe Wild Animals Are the Source of CEMI(%)

believe that wild animals are one
of the primary sources of COViD
19 identify consumption as a
channelfor disease

Total China Myanmar Thailand The U.S. Vietham
(n=2,776) (h=707) (n=648) (n=491) (n=371) (n=560)

transmission. 1 Eating wild animals 84 ) 84 55 77
L Physical contact with wild animals / wild “
Cor;sumptlon |s”rated ?_s the top 2 meat / exotic pets (touching) 63 48 68 53 66
vector across all countries,
followed by physical contact with 3 Being bitten by wild animals - 40 22 37 28 48
wild animals, wild meat, or exotic 4 Using wild animals in medicine: 30 21 33 30 17 45
t 9
pets.
5 Using wild animals for ful 30 29 20 10 36
6 Being near wild animals without contac 20 28 21 14 33
Top three per country
Q9b.You said that wild animals are one of the sources of the coronavirus outbreak. How do you believe the coronavirus transmtitsttans from wild animals? GLOBE
16

Base: Those who believe wild animals cause COME) n=2,776, weighted data
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Perceived Root Causes of Future Pandemics

Amongall participants, Perceived Root Causes Posing Highest Risk for Future Pandemics
disease transmission from (AmongThose Who Are Aware of the Coronavirus) (%)

animals to humans is seen as
the most likely cause of

Total China Myanmar Thailand The U.S. Vietnam

o ) 1 Disease transmitted from animal to human 51 n 52
Participants in the U.S. and
Vietnam, however, rank 2 Accidental/intentional release from a lab 31 47
antibiotic resistance higher
than disease transfer from 3 Antibioticresistant bacteria 29
animals to humans.
4 Unregulated wildlife trade 50 45 18 14 39
Participants from Myanmar 5 Climate change 27 28 27 16 30
rank accidental / intentional
release from a lab as the 6 Increased global trave 21 14 38 28 24
highest risk.
7 Public rejection of scientific advice 39 15 23 30 13
DefqreStatlon /hpoor Ianc.] 8 Deforestation / poor land quality 16 29 5 9 18
quality ranks 8" in perceived
causes overall. 9 Ageing/increasing human populations 8 10 12 11 10
10 Urbanization E 6 10 7 7 9

Top three per country

Q9c.Which of the following root causes do you believe pose the highest risk for future pandemics? M

Base:Aware of coronavirusn=4,974 (China,n=983, Myanmar,n=1000, Thailand,n=999, Vietnam,n=1,000, The United Statesn=993), weighted data
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Most Important Environmental Issues to Address

For those who perceive
environmental issues to be the
cause of the pandemic,
addressing deforestation and
poor land quality is seen as the
most important issue to address,
followed by reducing emissions
and sustainable use of natural
resources by companies.

Most Important Issues to Address
(Among Those Who Believe Deforestation / Climate Change / Urbanization Are Root Causes of the Pandemi

‘ China Myanmar Thailand The U.S. Vietnam

1 Addressing deforestation and poor anw 77 69 70 68 79
quality

2 Reducing emissions 83 63 69 60 74

3 Sustainable use of natural resources b 65 65 53 70 78
companies

4 The expansion of urban area 42 39 56 a7 36

5 Development of Iargescgle infrastructure 29 50 39 0 31
(roads, bridges, dams, etc

Top two issues per country

Q9d.You said that [deforestation / climate change / urbanization] is one / are some of the root causes of the pandemic. Whictheffollowing would you consider the GLOBE

most important issues to address?

Base: Those who believdeforestation / climate change / urbanization is one of the root causes of the pandemit=2,001, weighted data
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Suggestions for National Governments to Prevent the Next Pandemic WWF

Top Three Actions National Governments Should Take to Prevent the Next Pand&ricCountry

When asked unprompted what (AmongAl |  Participants

the national government

Who AnsWw®)r ed, Excludir

should do to prevent the next China Stop trading/eating wild animals  Thailand } Research and provide vaccination

pandemic in an open

guestion, participants in China } Research and provide vaccination
and Vietnam say that stopping
the wildlife trade should be Work on environmental protection
one of the top priorities.

Participants from Thailand and
the U.S. rarely mention Myanmar Eﬁ
stopping the wildlife trade or
environmental protection.

Set policies based on science and
conduct medical research on virus

Be prepared and ensure timely action

Suggestions in the 5 countries

to some extent reflect which

policies were and were not
implemented by governments,

with Thailand closing its The
borders, Vietham imposinga U.S.
heavy lockdown and the US
preferring to trust science and

China limiting its wildlife
consumption.

Education and inform people about the
pandemic

?‘

Set policies based on science and
conduct medical research on viruses

Ly (o

Be prepared and ensure timely action

Research and provide vaccination
*5 percent of participants answered o0l dondt knowo

Q9e.What do you believe your national government should do to prevent the next pandemic? [Ggeated question]
Base:All participants who answered e x c | udi ng =438% ddightédmatav 6 ) ,

Il Restrict travel and close borders

5.,0 Set stricter rules and strengthen law

enforcement/penalties

Vietnam @ Implement quarantine measures and

lockdowns
Stop trading/eating wild animals

3 Impose social distancing measures
and encourage people wearing mask

GLOBE



Suggestions for National Governments to Prevent the Next Pandemic WWF

Top Suggested Actions National Governments Should Take to Prevent the Next Pandemic

Wh_en agked what they believe Total Five Countrie$AmongA|l | Partici pants Who AnsW®r ed,
their national government should
do to prevent the next pandemic Research/support the development of vaccines, buy more vaccin 14
in an open question participants accelerate/provide free vaccination to citizeng
in the five countries surveyed Conduct more scientific research/medical research on the virus, build a bett 12
mention research, development, healthcare system, ensure medical supplies, set policies based on scien|
and distribution of vaccines (14%) Stop hunting/eating/trading animals and wildlife, manage wildlife proper! 10
as the most recommended action close all wildlife markets
to take. Reduce/ban travel, close country borders, conduct mandatory testing m 9

travelers, stop importing good
Combatting wildlife trade is the Be more prepared and have comprehensive plans, learn from this time, ens 8
third most mentioned response timely action
(unprompted) to how Educate and inform people of the pandemic situation, stop fake news, maint 8
governments should prevent transparency X
future pandemlcs (10%)- Encourage/make it mandatory to wear face masks, impose social distanci_ 7

measures ‘:

7 percent of participants mention Isolate infected people, implement quarantine/stay home measures, ear 7
environmental protection, work community lockdowns

on climate change, or stopping

deforestation as the most Focus on environmental protection, work on climate change, stop deforestati“ 7

Important action governments Raise awareness of maintaining good hygiene, promote actions on making Gl 6
can take. clean, washing hands and sanitizing Q

Set stricter rules and strengthen law enforcement/penalties for peop 6
disobeying control measureg

*12 percent of participants answered 0l dondt knowo
Q9e.What do you believe your national government should do to prevent the next pandemic? [Ggeated question] GLOBE

Base:All participants who answered e x c | udi ng r=d,889, aveightechdatavo ) |,
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Awareness of Wildlife Trade Regulation WWF

When asked if they are aware ainy
domestic or international agreements or
regulations relating to wildlife made in
2020 to prevent future outbreaks of
diseases, 13 percent of participants say
they are aware of some.

Awareness is highest in China and
Vietnam. In Vietnam, participants are
more likely to be able to specify the
relevantlaw (see slide 198).

Awareness is lowest in Myanmar, where
only 1 percent are aware of regulation.

Aware ofDomestic or International Agreements or Regulations Relating to

Wildlife Made in 2020 to Prevent Future Outbreaks of Diseases (%)

mYes = No

Total (5 markets) 87

China (n=1000)

Myanmar (n=1000) 1|

Thailand (n=1000)

The U.S. (n=1000) |

Vietnam (n=1000)

. . . . . - . . GLOBE
Q9f. Are you aware of any domestic or international agreements or regulations relating to wildlife made in 2020 to prevéutdoutbreaks of diseases? \ﬂ

Base: Totalsample, five countriesn=5,000, weighted data
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Perceived Effectiveness of HigiRisk Wildlife Market Closure

Perceived Effectiveness of HigRisk Wildlife Market Closure
(AmongThose Who Are Aware of the Coronavirus) (%)

A Overall, 81 percent of participants believe

. . m Very effective ®m Somewhat effective
that closing the markets will be an Neither effective nor ineffective Not very effective

effective measure to combat the spread of =~ ®Not effective at all

(due to avian flu) and mammals of particularly high
risk like bats, primates, rodents and carnivores

Q12. How effective do you think a closure of markets where they sell animals which are coming from the wild (i.e-dapresticated animals and not livestock
such as bats, pangolins, anagivets) would be to prevent similar epidemic diseases from happening in the future?

Base: Aware of coronaviru$)=4,974, weighted data

similar diseases in the future. In China, Total (5 markets) 34 48 13 4! compared because
just over nine in ten (91%) believe that countries are
closing the markets would be a very different
effective or effective measure.
p . o China (n=983) 27 64 7 ]H ) 91
A Almost half of participants in Vietnam |
(47%) believe highrisk market closure will
be very effective for stopping similar Myanmar (n=1000) i | 97 86
diseases in the future. .
Thailand (n=999) 25 9 ri 79 75
*Note: Highrisk markets were defined to the
respondeits as follows: The U.S. (n=993) e o I ) 2
OHi gh risk marketsdé6 are markets th
and birds that carry diseases that can be Vietnam (n=1,000) w 11 4 ! 74 84
transmitted to humans. This includes most birds

O0Somewhat
+ O0Very ef

2020 | 2021

GLOBE



Likelihood to Support HighRisk Wildlife Market Closure

A Overall, 85 percent of the public in the five countries
surveyed would be likely or very likely to support
government action to close Higiisk wildlife markets.

A Support for this measure is highest in Vietnam (94%)
and China (91%), and lowest in the U.S. (68%). Total (5 markets)
Myanmar has the lowest level of strong support (27%)

A The topways in which participants would support the
initiatives and efforts to close HiglRisk markets
include sharing relevantampaigns, stopping eating
wildlife products and convincing others to also stop
eating these products. Myanmar (n=1000) 27

China (n=1000)

Thailand (n=1000
Ways to Support the Prevention of Sales of Higtisk ailand (n )

Wild Animals (Top Five) The U.S. (n=1000)
e uU.o. (h=

1. Sharing of relevant campaigns online 59%

2. Stop eating wildlife products/bushmeat 53% . _

3. Convince others not to buy/eat wildlife Vietnam (n=1000)
products/bushmeat 51%

4. Sharing ofnews related to wildlife markets online  50%

5. Sharing ofinformation on animal protection 48%

48 37 10 I

62 30 6 l

(o2}
-
[EEN
[N

45 39 11 E
40 28 18

69 A 6 ‘
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Likelihood to Support HigiRisk Wildlife Market Closuré%)

o0Very |
. : . . . . , OLi kely
m Very likely mLikely = Neither likely nor unlikely = Unlikely ®mVery unlikely

2020 2021
Totals cannot be
compared because
countries are
different

- 92
96 88
90 84
- 68
90 94

Q13. How likely would you be to support the efforts by governments and health ministries to close all-figkhmarkets sellingwild animals (i.e., animals coming from the wild, direct
from nature such as bats, pangolins andivets, not livestock which are farmed) in your country? Base: Tosaimple, five countriesn=5,000, weighted data

23 Q14. And how would you support the initiatives/efforts to prevent sales of higsk wild animals in your country?
Base:Those likely to support wildlife markets closurdige countries n=4,246, weighted data

GLOBE
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Level of Worry if No Measures Are Taken to Close Wildlife Markets WWF

Level of Worry if No Measures Are Taken to Close Wildlife Markets (%)

79 percent of all the participants in (AmongThose Who Are Aware of the Coronavirus) (%)
the five countries surveyed are SExtremel

extremely worried or very worried if . . _ _ . N :
no measures are taken to close m Extremely worriedm Very worried™ A bit worried= Not worried at all ovVery wor

wildlife markets, whereas only 3 2020 | 2021
percent say that they are not Total (5 markets) 37 42 18 Totals cannot be
worried at all. compared because
countries are
. . . i different

Concern is highest in Vietnam (88%
would be worried or very worried) .
and lowest in the U.S., where 59 China (n=983) 41 41 16 ; 82
percent are worried or very worried
that a similar outbreak would occur, Myanmar (n=1000) 26 61 13 83 87
and 11 percent say they are not
worried at all. Participants in Thailand (h=999) 40 39 19 80 79
Myanmar are the least likely to say
that they would be extremely The U.S. (n=993) 28 31 30 . 59
worried if no measures are taken.

Vietnam (n=1,000) 51 37 12 83 88

Q15. If no measures are taken to close the markets where they sell animals from the wild / from the wilderness and/or syrietjulate them,

how worried are you that a similar epidemic outbreak will happen in the future?
Base: Aware of coronavirus)=4,974, weighted data GLOBE
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Wildlife Product Purchase in Past 12Vlonths 8 Open Wildlife Markets

7 percent of participants in the five
countries surveyed say that they or
someone they know had purchased
wildlife products in an open market
the past 12 months, with the most
wildlife product purchases being
made in Vietham (14%).

Q16. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products in an open wildlife miatket past 12 months?

Base: Total sample, 5 countries;=5,000, weighted data

9
o9
-

WWE

Wildlife Product Purchase in Past 1®Rlonths d Open wildlife market (%)
Know someone who

has bought wildlife

Total (5 markets)

China (n=1000)
Myanmar (n=1000)
Thailand (n=1000)
The U.S. (n=1000)

Vietham (n=1000)

mYes ENo Not sure

84

~

76 14

85 9

84 2

products i%i

Totals cannot be
compared because
countries are
different

10
8 4
15 11
7
15 14

GLOBE
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Wildlife Product Purchase in Past 12 Month$® Online ww

7 percent of participants in the five
countries surveyed say that they or
someone they know had purchased
wildlife products online in the past
12 months, with the most wildlife
product purchases being made in
Vietnam (12%).

Base: Total samplefive countries n=5,000, weighted data

o9
-

.

Wildlife ProductPurchase in Past 12 Month$ Online (%)

mYes = No Not sure

Total

(5 markets) St 6

China (n=1000) 89 4

Myanmar (n=1000) W 93 6

Thailand (n=1000) 81 11

©

The U.S. (n=1000) 85

Vietnam (n=1000) 86 3

Q16B. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products online in the past 1thsydm your country or abroad? \ﬂ
. : i =5, i i GLOBE



Wildlife Species Purchased

A Ofthe participants across the five Type ofwildlife Bought (by the Respondent orSomeoneThey Knowy
countries surveyed whaay that they in the Past 12 Months
or someone they know had (Among Wildlife Product Buyers) (%)
purchased wildlife products in an
open market or online in the past 12 China Myanmar Thailand The U.S. Vietnam

months, almost half (47%) say that (=110)  (=45)  (=121)  (1=85)  (n=162)

the species purchased was live
birds. Live birds 52 49 53
A Live birds are the most popular 2 Snakes 40 4 39 33 38
species in each country except
China, where turtles are more s Turtles 0 22 e 20
popular. 4 Bats 18 24 26 21 20
A Snakes are the second most popular .
. . . 5 Civets 21 1 17 29 22
species, with 35 percent reporting
this as the species purchased. 6 Pangolins 16 0 17 15 17
7 Other 1 37 10 2 3

. Top species per country
Second most popular species

Third most popular species

Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market or online in the gastdnths. Which wildlife
species did this person (or yourself), buy?

Base:Past 12 Months Buyersn=523, weighted data GLOBE
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Impact of the Coronavirus on Consumption of Wildlife Products wW

Impact of Coronaviruson Consumptionof Wildlife Product

Across the five countries, 62 percent of (AmongThose Who Are Aware of the Coronavirus) (%)

people say they have never consumed

wildlife products. Other participants say m | consume more wildlife products
the coronavirus has made them E There's no change in my consumption of wildlife products dConsume |
completely stop consuming any wildlife | consume less wildlife products dStopped co
products (L9%) or consume less wildlife I've completely stopped consuming any wildlife products
products (10%). m | never consume wildlife products 2020 | 2021

- Total
However,6 percent of participants say (5 markets) el *° c:;‘s':f:gggg;ﬂge
the coronavirus has not changed their countries are
consumption of wildlife products, while different

4 percent say the coronavirus has made

them consume more wildlife products. China (n=983) 1 6

- 28
Participants in the U.S. are the most likely _ M
(0 report o change i their habits (1706) Myanmar (7=1000) 7 5| 2

but are also likely (along with China) to

report that theynever consume wildlife Thailand (n=999) 12 21 41

products (67%), lower than only

are the most likely to say they have

increased their consumption of wildlife Vietnam (n=1000) 13 a1 39
products due to COVH29 (10%).

Q18. How has the coronavirus affected your consumption of wildlife products?
Base: Aware of coronavirydive countriesn=4,974, weighted data GLOBE
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Likelihood of Buying Wildlife Products in the Future

80 percent of participants say that they are
very unlikely or unlikely to buy wildlife products

in the future, with China expressing the highesgvery likely mLikely = Neither likely, nor unlikely = Unlikely —m Very unlikely

aversion (91%).

Participants in Vietnam and the U.S. are Total 11
significantly more likely to intend to buy wildlife (5 markets)

products in the future compared to those in

China or Myanmar.

Participants in Myanmaihave the second China (n=1000) 5
highest level of aversion (88%) after China but

countries, with a significantly lower proportion

saying they arevery unlikely to buy wildlife

Q19. And how likely will you be to buy wildlife products in the future?

-

€

WWF

Future Intention to Buy Wildlife Products in Wildlife Markets (%)
oVery

O0Li kely

2020

2021

Totals cannot be
compared because
countries are
different

- 5
13 4
7 6
- 12
11 20

Base: Total sample, five countrie$)=5,000, (n=1,000 in each market), weighted data wﬂ
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Alternative Channels to Purchase Wildlife Products in the Future WWF

I f Wildlife Mar kdAmag TN Who e LiB:lg to BBy Wadieé’rddécts in the Futul
31 percent of Future Intended

Buyers say they would no longer
buy wildlife products if the markets

were closed. This was highest in
Myanmar 60%) and lowest in the 3 1 % 44 . 6 O ) 3 2 ) 2 2 i 2 8 i
U.S. (22%). Y0 Yo Yo %) )

NO, 1 would not buy any wildlife products anymore

_ Total Markets China Myanmar Thailand The U.S. Vietnam
The most popular alternatve
channel of purchase is buying
products overseas (36%). Yes | would buy wildlife products viaé (%)

26 percent of total participants
say that they would buy wildlife
products online if the markets

were closed. 1

22 3 27 30 51

| would buy wildlife products overseas

2 | would buy wildlife products from a trusted 35 5 38 32 33

supplier

3 1'would buy wildlife products online 26 1 17 25 34

4 | would buy wildlife products through another 4 13 8 8 15
channel
Top purchase channel per country
Q20. In case wildlife markets would be closed in the future, would you buy wildlife products via a different channel?
Base: Future intention (Likely to buy=470), weighted data M
30
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8 percent of participants in the five
countries surveyed say that they or
someone they know had purchased
an exotic pet in the past 12 months,
with the most purchases being
made in Vietham (13%) and
Thailand (12%).

In Myanmar, only 1 percent
answered that they knew someone
who had bought an exotic pet or had
bought it themselves.

Exotic Pet Purchase in Past 12 Months
I

X
WWF
Exotic Pet Purchase in Past 12 Months (%)
mYes mNo Not sure
Total
s markets) 10
China (n=1000) 8 87 6

Note: The definition of an exotic pet that was given to the

participants
area the

was:
owner | iv

0AN
es

or

i's a

exotic i
(Y

i s

i s not native to t

wild. o6

pet
usual

Q17b. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought an exotic pet in person or online in the pasbriths? Note: an exotic

petis a pet that is not native

Base Total samplefive countries n=5,000, (n=1000 in each market),weighted data

GLOBE

he



Exotic Pet species Purchased

A 8 percent ofparticipants across the  Exotic PetsBought (by theRespondent orSomeoneThey Knowin the Past 12 Months (%)
five countries surveyed say that they

or someone they know had Total Five Countries (%) By Market, Top Five Mentions (%)
purchased an exotic pet in the past _ _
12 months (see previous slide). Parrot I 30 China Thailand
Snake I 29 Turtle/tortoise 37 Snake _ 44
A Of this 8 percent, parrots are the Turtle/tortoise I 24
wildlife species purchased most Lizard I 22 Feline 21 Parrot [ 36
often. 30 percent of buyers say they Feline I 22 _
or someone they know bought a Songbird I 17 Parrot 16 Turtieftortoise [N 28
parrot in the past 12 months, Rodent Il 15 Snake 16 Lizard [ 28
followed closely by snakes (29%). Bird of prey Il 13
3 Toad/frog I 12 Lizard 13 Rodent [ 27
A Althqugh the_order of popularity _of Waterfow! [l 8 The U.S. Vietnam
exotic pets differs among countries, Newt ll 7
nrw]ost off'ghe same anirr;als comprise Reptile (other) Ml 6 parrot [N 34 Parrot [ 33
the top five most popular species Bird (other) @l 6 -
purchased. Insect/arachnid ll 5 Snake - 31 Feline - 31
PR ] | & songbird [l 20 snake [ 25
Amphibian (other)l 3 .
Mammal (other) I 3 Turtle/tortoise - 19 leard- 25
Marsupial | 2 . Turtle/tortoise - 18
Other | 2 Lizard - 19
Notsure |l 3

**Myanmar Data hidden due to small sample sizern(=9)

Q17c.You said that someone you know (or yourself) bought an exotic pet in the past 12 months. What kind of wild animal did thgpéor yourself), buy?
Base Exotic petsbuyers, five countriem=410, weighted data M



Purchase Channels of Exotic Pets

A Physical pet stores are the most

common ch_anne] for the purchase of Purchase Channels of Exotic Pets
exotic pets in China and the U.S., (Among Exotic Pets Buyers) (%)
while social media is the most

popular channel in Thailand and China Myanmar( Thailand The U.S. Vietnam
Vietnam. (=78)  (=9) | (1=115) (n=76) (n=133)

1 In a pet store _ 44
2 Online & social media
**Data
3 Online & website 41 | hiaden | 37 43 41
due to
small
4 Through contacts 21 sample 38 23 31
size
5 At an animal auction 8 24 15 12
6 At a convention and/or trade show 3 9 6 8

. Top purchase channel per country

Second purchase channel

Q17d.Where did this person buy this/these animal(s)?
Base Exotic petsbuyers, five countriesn=410, weighted data M
33
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Likelihood to BuyExotic Petsin the Future WWF

82 percent of participants in all markets say
that they are very unlikely or unlikely to buy
exotic pets in the future, with participants in
Myanmar expressing the highest aversion
(87%) followed by China (86%). However, the
strength of conviction is lower in Myanmar,
where only 39 percent are very unlikely to buy.

Participants in Vietnam arehe most likely to
buy exotic pets in the future (18%), followed by
those in the U.S. (9%).

Q19b. And how likely will you be to buy an exotic pet in the future?

Future Intention to Buy Exotic Pets (%)

m Very likely mLikely Neither likely, nor unlikely = Unlikely — mVery unlikely

Total
s meriers) @ 19

Base: Total sample, five countrie)=5,000, (n=1,000 in each market), weighted data M



Concern about Deforestation

o _ Concern about Deforestation Leading to Risk of Coronavirus (%)
When participants are informed

t hat o0odef orestati on | e a d mVery cancernedd Cancarned;’ Neither concerned nor unconcernee Unconcerneds Not concerned at all
contact between people and

wildlife, increasing the risk of Total
coronaviruses and other diseases (5 markets)
jumping from animals to humans, 6
82 percent say that they are

concerned or very concerned about

this happening.

36 a7

. - . China (n=1000)
Vietnam exhibits the highest levels

of concern, while the U.S. has the
lowest. Myanmar (n=1000)

Thailand (n=1000)
The U.S. (n=1000)

Vietham (n=1000)

Q20b. Evidence suggests that deforestation leads to closer contact between people and wildlife, increasing the risk of conusas and other diseases jumping from

animals to humans. How concerned are you about this happening?
Base: Total sample, five countrie$)=5,000, weighted data GLOBE
35
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Support for Government Action to Reduce Deforestation WWF

88 percent of participants support
increased efforts to preserve
forests and end deforestation in
their country or overseas
specifically to prevent future
pandemics.

Support is significantly higher in
Vietnam and significantly lower in
the U.S.

Support forGovernment Action to Reduce Deforestatiqfo)

m Strongly support ® Support Neutral Against m Strongly against = Not sure

Total
(5 markets) e e 9

China (n=1000) 61 33 6 |
Myanmar (n=1000) 22 69 6
Thailand (n=1000) 52 38 7 !

Vietnam (n=1000) 73 21 4 !

Q20c. If your country increased efforts to preserve forests and end deforestation in your country or overseas specificgietent future pandemics while also reducing

activities that lead to deforestation, would you support such initiatives?
Base: Total sample, five countries)=5,000, weighted data

GLOBE



Knowl edge of

31 percent of participants say they have
heard of the 0One
with participants over age 50 less likely
to have heard of it (data not shown).

Recognition is significantly higher in
China and significantly lower in
Myanmar and the U.S.

Participants who have bought wildlife in
the past 12 months are more likely to
have heard of this approach (68%, data
not shown).

*Note: Participants were shown the following

definition after being asked if they had heard of the

00ne Healthé approach:

00One Healthé is an approach
policies, and legislation where different sectors
communicate and work together for better health

outcomes across people, animals, plants, and their

shared environment, especially for animal health,

disease transfer between animals and humans, and
combatting antibiotic resistance.

Q20d. Have you heard of the
Base: Total sample, five countrie$)=5,000, weighted data

37

He al

t he 0One Healt ho Apwwr (
théHaeloalorlr%agﬁ’oOne Heal t hé Approach be
mYes mNo Not sure

Total
(5 markets) 31 ot 19
China (n=1000) 53 33 15
Thailand (n=1000) 26

The U.S. (n=1000)
to designi

[EnY
w

Vietnam (n=1000) 49 6

00One Healthoé approach to achieving better public h h
GLOBE
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Support for the 00One Healthodo Appwwo:

When given the below de toiro
Heal th, 6 85 percent of i Ci

they support such an approach.

tﬂfe c})anee Healthdéd Appr@@Jach tc

i :
t pants "say

Suprp

m Strongly support ® Support Neutral Against m Strongly against = Not sure

Support is significantly lower in the U.S.,

while Vietnam exhibits the strongest Total 40 45
level of support. (5 markets)

China (n=1000) 52 41 I

Myanmar (n=1000) 15 71

Thailand (n=1000) 46 45 !

The U.S. (n=1000) 27 38 2 10

Vietnam (n=1000) 62 31

Q20e. How much would you support a 00One Healthé approach to dealing with pandepm ?
Base: Total sample, five countrie$)=5,000, weighted data GLOBE
38
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Awareness of COVI9 (Coronavirus) WWF
< : : o 0
A In the five countries covered in this survey, the Awareness of COVHIO (%) OA |l ot 6 +
awareness of COVHD9, or coronavirus, is amount 6
high. EA lot ® A moderate amount Very little Nothing at alll
2020 | 2021
A Almost all participants in the five countries Total 62 29 8 Totals cannot be
surveyed have heard about the coronavirus to (5 markets) compared becavse
some extent (99%). different
A In China, the level of awareness about COVID
19 is significantly Iqwe_rz while participants China (n=1000) 30 a4 25 24
from the U.S. are significantly more likely than
average to say they have heard a lot about the
disease. Myanmar (n=1000) 65 25 10 76 90
Thailand (n=1000) 69 30 { 97 99
The U.S. (n=1000) 78 19 # 97
Vietnam (n=1000) 73 25 2 96 98

Q2. How much have you heard of COVIB, commonly known as coronavirus?
Base: Total samplefive countries n=5,000, weighted data GLOBE



Main Sources of Information about COVHD9

59 percent of participants mainly
receive information about the
coronavirus from news sources such
as TV, radio, and newspapers. This

Chann?' is the most popular in all China Myanmar Thailand The U.S. Vietnam
countries surveyed.

Main Sources of Information about COVAI®
(Among Those Who Are Aware of Coronavirus) (%)

21 percent use social media as 1 News (TV/radio/newspapers 69 38 62 68 56
their primary source of information.

More people in Thailand, Myanmar | 2 Social media 17 25 27 12 22
and Vietnam list this agheir

primary channel of information 3 Family and friends l 7 7 23 6 4 14

compared to China and the U.S. 4 Governmen l 7 4 4 4 5 7

[&)]

Only6 percent say they use medical Medicalivirology research institutes/academics / I6
researchers and academics as their peerreviewed publications

main sources of information about
COVIEL9. This is significantly higher
in Myanmar (10%).

Top source per country

Q3. What is your main source of information in regards to coronavirus?
Base: Aware of coronavirug)=4,974, weighted data GLOBE



Concern about the Coronavirus Outbreak

Level of Concern about the Coronavirus Outbreak

In the five countnessur\{eyed, 74 percent (AmongThose Who Are Aware of Coronavirus) (%)
of people are very worried or extremely
worried about COVIRY, particularly those OExtremely
over the age of 60, where 79 percent are + O0Very wo
very Womed_ or eXtr_emely_ W‘?med abO_Ut m Extremely worried = Very worried = A bit worried = Not worried at all
the coronavirus. This is significantly higher 2020 | 2021
than the overall total (data not shown). Total 34 40 22 Totals cannot be
(5 markets) compared because
. . . countries are
Serious concern about COVHD is highest different
in Vietnam (56%) and lowest in Myanmar
(18%). )
China (n=983) 26 _ 74
Myanmar (n=1000) 18 79 81
Thailand (n=999) 86 73
The U.S. (n=993) ] 63
Vietnam (n=1,000) 12 88 87

Q4. Overall, how worried are you about the outbreak of the coronavirus?
Base: Aware of coronaviru)=4,974, weighted data GLOBE
41
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Impact of the Coronavirus on Daily Life

Overall,57 percent of participants
report that COVIEL9 is having a
strong or very strong impact on
their lives. :

m Very strong impact
COVIRAL9 is having the least impact
on people in China, while those in
Vietnam and Thailand report the
highest impacts on their lives.

China (n=983)

Myanmar (n=1000)

Thailand (n=999)

The U.S. (n=993)

Vietnam (n=1,000)

Q5. Overall, how much impact does the coronavirus have on your life in general?
Base: Aware of coronavirus)=4,974, weighted data

m Strong impact

Total
(5 markets)

Impact of the Coronavirus on Daily Life
(AmongThose Who Are Aware of Coronavirus) (%)

OVery stroc
0Strong i my
Moderate impact Little impact = No impact 2020 | 2021
I Totals cannot be
22 35 30 i compared because
countries are
different
41 i 41
13 45 29 ‘ 67 58
AS 38 26 | 56 66
24 26 31 - 50
35 34 22 | 68 69

GLOBE



Importance and Performance of Institutions to Combat the Outbreak

Overall, participants from the five Importance and Performance of Institutions to Combat the Outbreak
countries perceive medical Total Mentions, Five Countrie@mongThose Who Are Aware of Coronavirus) (%)
professionals to be the most Performance @ Importance
important actor in C(_)r_nbatting the Medical professionals
pandemic, and participants rated (
their performance highly. National governmen @
Impressions of the performance of Fellow citizen: ) 64
national governments varies by -
country, and while they are seen as The municipality / local governmer )53
the second most important Scientific/academi sttt
institution in Combatting the clentfc/acaaemic researcn instutution: (
pandem_m, they are not seen to be Press/media 49(
performing as well.
United Nations (e.g., WH( )
National companies @
NGO (2
Global companie: 20 (

>

Q7. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in gountry. Please rank the top five institutions by importance.

Q7c. Please indicate how well you believe each of the following institutions has handled the coronavirus outbreak in yomtrgoim 2020. Please rank the top five institutions by how
well they have responded. GLOBE

Base: Aware of coronavirus)=4,974, weighted data
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Key Findingsd China

Main Insights and implications for China

A Awareness of COVHD is lower in China than in other
countries, and the levels of impacts and concern are also
lower.

A 48 percent of people in China believe wild animals are the top
source of the COVIR9 pandemic.

A Disease transfer from animal to human is perceived as the
number one risk for future pandemics, followed by unregulated
wildlife trade.

A Closing highrisk markets is seen as an effective measure to
prevent similar outbreaks from happening in the future by 91
percent of the participants.

A Among those who intend to buy wildlife products in the future,
the closure of such markets would deter 44 percent from
buying them.

A 28 percent of participants have consumed less or stopped
consuming wildlife because of COVA®.

A 96 percent of Chinese participants support the wildlife
consumption ban in China.

Awareness and impact of COVHD9

Awareness of COVHDO is comparatively low in China, witbnly 30
percent of the population saying they know a lot about the disease,
less than half that of the other countries. One quarter of the
participants in China know very little about COVAD. Chinese
participants experience the least impact on their daily lives from
COVIEL9 with 41 percent saying they experience a strong or very
strong impact. Chinese participants are also less likely to be worried
about the pandemic, with only 26 percent saying they are extremely
worried, the secondowest of the five countries.

81 percent of Chinese participants say they are one likely to buy
from companies that implement measures to prevent further

pandemics. Chinese participants
healthcare programs most highly.

Preventing the next pandemic

Chinese participants have the highest perception of wild animals as
the source of COVIR9, with 48 percent mentioning it as the primary
source.Disease transfer from animal to human is perceived as the
number one risk for future pandemicsfollowed by unregulated
wildlife trade. When asked what they believe their government should
do to prevent the next pandemic, Chinese participants say that the

government should end wildlife trade and close WiId%
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Key Findingsd China

To prevent similar outbreaks from happening in the futuré
percent of participantsin China agree that closing highisk markets
will be an effective measurdo combat the spread of similar
diseases in the future, the highest of the five countries surveyed.
Support for the closure of these markets is very high in China, with
92 percent of participants saying they are likely or very likely to
support this. In the event where no measures are taken to close
high-risk markets, 82 percent of all the participants in China say
they would be extremely worried or very worried about a similar
outbreak.

Wildlife buying habits and the impact of COVIR9

10 percent of participants in China bought wildlife products or know
someone who bought them in the last 12 months in open wildlife
markets. Wildlife is chosen for its health benefits and its taste. 28
percent of participants in China consume less wildlife or have
stopped consuming wildlife completely due to COWVID. 5 percent

of participants in China are likely or very likely to buy wildlife
products in the future, the secondowest of the five countries. If
wildlife markets were closed, 44% of these Future Intended Buyers
would not buy wildlife products anymore.

-

€

WWF

8 percent of Chinese participants bought an exotic pet or know
someone who bought one in the last 12 months, mainly tortoises,
and mostly from physical pet stores (44%). 5 percent of Chinese
participants intend to buy an exotic pet in the future.

Knowledge of laws and global threats

21 percent of Chinese participants are aware of domestic or
international agreements or regulations relating to wildlife made in
2020 to prevent future outbreaks of diseases. When prompted,
67percent say they have heard of the wildlife consumption ban and
54 percent have heard of the delisting of pangolin scales for TCM
use, and 53 percent have heard of the ending of wildlife farmin§6
percent of Chinese participants support the wildlife consumption
ban in China,90 percent support the delisting of pangolin scales,
and 88 percent support the breeding ban

When prompted, 85 percent of Chinese participants are concerned
about deforestation increasing the risk of disease transmission and
94 percent would support government action to combat this.
However, identification of deforestation as a root cause of the
pandemic is low (16%). 53 percent of Chinese participants have
heard of a 60One Healtho

GLOBE

approact
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Key Findingsd Myanmar

Main Insights and implications forMyanmar

A Awareness of COVHI9 is slightly lower in Myanmar, with one
in 10 saying they only know very little about the disease.
Myanmar is one of the lesstrongly impacted countries.

A Myanmar participants have the secontlighest perception of
wild animals as the source of COVAI® (after China).

A When asked what they believe their government should do to
prevent the next pandemic, ending wildlife trade was mid
ranked as a response.

A Closing highrisk markets is seen as an effective measure to
prevent similar outbreaks from happening in the future by 86
percent of the participants and 88 percent of participants
support this.

A Myanmar has the lowest levels of past purchase of wildlife /
exotic pets and the lowest intention to buy wildlife / exotic pets
in the future.

A Participants from Myanmar are the least weiihformed of the
five countries with regards to wildlife laws that have been
brought in to combat future pandemics.

Awareness and impact of COVHD9

Awareness of COVHDO is comparatively low in Myanmar, with 10
percent of the population saying they know very little about the
disease.Participantsfrom Myanmar are also more likely to be
worried about the pandemic, with 81 percent saying they are very or
extremely worried, the second highest of the five countries.

Preventing the next pandemic

Participants fromMyanmar have the seconéghighest perception of
wild animals as the source of COVAD® (after China), with 35 percent
saying this is the primary sourcéJnregulated wildlife trade is
perceived as the second most risk for future pandemicdn

Myanmar, identification of deforestation as a root cause of the
pandemic is relatively high (29%)Vhen asked what they believe their
government should do to prevent the next pandemic, ending wildlife
trade was mentioned, but not ranked highly.

To prevent similar outbreaks from happening in the futur86
percent of participantsin Myanmar agree that closing highisk
markets will be avery effective or effectivemeasureto combat the
spread of similar diseases in the futurgsecond only to China.

GLOBE
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Key Findingsd Myanmar

Support for the closure of these markets is third highest in
Myanmar, with 88 percent of participants saying they are likely or
very likely to support this, a significant decrease since 2020 (96%)
If no measures are taken to close higtisk markets, 87 percent of
participants from Myanmar would be extremely worried or very
worried about a similar outbreak.

Wildlife buying habits and the impact of COVIR9

4 percent of participants in Myanmar bought wildlife products or
knows someone who has bought them in the last 12 months in an
open wildlife market,the lowest of the 5 countries surveyedGifting
is a strong driver for these purchases. 22 percent of participants in
Myanmarconsume less wildlife or have stopped consuming wildlife
completely due to COVHD9, significantly more than in 2020. 4
percent of participants in Myanmar are likely or very likely to buy
wildlife products in the future, the lowest of the five countries. If
wildlife markets were closed, 60% of these Future Intended Buyers
would not buy wildlife products anymore.

1 percent of participants from Myanmar bought an exotic pet or
knows someone who has bought one in the last 12 months, the
lowest of the countries surveyed. 5 percent of participants from
Myanmar intend to buy an exotic pet in the future.
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77 percent of participants from Myanmar are concerned about
disease transfer from wildlife farms but 72 percent see wildaught
animals as more likely to be infected with a virus compared with
those born in captivity. 78 percent would support government
measures to strictly control wildlife farms.

Knowledge of laws and global threats

1 percent of participants from Myanmar are aware of domestic or
international agreements relating to wildlife made in 2020 to
prevent future outbreaks of diseases, the lowest of the five
countries surveyed.

When prompted, 88 percent of participants from Myanmar are
concerned about deforestation increasing the risk of disease
transmission (the seconehighest of the five countries) and 90
percent would support government action to combat this. 6 percent
of participants from Myanmar
approach and 86 percent would support it.

GLOBE
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Key Findingsd Thailand WWF

Main Insights and implications for Thailand Awareness and impact of COVHD9
A Awareness of COVHDI is high in Thailand and people are both Awareness of COVHDI is high in Thailand, witt®9 percent of the
impacted by, and concerned about, the disease. population saying they know a lot or a moderate amount about it. 73

percent of Thai participants are concerned, or very concerned, about

A Disease transfer from animal to human is perceived as the COVIRLO and 66 percent are strongly or very strongly impacted.

number one risk for future pandemics, but wild animals are not

seen as the top source of COVIL®. Preventing the next pandemic

A Closing highrisk markets is seen as an effective measure to 50 percent of Thai participants see wild animals as one of the
prevent similar outbreaks from happening in the future by 75 sources of COVIR 9 |l ower than o6l ack of
percent of the participants, and 84 percent of participants are experiments |/ r dissasetransfarom arihtavie v e |
likely or very likely to support this. human is perceived as the number one risk for future pandemics

A Among those who intend to buy wildlife products in the future, Identification of deforestation as a root cause of the pandemic is very
the closure of such markets would deter 32 percent from low (5%) When asked what they believe their government should do
buying them. to prevent the next pandemic in an opegnded question,more Thai

participants mention researching vaccines and restricting travel than
ending wildlife markets, instead favoring methods such as research
and development of vaccines and reducing travel.

A 41 percent of participants have consumed less or stopped
consuming wildlife because of COVA®.

A The rarity of the animal is the main driver of exotic pet
purchase (51%), followed by a longrm desire (41%) and
influence from a celebrity (36%). To prevent similar outbreaks from happening in the future, 75

percent of Thai participantsagree that closing higkrisk markets is an

effective measureto combat the spread of similar diseases in the
future. However, Thailand has the lowest percentage of participants

who said that this measure would be very effective (25%).
GLOBE

Preventing the next pandemic

A 60 percent of Thai participants are a lot less likely to buy an
exotic pet because of COVHDO.
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Key Findingsd Thailand

Support for the closure of highisk markets is very high in Thailand;
84 percent of participants are likely or very likely to support thisln
the event where no measures are taken to close higisk markets,
79 percent of all the participants Thailand say they would be
extremely worried or very worried about a similar outbreak

Wildlife buying habits and the impact of COVIR9

11 percent of participants in Thailand bought wildlife products or
know someone who bought one in the last 12 months in open
wildlife markets, with 46 percent of these purchases attributed to
buying a pet. For many of these purchases, the intention is to resell
the animals / product.

41 percent of participants in Thailand consume less wildlife or

have stopped consuming wildlife completely due to COVII®, a
significant increase from 2020. 6 percent of participants in Thailand
are likely or very likely to buy wildlife products in the future. If wildlife
markets were closed, 32% of these Future Intended Buyers would
not buy wildlife products anymore. Those who would buy wildlife
products would buy them from a trusted supplier.

12 percent of Thai participants bought an exotic pet or know
someone who bought one in the last 12 months, mainly snakes, and
mostly through social media (50%)l'he rarity of the animal is the
main driver of exotic pet purchasg51%), followed by a longerm
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desire (41%) and influence from a celebrity (36%). 5 percent of Thai
participants intend to buy an exotic pet in the future, with 60

percent saying they are a lot less likely to buy an exotic pet because
of COVIEL9. Those who do not want an exatic pet cite the disease
risks (55%), the danger (49%) and the unsuitability of exotic pets
(48%) as the main deterrentsMost Thai participants (75%) support
some actions or strongly support measures to ban the trade of
exotic pets to reduce the chance of further pandemics

Knowledge of laws and global threats

13 percent of Thai participants are aware of domestic or
international agreements or regulations relating to wildlife made in
2020 to prevent future outbreaks of diseases. 66 percent of Thai
participants are aware of captive tiger parks anthe majority of
those who know about them have positive impressionssaying they
are good for conservation and for tourism. Most Thai participants
(62%) are only slightly worried or not worried at all about the risk of
diseases originating from tiger parks, but 74 percent are likely to
support strict control of these facilities.

When prompted, 79 percent of Thai participants are concerned
about deforestation increasing the risk of disease transmission and
90 percent would support government action to combat this. 35
percent of Thai participants

and 91 percent support it. wﬂ
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Key Findingsd The U.S.

Main Insights and implications for the U.S.

A

A

A

A

A

A

Awareness of COVHDI is higher in the U.S. than in other
countries, while the level of concern is lower.

The U.S. has the lowest linkage between wildlife and COY&D
of the five countries surveyed

To prevent similar outbreaks from happening in the future, 72
percent of participants in the U.S. agree that closing higisk
markets would be an effective measure

A longterm desire is the main driver of exotic pet purchase
(28%), followed by rescuing the animal from poor conditions
(27%) and to post pictures on social media (26%)

Most (72%) of those who want an exotic pet are not swayed by
the disease risks.

When prompted, 68 percent of U.S participants are concerned
about deforestation increasing the risk of disease
transmission, 68 percent would support government action to
combat this, and 69 percent would support new laws to ensure
that products sold in the U.S. do not contribute to global
deforestation.

14 per

cent of Uu. S.
Heal t ho

approach an

art
65

Awareness and impact of COVHD9

Awareness of COVHDO is comparatively high in the U.S., with8
percent of participants saying they know a lot about the disease,
higher than any other country surveyed. U.S. participants report that
they experience less strong / very strong effects from COMI®than
those in Thailand or Vietnam but more than China. 63 percent of
participants in the U.S. are very worried or extremely worried about
COVIELY, the lowest of the five countries.

67 percent of U.S. participants say they are ane likely to buy from
companies that implement measures to prevent further pandemics.
46 percent of those who would pay more for products from these
companies say they would pay up to 40 percent more and 29 percent
say they would pay 64100 percent more for products.

Preventing the next pandemic

The U.S. has the lowest linkage between wildlife and CO¥Y&)41
percent of U.S. participants see wild animals as one of the sources of
COVIEY, lowert han O medi c al experi ment
hy gi &engfiGation of deforestation as a root cause of the
pandemic is also low (5%However, disease transfer from animal to

i ci pan thymag is glill pergejned|as opg of theihighest fsks for figuren e
p e r c e nPRNAgyMcs, plightlybehind apiipiglic rgsistan; bagiesia and tied with

release from a lab.
GLOBE
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Key Findingsd The U.S.

When asked what they believe their government should do to
prevent the next pandemicmore Americans mention research on
viruses and acting in a timely manner than addressing wildlife
trade.

To prevent similar outbreaks from happening in the futur&
percent of participantsin the U.S. agree that closing highisk
markets will be an effective measuréo combat the spread of

similar diseases in the future68 percent of participants saying

they are likely or very likely to supporthe closure of these

markets. In the event where no measures are taken to close high
risk markets, 59 percent of U.S. participants say they would be
extremely worried or very worried about a similar outbreak, while 11
percent are not worried at all32 percent of U.S. participants
support substantial investment overseas from the U.S. government
to reduce the chance of further pandemics. One in ten would
actively oppose it.

Wildlife buying habits and the impact of COVI9

7 percent of participants in the U.S. bought wildlife products or know
someone who bought one in the last 12 months in open wildlife
markets. 12 percent of participants in the U.S. are likely or very
likely to buy wildlife products in the future.

-

€

WWF

8 percent of U.S. participants bought an exotic pet or know someone
who bought one in the last 12 months, mainly parrots, and mostly
from physical pet stores (46%). A loAgrm desire is the main driver
of exotic pet purchase (28%), followed by rescuing the animal from
poor conditions (27%) and to post pictures on social media (26%).
50 percent of these believe these animals were taken from the wild.
9 percent of U.S. participants intend to buy an exotic pet in the
future. 34 percent of participants say they are a lot less likely to buy
an exotic pet due to COVID 19, while 43 percent say it has not
impacted their desire. Most (72%) of those who want an exotic pet
are not swayed by the disease risks. Those who do not want an
exotic pet cite a preference for domestic pets (47%) and the
unsuitability of exotic animals as pets (46%) as the main deterrents.

Knowledge of laws and global threats

4 percent of U.S participants are aware of domestic or international
agreements or regulations relating to wildlife made in 2020 to
prevent future outbreaks of diseases.

When prompted, 68 percent of U.S participants are concerned
about deforestation increasing the risk of disease transmission and
68 percent would support government action to combat this, the
lowest of the five countries. 14 percent of U.S participants have
heard of a 60One Healtho
65 percent would support it.

GLOBE
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Key Findingsd Vietnam

Main Insights and implications for Vietnam

A

A

A

A

Awareness of COVHD9 is comparatively high in Vietham, while
the levels of impacts and concern are also higher.

Vietnamese participants have the thirdhighest perception of
wild animals as the source of COVAL®.

When asked what they believe their government should do to
prevent the next pandemic, ending wildlife trade was the
second most popular response

Closing highrisk markets is seen as an effective measure to
prevent similar outbreaks from happening in the future by 84
percent of the participants and 94 percent of participants
support this.

Vietnam has the highest levels of past purchase of wildlife /
exotic pets and the highest intention to buy wildlife / exotic
pets in the future. Almost one in 5 Viethamese participants
bought, or knows someone who bought, an animal for release
in a celebration in the past 12 months.

Vietnamese participants are the most weihformed of the five
countries with regards to wildlife laws that have been brought
in to combat future pandemics.

Awareness and impact of COVHD9

Awareness of COVHDO is comparatively high in Vietnam, witfi3
percent of the population saying they know a lot about the disease.
Vietnamese participants are more likely than the other four countries
to say that they experience a strong or very strong impact on their
daily lives from COVHD9 (69%). Viethamese participants are also
more likely to be worried about the pandemic, with 56 percent saying
they are extremely worried, the highest of the five countries.

Preventing the next pandemic

Vietnamese participants have the secontlighest perception of wild
animals as the source of COVHO (after China), with 31 percent
saying this is the primary sourceDisease transfer from animal to
human is perceived as one of the top risks for future pandemics,
slightly behind antibiotic resistant bacteriaHowever, identification of
deforestation as a root cause of the pandemic is low (18%)/hen
asked what they believe their government should do to prevent the
next pandemic, ending wildlife trade was the second most popular
response, after implementing quarantine measures.

To prevent similar outbreaks from happening in the futur8&4
percent of participantsin Vietham agree that closing highisk
markets will be aneffective or very effectivemeasureto combat the

spread of similar diseases in the future. \_ﬂ
GLOBE
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Key Findingsd Vietnam

Support for the closure of these markets is highest in Vietnam, with
94 percent of participants saying they are likely or very likely to
support this, a significant increase since 2020 (90%)If no measures
are taken to close highkiisk markets, 88 percent of Viethamese
participants would be extremely worried or very worried about a
similar outbreak, significantly more than 2020 (83%).

Wildlife buying habits and the impact of COVIR9

14 percent of participants in Vietnam bought wildlife products or
know someone has bought one in the last 12 months in an open
wildlife market, the highest of the five countries surveyed. 39 percent
of participants in Vietnam consume less wildlife or have stopped
consuming wildlife completely due to CO\IY, though 10 percent
consume more. 20 percent of participants in Vietnam are likely or
very likely to buy wildlife products in the future, the highest of the five
countries. If wildlife markets were closed, 28% of these Future
Intended Buyers would not buy wildlife products anymore. 51 percent
of those who would buy them would do so overseas.

13 percent of Vietnamese participants bought an exotic pet or know
someone has bought one in the last 12 months, mainly parrots, and
mostly from social media (47%). 18 percent of Viethamese
participants intend to buy an exotic pet in the future, the highest of
the five countries.
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13 percent of Vietnamese participants bought, or know someone who
bought, wild meat in a restaurant in the last 12 months. 46 percent

of this meat is believed to have come from a wildlife farm, while 38
percent is from the wild. Wild meat from wildlife farms is preferred by
54 percent of participants. 76 percent of Vietnamese participants are
concerned about disease transfer from farmed animals being eaten
in restaurants and 91 percent would support the phasing out of
wildlife farms for mammals and birds in Vietnam.

19 percent of Vietnamese participants bought, or know someone who
bought, wildlife for release at a celebration in the past 12 months.

Knowledge of laws and global threats

26 percent of Viethamese participants are aware of domestic or
international agreements relating to wildlife made in 2020 to prevent
future outbreaks of diseases, the highest of the five countries
surveyed. Viethamese participants are also the most likely to be able
to identify specific regulations that refer to wildlife trade.

When prompted, 92 percent of Vietnamese patrticipants are
concerned about deforestation increasing the risk of disease
transmission and 95 percent would support government action to
combat this, the highest of the five countries. 45 percent of
Vietnamese participants have he
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Participant so

Profil e

The demographic profile of Demoaran 0% avel and Household Profile (%
participants surveyed : _
in China is nationally Gender Marital Status Education
representative of the general Married [N 76 Below
P . 9 Female - 49 Singl 21 college °
population for age and gender, ole I University or
while o0soft quotlasé M@\'Pe- 51 Divorced/widowed | 2 above 30
implemented for regions and )
: Age Household Size Monthly Personal Income
education. 18024 [l 16
o o Living alone | 3 High (RMB 20,000+) 23
The majority of participants 25034 [ 19 g Middle (RMB 8,008
have a low/medium income, 35544 A 23 2 peopie [ 17 19,999) 33
have received below college 45354 [ 18 3 veopie [ <5 Low (<RMB 8,000) 42
level education, are married, sso64 [ 14 peop
are employed full time and live 65+ ] 12 4 people - 29 Employment
with two to four people in the Full-time
i le or more . 11 69
household. Region > peop employment
Part-time
- .. East 29 5
A majority of participants are - Travel Overseas (PFEOVIELY) employment
occasional or regular travelers North [l 12 Freelance [business 5
’ North East . 8 None - 41 owner
North West l 7 Occasional - 45 Full-time student =~ 6
south Central [l 29 Rea Unemployed / 15
South west il 15 equiar [ 13 retired

S1. Region; S2. Age; S3. Gender; S4. Monthly personal income; S5. Education; Q21. Marital status; Q21b. Household comp&®8oimployment; Q24. Travddehavior

Base: Total Chinan=2,000
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Perceived Sources of the Coronavirus Outbreak

Almost half of participants believe that
the primary source of the coronavirus
outbreak is wildlife and wild animals, the For All Participants Who Are Aware of the Coronavimrs1965) (%)

B Primary source (%) [l Secondary sources (%)

oo

highest among the five countries &,

(76%) of participants list wild animals as See next slide for perceived
_0 P P Human: lack of hygiene|(s 52 58 modes of transmission from

a primary or secondary source of COVID wild animals to humans

19, followed by lack othygene (58%). Environmental deterioration [ 42 54

For secondary sources, just over 50 Animals: domesticated animals/ | NN 49

percent of parE|C|pants believe that Human: medical ex eriments/researchm 46

peopleds | ack of hygiene as | ed

outbreak. Lack of suitable medicine® 30 32

Future Intended Buyers of wildlife Not sure* [ 14

products are in line with the general
population, with 45 percent saying that For Future Intended Buyers of Wildlife Products, Topr8-04) (%)

wildlife is the primary source of the , . L
. Animals: wildlife / wild animals 45 25 70
coronavirus.

Human: lack of hygiene 1 L
Note: For this report, i) Past 12 Month (P12M) Buyers ve L S 65

are those who have purchased wildlife products

Animals: domesticated animals
themselves or know someone who has bought wildlife 5 D& 63
products in an open market in the past 12 months; ii)
OFuture Intended Buyerso refers to those who say that
they are likely or very likely to buy wildlife products in
the future.
*This option is not provided for secondary sources.
Q8. To youknowledge, what is the primary source of the coronavirus outbreak? Q9. And which other sources, if any, are there for theasdnus outbreak? GLOBE

Base: Aware of coronavirug)=1,965
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84 percent of participants who
believe that wild animals are one
of the primary sources of COViD
19 identify consumption as a
vector for disease transmission,
while 63 percent believe that
physical contact without
consumption is a vector for
disease transfer.

Significantly fewer participants
who intend to buy wildlife identify
consumption as a disease
transmission vector. This group
is significantly more likely to
identify animals in medicines or
non-contact transmission as a
way in which COVHD9 transfers
from wildlife to humans,
compared to the general
population.

Q9b.You said that wild animals are one of the sources of the coronavirus outbreak. How do you believe the coronavirus transmtitsttans from wild animals?
Base: Those who believe wild animals cause COMED n=1,414

Perception of Transfer of COVHD9 from Wild Animals to Humans

Perceived Ways of COMI® Transmission from Wild Animals to Humans
(AmongThose Who Believe Wild Animals Are the Source of CGM(%)

: . . 84
Eating wild animais MR
g 63
Physical contact with wild animals / wild meat _ 63
exotic pets (touching) 60

Being bitten by wild animals_ 433
ing wild ani I o
Using wild animals for fur 26

Using wild animals in medicines- 21

. . . . 2
Being near wild animals without contac_ 0

40

45
m All who believe COVID-19 is caused by animals (n=1,414)

Future intended buyers of wildlife products who believe COVID-19 is
caused by animals (n=65)

GLOBE
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Perceived Root Causes of Future Pandemics

Among Chinese participants, Perceived Root Causes Posing Highest Risk for Future Pandemics
disease transmission from (Among Those Who Are Aware of the Coronavirus) (%)

. %
animals to humans through Disease transmitted from animals to L(Jm:Zlns,_37 o1

the wildlife trade is seen as

the most I|ker_cause of Unregulated wildlife trade_26 50
future pandemics. I%
. N L . 39
. . Public rejection of scientific adwce_
Participants who are likely to 30 — Most Important Issues to Address
buv wildlife products are . - . D 3 (AmongThose Who Believe Deforestation / Climate Change
sig%ificantlypless Iikely to Accidental/intentional release from a lab 38 Urbanization Are Root Causes of the Pandemic) (%)
attribute future pandemic risk Antibiotic-resistant bacteria 29 Reducing erissions I &3
to the wildlife trade. They are
significantly more I”_(ely to Climate change_ 27 3.6_ Addressing deforestation and poo_ 77
expect the pandemic to be land quality
i I .
fueled by climate change, Increased global travel 2zl 35 Sustainable use of natural o
global travel, or deforestation. resources by companie
. . o-——
) Deforestation / poor land quallty_ 16 26 )

For those who perceive The expansion of urban area- 42
environmental issues to be ing /i i iondl_8
the cause of the pandemic Ageing / increasing human population 13 Development of large-scal 2

. L P . ’ ® infrastructure (e.g., roads/bridges)
reducing emissions is seen as Urbanization M@ _6 0 B

the most important action we
can take, followed by

. . m All respondents who are aware of the coronavirus (n=1,965
addressing deforestation. P ( )

Future intended wildlife buyers who are aware of the coronavirus (n=94)

Q9c.Which of the following root causes do you believe pose the highest risk for future pandemics?
Base: Aware of coronavirug)=1,965

Q9d. You said that [deforestation / climate change / urbanization] is one / are some of the root causes of the pandemic. Whictheffollowing would you consider the GLOBE
most important issues to address?

Base: Those who believdeforestation / climate change / urbanization is one of the root causes of the pandemio=798
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When asked what they believe their
national government should do to
prevent the next pandemic in an
openended question Chinese
participants mention closing wildlife
markets and stopping wildlife trade as
the top action (21%). This is the
highest proportion among the five
countries surveyed.

Vaccine research is the second most
suggested action participants believe
the national government should
implement (15%), followed by
environmental protection (14%).

*3 percent of participants

Suggestions for National Government to Prevent the Next Pandemic WWF

Top Suggested Actions Nation@overnments Should Take to Prevetite Next Pandemic

(AmongA | | Participants Who

Stop hunting/eating/trading animals and wildlife, manage wildlife properl

Research/support the development of vaccines, buy more vaccin
accelerate/provide free vaccination to citizeng

Focus on environmental protection, work on climate change, stop deforestati

Conduct more scientific research/medical research on the virus, build a bett
healthcare system, ensure medical supplies, set policies based on scie

close all wildlife markets

Raise awareness of maintaining good hygiene, promote actions on making

Encourage/make it mandatory to wear face masks, impose social distanci
measures

clean, washing hands and sanitising

Be more prepared and have comprehensive plans, learn from this time, ens|

Set stricter rules and strengthen law enforcement/penalties for peopl

Educate and inform people of the pandemic situation, stop fake news, maint
transparency

timely action

disobeying control measure

n

il

Isolate infected people, implement quarantine/stay home measures, ear- 5
community lockdowns|

Reduce/ban travel, close country borders, conduct mandatory testing

answered 0l donodt

travelers, stop importing good

knowo

Q9e.What do you believe your national government should do to prevent the next pandemic? [Ggreged question]
Base:All participants who answered e x c |l udi ng =R dt knowd) ,

-

6

-

Answ®)r ed, Excl

21

!

14
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Awareness of Wildlife Trade Regulation WWF

When asked if they are aware any

domestic or international agreements or 2 1
regulations relating to wildlife made in %
2020 to prevent future outbreaks of
diseases, 21 percent of participants say

they are aware of some.

Aware ofDomestic or International Agreements or Regulations Relating to
Wildlife Made in 2020 to Prevent Future Outbreaks of Diseases
(Unprompted, among all participants)

Participants are not clear on the details
of the law but refer to the wildlife

protection law that prohibits the sale of Top Recalls Concerning Regulations/Agreements Participants Are Aware of

wild animals that was announced in (% Among Those Aware, Opended Answers)
2020.
Wildlife Protection Law - 22
Prohibition of wildlife trading/sale - 19
Announced in 2020 . 10
No eating of wild animals I 4
Anti-epidemic Law I 3
QOf. Are you aware of any domestic or international agreements or regulations relating to wildlife made in 2020 to prevent fututereaks of diseases?
61 [Openended question] GLOBE

Base: Total Chinan=2,000
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Awareness of Wildlife Consumption Ban

) - . 0
A 67 percent of participants have heard of the Heard of the Wildlife Consumption Ban (%)

ban implemented in February 2020 by the ®Yes mNo = Notsure

Chinese government on the consumption of

wildlife species. This is higher amongst regular 67 20 13

(pre-COVIRLY) travelers (83%) and Past 12 ¢ :

Months buyers (92%) (data not shown). ‘
A Participants had primarily heard of this ban on Where did you hear about this ban@) 0=1,331)

TV (46%), social media (45%), news portals _ v 46

(43%), and news apps (42%). Onllpe: Social medi 45

Online: News portal 43
A Word of mouth ranked relatively low, with 22 _ _ Mobile news apps 42
. T Online: Websites from government or compani 35

percent hgvmg heard of t[he wildlife Online: Blogs/micro-blogsiNN. 2/

consumption ban from friends or Online: Official websites from NGOEEEEEG—_—— 25

acquaintances and 16 percent from family Newspaper/magazine I 23

members. From a friend/acquaintance I 2?2

Online: Search engine / Internet advertisemeni I 20
From a family member il 16
Online: Forums I 16
Billboards at transportation knots I 13
From colleagues il 13
Online: E-commerce website Sl 11
Billboards in the airport NN S
Leaflet NN 7
Other | 0

QCN3. On February 24th 2020, China's top | egisl at ur e daédidicatethe acbnsamptibe af wild anmmalstb o o0t hor ough

safeguard people's |lives and health.é Have you ever heard about this ban on il |

QCNBS. You said that you heard about the ban on illegal trading and consumption of wildlife. Where did you hear about th&sHease select all that apply. GLOBE

Base: Total Chinan=2,000
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;
Support for the Wildlife Consumption Ban WWE

A Support in China for the Wildlife Support for the Wildlife Consumption Ban (%)

Consumption Ban is very high, with 96

o ; m Strongly agree  ® Agree Neither agree, nor disagree Disagree  m Strongly disagree
percent of participants saying they agree

A Young people aged 1820 are more likely Female (n=975) 67 28 31
Gender -
to oppose the measure. Only 16 Male (n=1,025) 67 29 3l
participants out of the total sample of
2000 (<1%) strongly disagree with this 18520 (n=149) | S S A
measure. 21830 (n=394) [ 7 2
o | Age =ass) 7 R S
A Wildlife buyers and intenders to buy also iiggg (n g:g) 2 — 8
ith thi =389) [ S
agree with this measure, and although 5 (n_ ) L2 2 41
fewer strongly agree, overall agreement 51060 (n=299) 5-:I
remains high. 61+ (n=281) | S N 3 1
Low (n=839) [ 3 1
Income Middle (n=667) | M A 3
High (n=466) | A T
Past 12 Months
Purchase ~ P12M Buyers (n=220) I M 2 1
Future Intention  Likely to buy (n=96) | EEEE TN s 1

QCN4. How much do you agree with this ban on illegal trading and consumption of wildlife? GLOBE
Base: Total Chinan=2,000



Awareness and Support of the Decision on Pangolin Scales

EYesmENo Not sure

A When prompted, more than half of the Heard ofdelisting of pangolin " " "
participants (54%) claim to have heard scales for use in TCM%)
of the government decCiSION 0N 5777mmr o oo ooosooosoosooooosooooooooooso
pangolin scales. Support onDelisting of Pangolin Scales for Use in TGQRA)

A As with the public reaction to the ban m Strongly agree mAgree ' Neither agree, nor disagree = Disagree ® Strongly disagree
on wildlife trade (see previous slide), Total China 9
support for the measure is high across
all categories, with 90 percent of Gender Female (n=975) 10
participants Saying that they agree or Male (n:11025) 7
strongly agree 'With removing pangolin 18520 (n=149) 17 1
scales from a list of approved 21330 (n=394) 8
ingredients in Traditional Chinese Age 31840 (n=488) 9
Medicine. 41850 (n=389) 8

51860 (n=299) 9
61+ (n=281) 70
Income Low (n=839) 11
Middle (n=667) 8
High (n=466) 7
Past 12 Months
Purchase  P12M buyers (n=220) 6 1
Future Intention Likely to buy (n=96) 5

QCNS6. On June 9th 2020, the Chinese Government has officially removed pangolin scales from a list of approved ingrediehtaditional Chinese Medicine (TCM)

and raised the animal ds protection |l evel. Have you ever heard about this d
QCN?7. How much do you agree with this decision?

Base: Total Chinan=2,000

el i s
GLOBE




Awareness and Support of Ending Wildlife Farming

EYesmENo Not sure

A When prompted, more than half of Heard ofending wildlife - 36 12
participants (53%) claim to have heard farming (%)
of the government decision to stop the =~ ~77mmmmmmmmmm s mo oo oo oo oo oo oo oo oo oo oo
breeding of certain species of wild Support foran End to the Breeding 45 Kinds of Wild Anima{$0)
animals by the end of 2020. m Strongly agree mAgree  Neither agree, nor disagree = Disagree m Strongly disagree
A As with previous reactions to the Total China 11
government 6s actions to reduce wildlife
trade (see previous two slides), public Gender Female (n=975) 10
participants saying that they support 18520 (n=149) a2 38 17
the measure. 21830 (n=394) 13
Age 31840 (n=488) 10
41850 (n=389) 9
51860 (n=299) 12
61+ (n=281) 8
Income 'Low (n=839) 12
Middle (n=667) 10
High (n=466) 8
Past 12 Months
Purchase P12M buyers (n=220) 57
Future Intention  Likely to buy (n=96) N7 = e 3 il

QCNB8. According to a notice released by the National Forestry and Grassland Administration, Chinese authorities requirezt$amstop breeding 45 kinds of wild

animals (including bamboo rats, masked palm civets and porcupines) by the end of 2020. Have you ever heard about this notice?
. . L GLOBE
QCN9. How much do you agree with this decision?

Base: Total Chinan=2,000
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Perceived Effectiveness of Closing HigRisk Markets

To prevent similar outbreaks from happening Perceived Effectiveness of HigRisk Wildlife Market Closure (%)
in the future, 91 percent of participants feel
that a closure of wildlife markets is an m Very effective m Somewhat effective = Neither effective nor ineffective = Not very effective m Not effective at all
effective approach. ,
Total China 71
Younger participants are the least likely to
consider market closure a very effective Gend Female (n=952) 8 7
measure. Highincome participants aged e Male (n=1,013) 6 i
between 31 and 60 are more likely to
perceive this as being very effective.dN _
significant differences in demographicare 18520 (n=146) | 7 A 10
observed for those who consider this to be an 21330 (n=387) 8 |
overall effective policy (combining somewhat Age 31840 (n=480) 30 62 71
effective and very effective). 41350 (n=388) 6 |
: = I - .
Past buyersand those who intend to buy 512?2 E:éz;; - 63 2 6:0 77 :
wildlife products in the future also believe
this will be an effectivemeasure, indicating
that they do not consider their purchases to Low (n=816) 8 7]
be related to highrisk markets. Income Middle (n=663) 29 63 !
- | High (n=462) IECEE I 7

*Note: Highisk markets were defined to the

respondents as follows::

dHi gh risk marketsoé are mar kRastsl2Mpnths R1gV Buyers(pra5) EGEGENEGEGEN- A2

and birds that carry diseases that can be transmitted Purchase

to humans. This incIuFies most. bird.s (d.ue to avian flu) Future intention  Likely to buy (n=94) 6 I

and mammals of particularly high risk like bats,
primates, rodents and carnivores

Q12. How effective do you think a closure of higisk markets where they sell animals which are coming from the wild (i.e., rdmmesticated animals and not
livestock such as bats, pangolins, andivets)would be to prevent similar epidemic diseases from happening in the future?

Base: Aware of coronavirus)=1,965

GLOBE



Likelihood to Support Closing Highrisk Markets

Likelihood to Support Highiisk Wildlife
: Market Closure (%)
or very likely to support the

governmentds efforts t o oc | &\Venplikely |m|ikely Neither likely, nor unlikely = Unlikely mVery unlikely

92 percent of participants are likely

nighisk markets sefing widife. Total China 6 1
Even amongFuture Intended _

Buyers, 92 percent claim thatthey  ganger Female (=575 A
are liely to supporthe closure of sl (1=1,025) 5

highrisk markets, indicating that

they do not consider their future 18620 (n=149) = 52
purchases to be related to these 21830 (n=394) o2
markets. Age 310640 (n=488) 4
41650 (n=389)
Participants aged 4150 are 51860 (n=299)
significantly more likely to strongly 61+ (n=281)
support the closure of these
markets. Low (n=839) 62 30 71
Income Middle (n=667) 64 27 71
High (n=466) | T 4
Past12 Months ~ P12M Buyers (n=220) 511
Purchase
Future intention Likely to buy (n=96) 61
Q13. How likely would you be to support the efforts by governments and health ministries to close all-figgdhmarkets sellingwild animals (i.e., animals coming
67 from the wild, direct from nature such as bats, pangolins armvets, not livestock which are farmed) in your country? M

Base: Total Chinan=2,000



Ways to Support the Prevention of Sales of HigRisk Wild Animals

The ways in which participants
would support the initiatives and
efforts to close highrisk markets
varies. Most participants 70%)
would support market closures by
not buying and eating wildlife
products and bushmeat, followed
by convincing others not to buy
these products 60%).

37 percent of participants would
report these markets to the
authorities.

7 percent of Chinese participants
do not believe there are any high
risk markets in their country.

Q14. And how would you support the initiatives/efforts forevent sales of highrisk wild animalsin your country?

Base: Support market closuren=1,836

68

Ways to Support HigiiRisk Prevention of Sales of HiglRisk Wild Animals
(Among Those Who Supported Market Closure) (%)

Stop eating wildlife products and bushmeat (me

from wild / non-farmed) animals 0

Convincing others not to buy/eat wildlife product
and bushmeat (meat from wild / non-farmed
animals

Stop visiting and buying in these market— 54

Sharing of information on animal protectio

60

Sharing of news related to wildlife markets onlin
via social media

[l
[y

51

Sharing of relevant campaigns online, via soci

media 20

| would report these markets to the authoritie 37

I'n my country, we donc“).hhve such sales or ma

GLOBE
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A majority of participants (82%)
would be extremely or very worried
if no measures are taken to close
the wildlife markets. Highincome
participants are significantly more
likely to report concern (89%).

Participants who have bought
wildlife in the past 12 months

-

€

Level of Worry if No Measures Are Taken to Close Wildlife Markets WWF

Level of Worry if No Measures Are Taken to Close Wildlife Markets (%)

m Extremely worried = Very worried A bit worried Not worried at all
Total China 41 41 16
Gender Female (n=952) 42 41 16
Male (n=1,013) 39 42 17

. . 18620 (n=146
(89%) and thoseintending to buy 01530 (n_387) - = 11:
in the future (91%) report higher 31540 (n:480) = .
levels of concern than thegeneral Age s (”: ) € 25
public, possibly indicating that they S0 (n:388) a2 — 18
feel more likely to be affected. 51660 (n=297) o — 76
61+ (n=267) 13
Low (n=816) 40 39 18
Income Middle (n=663) 40 40 19
High (n=462) 43 46 9
Past 12 Months
Purchase P12M Buyers (n=215) 48 41 9
::‘:t”rt‘? Likely to buy (n=94) 7
ntention
Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictyulate them, how
worried are you that similar epidemic outbreak will happen in the future? GLOBE
Base: Aware of coronavirus)=1,965
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Wildlife Product Purchase in Past 12 Months WWF

o _ _ Wildlife Product Purchase in Past 12 Months (%)
10 percent of participants in China

say that they, or somebody that 4 4 Online
they know, have bought wildlife
products in the past 12 months in ?
an open wildlife market. = Ves
7 percent say that they, or No
someone they know, bought
Not sure

wildlife products online.

Among those who know someone
who bought wildlife products,
turtles are the most commonly
bought species (46%) followed by Turtles
shakes (40%).

‘ Types of Wildlife Products Bought (%)+220)

46

Snakes 40

Live birds

I\.)|
[y
W
(2]

Civet cats

Bats 18

HI

Pangolins 6

Q16. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products in an open wildlife martket past 12 months?

Q16B. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products online in the past 1hsyém your country or abroad?

Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokith&h wildlife species did this person (or yourself), buy?

Base: Total Chinan=2000 M
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Why People Buy Wildlife Products WWF

Reasons to Buy Wildlife Products

P I i 0,
A The most common single reason for Among Wildlife Buyers (%)

participants to have bought wildlife products
was as a pet, with more than onguarter Asa pet_ 26
(26%) citing this as the reason for their last As asu ;

pplement to improve healtl 21
purchase. -

< . To eatd for no special occasion 11
A Health and medicine are popular reasons for P -

buying wildlife, with 31 percent selecting one As medicine to cure disease- 10
of these two reasons.

< . e - To eatd a business meal 8
A Eating wildlife is also a popular reason for -

buying it, with 31 percent of buyers citing this | don 6. I8N o w
as the reason for their last wildlife product

purchase. Business meals are the most As agift. 6
popular occasion for eating wild meat (8%),

but more participants report that they ate wild To eatd for a national holiday. 5

meat for no particular occasion (11%).
To eatd for a wedding . 4

To eatd for a birthdayl 3

QCNZ10. Thinking about the last time this person (or yourself) bought wildlife products, why did they buy them?
Base: Wildlife product buyers:=220 M
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Reasons for Choosing Wildlife Over a Neildlife Alternative WWF

A The health benefits of wildlife products are
seen as a strong driver of purchase (32%),
followed by the taste of wild meat (27%).

A Gifting of wildlife products for health reasons
is also a strong driver f
wild meat over alternatives (26%).

A The cultural connection to wildlife products is
a comparatively low driver, with 15 percent of
participants citing this as the reason for
choosing these products over nowildlife
alternatives.

A Participants over the age of 61 are
significantly more likely to resell wildlife (25%)
than younger generations (data not shown).

Base: Wildlife product buyers:=220

Reasons to Choose Wildlife Products over a Noiidlife Alternative
Among Wildlife Buyer§%)

For health reasons -- the wildlife product i_ 32
considered more effective

To eatd wild meat tastes better_ 27

For Ith reaso wildljfe prodyct i
ocgnsidé[?:gaavaﬁﬁzd[g?t oisan al m§|ggd cd;_ 26

To eatd wild meat is healthier_ 23
To eatd wild meat shows a higher statu- 21
To eatd wild meat is fresher- 20
As a gift - 18
To eatd wild meat is a quury- 16
Wildlife products are part of my cultur- 15
To resell - 10
I don 6- Bnow

Other | 1

QCN11. Why did you/this person choose wildlife products over a neitdlife alternative? Please rank up to three answers. \—g
GLOBE
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Impact of the Coronavirus on Consumption of Wildlife Products WWF
e Impact of COVID on Wildlife Product Consumption (%)
In China, 67 percent of participants | consume more wildlife products
say they have never consumed mThereds no change in my consumpt
wildlife pI‘OdUCtS before the | consume less wildlife products

wl dve completely stopped consumin
m | never consume wildlife products

It is less common for males and Total China 6
participants with higher incomes to

outbreak of coronavirus.

say that they have never consumed . Female (n=952) 7
wildlife products, though both Male (n=1,013) 6
groups have a high percentage of

18520 (n=146) [ 10 16 71
those who say they have stopped 21830 (n=387) - = =

eating wildlife because of COVID

31840 (n=480) W 6 27 64
Age
19 ’ 41850 (n=388) 2 6
51860 (n=297) [ 6
Among Past 12 Months Buyers, 61+ (n=267) |4
only 17 percent say they continue
to consume waildlife products at the Low (n=816) N3 I
same level as beforeCOVIRLY, or Income Middle (n=663) 6
that they have consumed more High (n=462) 12
since the outbreak. Past 12 Months
Purchase P12M Buyers (n=215) 15 29 39
Future .
Intention Likely to buy (n=94) K] 26 22 11 29

Q18. How has the coronavirus affected your consumption of wildlife products?

Base: Aware of coronavirug)=1,965 GLOBE
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Likelihood to Buy Wildlife Products in the Future WWF
]
More than 90 percent of Future Intention to Buy Wildlife Products in Wildlife Markets (%)

participants say that they would be

unlikely to buy wildlife products in mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely

the future. Total China 2E] 5 20 71
Participants with a high income are
significantly more likely to buy Gender Female (n=975) 5
wildlife products in the future (9% Male (n=1,025) 4
likely or very likely).
L = L2 - 61 |
One in five Past 12 Months Buyers 18620 (n=149) 10 = a
say that they are |ike|y or very |ike|y 21830 (n=394) W44
to buy from anopen wildlife Age 31640 (n=488) W14
market, while more than half say 41850 (n=389) 24
they are very unlikely to buy 510860 (n=299) 5
61+ (n=281)
Low (n=839) K4
Income Middle (n=667) 4
High (n=466) 6
Past 12 Months
Purchase P12M Buyers (n=220) 10

Q19. And how likely will you be to buy wildlife products in the future?

Base: Total Chinan=2,000 wﬂ
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Alternative Channels to Purchase Wildlife Products in the Future WWF
44 percent of Future Intended Channels of Purchase for Wildlife Products if Markets Were Closed

Buyers say they would no longer (Among Those Who Intend to Buy Wildlife Products) (%)
buy wildlife products if the markets
are closed. No, | wouldndot buy any wildlife products ¢

The most popular alternative

channel of purchase is from a
trusted supplier (35%) Yes, | would buy wildlife products from a truste
’ supplier

Just over onequarter of

participants (26%)say that they o .
would buy wildlife products online Yes, | would buy wildlife products onlin
if the markets are closed.

-
——

Yes, | would buy wildlife products overse- 22

Yes, | would buy wildlife products through anoth 4
channel

Not sure 7

Q20. In case wildlife markets would be closed in the future, would you buy wildlife products via a different channel?

Base: Future intention (Likely to buy=96) GLOBE
75
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A A small number of participants (~1%)

say that they would buy wildlife products
overseas if the markets in China were
completely closed. The most popular
destination that participants mention is
Hong Kong SAR (48%), followed by
Cambodia (38%).

If buying wildlife products overseas,
participants say that they would be likely
to buy turtles (38%), ivory (29%), and
live birds (29%).

* Small sample size,n<30

Wildlife Product Purchase Overseas

Top Destinations outside China for Buying
Wildlife Products if Wildlife Markets Were
Closed(%- Total Mentions)*
Hong Kong (SAR chindji NN 48
cambodia || GGG 38
Japan [ 2°
india [ N 24
Indonesia [ INEG@z@ 24
Thailand | 19
Macau (SAR ChinajJJJlll 14
vietnam [ 14
Kenya [ 14
Laos [l 10
Malaysia [l 10
Philippines [l 10
Singapore [JJl] 10

Morocco [l 10

Wildlife Species Intended tdBe
Bought Overseag%)

Live birds _ 29
Elephant (ivory)_ 29

snakes [ o
civets [ 1o
Pangolins [ 14
Tiger [ 10
other [l 10

QCN12. You said that you would be likely to buy wildlife products overseas if wildlife markets would be claSkdre would your top destinations be for

buying wildlife products? Please rank up to three destinations.

QCNZ13. Which wildlife species and/or its parts would you be interested to buy overseas if you could travel to one of yodestimations?

Base: Likely to purchase wildlife products overseasz21

GLOBE



Exotic Pet Purchasan Past 12 Months

8 percent of Chinese participants
say that they, or someone they
know, bought an exotic pet in the
past 12 months.

The most common exotic pets are
turtles/tortoises, followed by
felines.

Regular overseas travelersra
significantly more likely to know
someone who bought an exotic pet
(17%), as are 2B30-yearolds
(12%) (data not shown).

Note: The definition of an exotic pet that was
given to the Praexdtdpeti pant s
is a pet that is not native to the area the
owner | ives or 1is

was : 0

usual ly

Exotic Pet Purchase in Past 12 Months (%)

EYes BNo Not sure

8 87 6
—

U

Top Types of Exotic Pet Bought (%)>(55)

Turtle/tortoise _ 37

Feline _ 21
Snake _ 16
Parrot_ 16
Lizard _ 13
Rodent_ 12

Songbird- 11

Waterfowl - 10

Toad/frog - 10

considered wild. o

Q17B. Has anyone you know (e.g., friends, colleagues, family or yourself) bought an exotic pet in person or online in th&2ea®nths? Note: An exotic pet is a pet that is not native

Q17C. You said that someone you know (or yourself) bought an exotic pet in the past 12 months. What kind of wild animdlidipgerson (or yourself), buy?

Base: Total Chinan=2,000
77
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Purchase Channels of Exotic Pets WWF
Physical pet stores are the most
common channel, with 44 percent Locations of Exotic Pet Purchase
of recent purchases taking place in (Among Those Who Bought in the Past 12 Months}({55) (%)

these locations. However, taken
together, online purchases are the
most common channel for exotic

I
pet purchase.
—_E

In a pet store

Participants who intend to buy
exotic pets in the future are Onlined social media
significantly more likely to buy on

social media (60%) or at an animal
auction (27%) compared to the Through ContaCts- 21

general population (data not
shown). At an animal auction. 8

At a convention and/or trade showl 3

Not sure I 3

Q17D. Where did this person buy this / these animal(s)?
Base: Those who bought exotic pet in the past 12 months:155 M
78
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Fewer participants in China say
they are very unlikely to buy exotic
pets compared to wildlife products
(see previous slide).

Younger participants are more
likely to buy exotic pets in the
future, as are those with a high
income.

One in five participantsvho bought
an exotic pet in the past 12 months
say they are likely or very likely to
buy one again in the future.

Likelihood to BuyExotic Petsin the Future

Future Intention to Buy Exotic Pets (%)

mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely

Total China 1 10 25 61
Female (n=975) ] 11 24 60
Gender ( ) I
Male (n=1,025) €]l 8
18820 (n=149) 24 24 46
21530 (n=394) Z2HM 13 31 50
Age 315840 (n=488) 8 25 62
41650 (n=389) &l 5 T I =
51860 (n=299) M 7 26 63
61+ (n=281) W8
Low (n=839) 9 24 64
Income Middle (n=667) Z&] 10 26 60
High (n=466) 9 26 57
Past 12 Months
Pet Purchase P12M Pet Buyers (n=155) IZEIFENN 19 30 32

Q19b. And how likely will you be to buy an exotic pet in the future?

Base: Total Chinan=2,000

GLOBE



Concern about Deforestation

o _ Concern about Deforestation Leading to Risk of Coronavirus (%)
When participants are informed

t hat ddeforestation | e aVarySconcTrnaj l(‘d)nFerBe(é eN?ither concerned nor unconcerned # Unconcerned ™ Not concerned at all
contact between people and Total China 30 55 11 Ff
wildlife, increasing the risk of

coronaviruses and other diseases Female (n=075) NETEEN A o

jumping from ani madelert 0 hum
85 percent say that they are “Maie (=1 025) 20 — 12
concerned about this happening.

==

183820 (n=149) 25 56 17
Overall, concern is relatively 21530 (n=394) 26 59 12 Ei
uniform across different Age 31840 (n=488) 7 Edl
demographics, though high income 41850 (n=389) 8 [
participants are more likely to say 51360 (n=299) 29 54 13
that they are very concerned about 61+ (n=281) 12 I
the transfer of diseases from '
animals to humans. Low (n=839) 11 R
Income Middle (n=667) 10 A
High (n=466) 8 Fi
Past12 Months  P12M buyers (n=220) 5

Purchase
Future Intention kel to buy (n=oc) | TSN ©

Q20b. Evidence suggests that deforestation leads to closer contact between people and wildlife, increasing the risk of conusas and other diseases jumping from

animals to humans. How concerned are you about this happening?
Base: Total Chinan=2,000 GLOBE
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Support for Government Action to Reduce Deforestation

Support for increased efforts to
preserve forests and end
deforestation in China or overseas
specifically to prevent future
pandemics is very high in China.

Participants aged 3150 show the
strongest support for measures to
preserve forests.

Participants who intend to buy
wildlife in the future show less
support for these measures.

Support for Country Initiatives t&reserve Forests and End Deforestatiq@o)
m Strongly support ®Support © Netural = Against m Strongly against

Total China 61 33 6 |

Female (n=975) 61 33 5 |
Male (n=1,025) 62 32 6 |

8
21530 (n=394) | T P 5 |
Age 31840 (n=488) |G 3|
41850 (n=389) 69 28
51360 (n=299) 6 |
61+ (n=281) 11

Gender

18320 (n=149)

Low (n=839)

Income Middle (n=667) 64 30 6 |

High (n=466) 59 34 6 |

Past 12 Months  p12M buyers (n=220) 9

Purchase

Future Intention Likely to buy (n=96) 37 52 10

Q20c. If your country increased efforts to preserve forests and end deforestation in your country or overseas specificgietent future pandemics while also reducing

activities that lead to deforestation, would you support such initiatives? \_ﬂ
GLOBE

Base: Total Chinan=2,000



Knowl edge and Support of the 0O

mYesmNo = Notsure
More than 50 percent of participants in Heard of &0 -

China say they have heard of the One Approach before Prompt* (%) 53 33 15
Health approach, with younger
participants more likely to have heard of
it (data not shown).

Supportfor a One Health Approach to Dealing with Pandemi@s)

m Strongly support ®Support " Netural = Against ® Strongly against

When given the below definition of One Total China 61 33 6 |
Health, more than 90 percent of
participants support such an approach. Gender Female (n=975) 61 33 5|
Male (n=1,025) 62 32 6 |
Participants likely to buy wildlife in the 18520 (n=149) - - .
: n=149) I S
future are less likely to support a One 21530 (n=394) = = 5
Health approach. Age 31340 (n=488) 67 28 3|
*Note. Participants were shown the following 21228 (nzggg) 56 = 38 = 63||
I : : = 5 3 |
definition after being asked if they had heard of the (n_ )
61+ (n=281) 47 41 11
One Health approach:
00One Healthdé is an appro?ngor;neto designil_rb\g(n&ég? 61 34 5
policies, and legislation where different sectors Middle (n=667) 6 |
communicate and work together for better health High (n=466) 59 34 6 |
outcomes across people, animals, plants, and their  Past 12 Months
shared environment, especially for animal health, Purchase P12M buyers (n=220) 53 42 4
disease transfer between animals and humans, and . )
combatting antibiotic resistance. Future Intention Likely to buy (n=96) 35 55 8
Q20d. Have you heard of the 00One Healtho approach to achieving better public health

Q20e. How much would you support a One Health approach to dealing with pandemics?
Base: Total Chinan=2,000 GLOBE
82
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Awareness of COVI9 (Coronavirus)

Almost all participants have heard
about COVIEL9 or coronavirus,

Awareness of COVHD (%)

regardless of age, gender, income, or mA ot ®A moderate amount = Very little = Nothing at all
education level. Total China 30 44 25
However,only 30 percent claim they
’ : Female (n=975 24
have heard a lot about COVHDO in Gender Male (nfl 025)) - - o
China, the lowest of the five o
countries surveyed. Four in ten
participants (44%) claim to have only 18820 (n=149) 26
heard a moderate amount about it. 21830 (n=394) 21
. o Ade 31340 (n=488) 20
participants with high incoes and 4 41850 (n=389) 23
'gh education leve's say they have 51860 (1=299) 28
heard more about coronavirus, with 61+ (n=281) 3
48 percent of those with high -
incomes saying they have heard a lot
about it. Low (n=839) 16 48 33
Income Middle (n=667) 19
Older participants and those with a High (n=466) 16
low income and low educatiomave
heard less about COVHDS. Education  Below college (n=1400) 27
University or above (n=600) 18

Q2. How much have you heard of COVIB, commonly known as coronavirus?
Base: Total Chinan=2,000

GLOBE



Main Sources of Information about COVHD9

Nearly 70 percent of participants
mainly receive information about
the coronavirus from news sources
such as TV, radio, and newspapers.

17 percent use social media as
their primary source of information.

However, only 4 percent say they
use medical researchers and
academics as their Main Sources of
Information about COVIf9.

Q3. What is your main source of information in regards to coronavirus?
Base: Aware of Coronavirus=1,965

84

Main Sources of Information about COI® (%)

17

Social media

Government

4

Family/friends

Medical/virology research institutes /

academics / peer-reviewed publication 4

Not sure/none/other | 1

GLOBE
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In China, nearly 70 percent of people are very

worried or extremely worried about the

coronavirus, particularly thosever the age of

61, where threequarters are very worried or

extremely worried about the coronavirus,

significantly higher than the national total.

Those with higher incomes also tend to worry ~ Gender
more about the coronavirus.

26 percent of Chinese participants are
extremely worried about COVIL®.

83 percent of participants who bought wildlife Age
products (or know someone who has bought
these products) in the past 12 months are very
worried or extremely worried about the
coronavirus outbreak.
Income

Past 12 Months
Purchase

Future
Intention

Q4. Overall, how worried are you about the outbreak of the coronavirus?

Base: Aware of coronavirug)=1,965; Past 12 Months Buyersn=215; Future intention (Likely to buyn=94),

Concern about the Coronavirus Outbreak

Level of Concern about the Coronavirus Outbreak (%)

m Extremely worried ® Very worried ' A bit worried = Not worried at all

Total China 26 42 28
Female (n=952) 27 44 26
Male (n=1,013) 25 40 30
18620 (n=146) 27 47 24
21630 (n=387) 25 43 27
31040 (n=480) 24 40 30
41650 (n=388) 27 40 29
51660 (n=297) 24 41 30

61+ (n=267) 32 44 21
Low (n=816) 21 41
Middle (n=663) 27 42 28
High (n=462) 33 42 21
P12M Buyers (n=215) 39 44 12
Likely to buy (n=94) 32 50 16

GLOBE
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Impact of the Coronavirus on Daily Life
]

Overall,41 percent of participants
believe that the coronavirus is

Impact of the Coronavirus on Daily Life (%)

having a strong or very strong mVery strong impact = Strong impact Moderate impact = Little impact ~ ®No impact
impact on their lives, the lowest of Total China 41 172
the five countries surveyed. This
erception is mostly driven by those  Gender Female (n=952) 41
Pyed 61t g g Male (1=1,013) a1
- 18620 (n=146) 49
nearly half ofhase who fniend (0 21630 (n=387) a7
buy wildlife products-m the future 31840 (n=480) 41
say that the coronavirus is having a Age 41850 (n=388) 39
strong or very strong impact on 51360 (n=297) 37 26 2
g y g imp

their |ives_ 61+ (n:267) 11 39 34 14 2
Low (n=816) [ 28 45
Middle (n=663) B 35 40
Income High (n=462) K 36 35 15 0
Employee (n=1459) 42
Employment Self-employed (n=80) [IFTY 31 38
Business owner (n=21)* 33

Past 12 Months
Purchase P12M buyers (n=215) 18 41 30
Future Intention Likely to buy (n=94) IKE] 35 42

* Small sample size,n<30
Q5. Overall, how much impact does the coronavirus have on your life in general?
Base: Aware of Coronavirusi=1,965

GLOBE
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Importance and Performance of Institutions to Combat the Outbreak

In China, the national government and
medical professionals are believed to
be both the most important institutions

Importance and Performance of Institutions to Combat the Outbreak, Total Mentions (%)

: @ 'mportance Performance
to combat the coronavirus and National governmen s
participants rate their performance very )
highly. Medical professional )88
The importance and performance Local government (the municipalit )
scores are closely linked for institutions . 7
in Chinad participants believe that the Press/media (5
institutions that are important to Eel "
combat the spread of COVHDI in elow citizent s
China have performed well. Scientific/academic institutions )38
Scientific institutions are seen as less United Nations (e.g., WH 3
important than the press or fellow
citizens, and the United Nations is rated NGO: z
lower.
National companies @
Global companie: ’16

>

Q7. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in gountry. Please rank the top five institutions by importance.
Q7c. Please indicate how well you believe each of the following institutions has handled the coronavirus outbreak in yomtrgom 2020. Please rank the top five institutions by how

well they have responded. GLOBE
Base: Aware of coronavirug)=1,965
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Reaction to Compani es® Measur es Wwwo

A Participants suggest that a Likelihood to Buy from Companies Taking Action to Prevent Pandemics (%)
companyds willingness Ll\Wuch hote H(élyﬁsrﬂéﬁtlﬁrr%re likely Not affect = Slightly less likelym Much less likely = Not sure
measures to prevent further
pandemics is important to their Total China 33 48 14
desire to buy from these companies,
with 81 percent saying that they are Gender Female (n=952) k4
more likely to buy from companies Male (n=1,013) 33 47 16 W
that introduce such measures.

i 18820 (n=146) 22 53 23 1

A Young people (aged 1820) are 21530 (1=387) 13 B
significantly more likely to say that Age 31840 (n=480) 12 B
pandemic prevention would not 41850 (n=388) 34 46 15
affect their buying habits. 51360 (n=297) 32 a7 14

A Higherincome participants are 61+ (n=267) =l — 15
more likely to take pandemic
prevention into consideration than Low (n=816) 2 20 20
lowincome participants. Income Middle (n=663) 12 1

High (n=462) o

A Wildlife purchasers and intenders to Past 12 Months
purchase value a ¢ o0 mPachddey O sP12M Buyers (n=215) [N £ T
pandemic prevention measures
highly. Future Intention  Likely to buy (n=94) -l

QCNL. If you were aware of a company taking action to prevent future pandemics, would this affect your desire to purchasetiem?
Base: Aware of Coronavirus=1,965 GLOBE



Expected Actions by Companies

Types of Companiesd Acti of@}p t

o

A The most common way in which
consumers in China would like to
see companies combat future Support of healthcare programs/funding o
pandemics is to support healthcare medical supplies and equipmen
programs, with 78 percent of
participants selecting this action.

78

Initiatives to protect natural

Y . resources/ecosystems
A Protecting natural resources (59%) y

and protecting wildlife (51%) are
among other mostexpected ) ) ) )
. . Sustainable sourcing / fair trade commitment 58
actions, but less so than medical
support.
Initiatives to protect wildlife / endangered 51
species

Sell only organic/sustainable/eco-friend|

products 45

| dondt2know

QCNZ2. Which types of actions would you expect companies to take to prevent future pandemics?
Base: Aware of coronavirus)=1,965 GLOBE
89
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Participantsd Profil e

avel alnd O €NOoI0 g q
. . Demograp y 9
The demographic profile of ¥ Profile (% Socioeconomic Status (%)
articipants surveyed i .
.p P . y Gender Marital Status Education
in Myanmar is nationally
representative of the general — e single [N 34 Below college 69
population for age and gender, while Married [N 52 University or 0
dsoft quotasod welre iMi"ﬁ’p- A7t e d  f|@vorcedwidowed [l 10 above
regions an ion. .
egions and educatio Age Household Size Monthly Personal Income
The majority of participants have a 18024 [l 18 High (K 1,700,001+) 1
middle income and have not 25534 [ 23 only myself | 4 Viddle (K 150,001
received a university education. The 35544 [ 20 2people [ 17 1,700,000) el
majority are married and live in a 45354 [l 17 Low (<K 150,001) | 13
household with three or more sso64 ] 12 3people [N 33
people. o5+ Wl o 4people [ 24 Employment
- ) . 5 people or more 23 Full-time employment 15
Note:Due to political unrest in Myanmar, research Region - Piey
in this country was cut short. With the lower sample Yangon il 15 Rakhine | 6 Part-time employment 15
size for Myanmar, the margin of error is higher, and
_ y _ gin o > hig Ayeyawady [ll 12 Mon I Travel Overseas Freelancer / business
this must be considered when interpreting results Mandalay [l 12 Kachin || 4 owner 34
on incidence rates. Results on opinions and shan [l 12 Kayin || 3 None I s _
attitudttas aretless lirlfl)f tctJ brt]a affgctftlad, thoggtrr: sagaing [ll 10 Tanintharyi | 3 OccRa5|or|1aI ‘lllo Full-time student = 7
current events are likely to have influenced the . egular
resulis y Bago [ll 9 NayPyiTaw] 2 E 9 t o Unemployed/retired 23
' Magway | 7 Chin | 1 requen

S1. Region; S2. Age; S3. Gender; S4. Monthly personal income; S5. Education; Q21. Marital status; Q21b. Household comp&®8oimployment; Q24. Travddehavior

Base: Total Myanmar, n=1,000 (weighted) \—g
GLOBE
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Perceived Sources of the Coronavirus Outbreak

35 percent of participants in
Myanmar believe that the
primary source of the
coronavirus is wild animals and
67 percent believe it is one of
the top sources of the disease.

The Future Intended Buyers of
wildlife products consider
medical experiments / research
as a primary source of the
outbreak, followed by wild
animals.

B Primary source (%) [l Secondary sources (%)

For All Participants Who Are Aware of the Coronavimas1000) (%)

0..3
‘ 00
Animals: Wildlife/Wild animals 35 32 0\ @
See next slide for perceived
modes of transmission from
wild animals to humans

Human: Medical experiments/researc 29 38

Human: Lack of hygiene K] 23
Lack of suitable medicine
Environmental deterioration

Animals: Domesticated animals) ks

Not sure E

For Future Intended Buyers of Wildlife Products, Topr8-@2) (%)

Human: Medical experiments/researc 47 27

Note: For this report, i) Past 12 Month (P12M) Buyers
are those who have purchased wildlife products
themselves or know someone who has bought wildlife
products in an open market in the past 12 months; ii)

Animals: Wildlife/Wild animalsf 22 26

Environmental deterioration 40} 4

OFuture Intended Buyerso refers to those who say that
they are likely or very likely to buy wildlife products in
the future.

*This option is not provided for secondary sources.
Q8. To youknowledge, what is the primary source of the coronavirus outbreak? Q9. And which other sources, if any, are there for theasdnus outbreak?
Base: Aware of coronavirug)=1000 (weighted)

GLOBE



93

60 percent of participants who
believe that wild animals are one
of the primary sources of COViD
19 identify consumption as a
vector for disease transmission.
48 percent believe that physical
contact without consumption

was a vector for disease transfer.

Participants who intend to buy
animals in the future are more
likely to believe that contact or
medicinal use of wild animals
can result in disease transfer
than eating wild animals.

* Small sample sizen<30

Perception of Transfer of COVHD9 from Wild Animals to Humans

Perceived Ways of COMI® Transmission from Wild Animals to Humans
(AmongThose Who Believe Wild Animals Are the Source of CGM(%)

: . . 60
Eating wi T
ating wild animals 43
Physical contact with wild animals / wild meat _ 48

exotic pets (touching) 53

Using wild animals in medicine_ 33
ing wild ani I -
Using wild animals for fur 19

. . . . 2
Being near wild animals without contac_ 8

16

Being bitten by wild animals_8 22

52

m All who believe COVID-19 is caused by animals (n=648)

Future intended buyers of wildlife products who believe COVID-19 is

caused by animals (n=20)*

Q9b. You said that wild animals are one of the sources of the coronavirus outbreak. How do you believe the coronavirus transoritenians from wild animals?
Base: Those who believe wild animals cause COXH) n=648 (weighted)

GLOBE
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Amongparticipants from
Myanmar, release from a lab
(47%), unregulated wildlife
trade (45%), and disease
transfer from animal to
human (40%) rank as the
most likely perceived root
causes of future pandemics.

For those who perceive
environmental issues to be
the cause of the pandemic,
addressing deforestation
(69%) and sustainable
resource use by companies
(65%) are seen as the most
important issues to be
addressed.

Perceived Root Causes of Future Pandemics

Perceived Root Causes Posing Highest Risk for Future Pandemics

(Among Those Who Are Aware of the Coronavjr(#)

Accidental / Intentional release from a Iab_ 47
il I /5
Unregulated wildlife trade 40

Disease transmitted from animal to human_3740
Antibiotic-resistant bacteria_ 34 43
Deforestation / Poor land quality_14 29 ¢

Climate change_18 28 ©

Public rejection of scientific advice_ 1>

Increased global travel_ 11:‘,}

31

Ageing / increasing human populations- %8

Urbanization- 10 .16

m All respondents who are aware of the coronavirus (n=1000)

56

¥

Most Important Issues to Address
(AmongThose Who Believe Deforestation / Climate Chang
Urbanization Are Root Causes of the Pandemic) (%)

Addressing deforestation- 69
and poor land quality

Sustainable use of natural
resources by companie

Reducing emissions- 63
Development of large-scal
infrastructure (roads- 50

bridges, dams, etc.)

65

The expansion of urba

aeas L

Future intended wildlife buyers who are aware of the coronavirus (n=42)

Q9c.Which of the following root causes do you believe pose the highest risk for future pandemics?
Base: Aware of coronavirug)=1000 (weighted)

Q9d. You said that [deforestation / climate change / urbanization] is one / are some of the root causes of the pandemic. Whictheffollowing would you consider the

most important issues to address?

Base: Those who believdeforestation / climate change / urbanization is one of the root causes of the pandemit=542 (weighted)

GLOBE



Suggestions for National Government to Prevent the Next Pandemic WWF

Top Suggested Actions National Governments Should Take to Prevent the Next Pandemic
When asked what they (AmongA | | Participants Who Answ®)y ed, Excluding oDon

lieve their national
believe the ationa Conduct more scientific research/medical research on the virus, build a bett 34
government should do to healthcare system, ensure medical supplies, set policies based on scien

prevent the next pandemic in

. Be more prepared and have comprehensive plans, learn from this time, ens
an openended question, timely action 21

participants in Myanmar

. f Educate and inform people of the pandemic situation, stop fake news, mainta o
mention conducting research transparency &4 16
on the viruses and improving . .
o Research/support the development of vaccines, buy more vaccm 15
the healthcare system (34%), accelerate/provide free vaccination to citizeng
ensuring timely action (21%),
and education (16%). Focus on environmental protection, work on climate change, stop deforestati 11
. . Raise awareness of maintaining good hygiene, promote actions on making { o 9
Environmental protection clean, washing hands and sanitizing Q

0 . -
(ll /0) and Comb?‘ttmg wildlife Stop hunting/eating/trading animals and wildlife, manage wildlife properl 8
trade (8%) are mid-anked by close all wildlife markets

participants from Myanmar. Set stricter rules and strengthen law enforcement/penalties for peop 5
disobeying control measures

Reduce/ban travel, close country borders, conduct mandatory testing f

travelers, stop importing good 3

There is nothing the government can do / we cannot prevent a panderrn 3

Isolate infected people, implement quarantine/stay home measures, earI 1
community lockdowns

Encourage/make it mandatory to wear face masks, impose social distancillg 0
*40% of participants answered 0l dondt knowo measures
95 Q9e.What do you believe your national government should do to prevent the next pandemic? [Ggatted question] GLOBE

Base:All participants who answered e x c | udi ng =898 (wéightedd nowo) ,



Perceived Effectiveness of Closing HigRisk Markets

WWE

O0Very eff

0Somewhat

To prevent similar outbreaks from Perceived Effectiveness of HigRisk Wildlife Market Closure (%) (%)
happgnlng in the future, 86 percent_ Of_ m Very effective m Somewhat effective Neither effective, nor ineffective
participants feel that a closure of wildlife Not very effective = Not effective at all
markets is an effective approach, Total Myanmar 41 45 13 97 86
significantly lower than 2020. The strength
of agreement has dropped more Gonder | Female (1=532) 12 [ o8 | e
sub;tgntlally, Wl_th the_ percentage of Male (n=468) 35 48 15 7| 88 83
participants saying this would be a very
effective measure dropping from 68 18520 (n=84) 53 23 23 95 76
percent in 2020 to 41 percent in 2021 21530 (n=290) 13 20 16 93 83
(data not shown). Age 31840 (n=149) 32 51 14 90 83
Participants over the age of 60 and Past 41850 (n=222) Z e £ 92 84
12 Month Buyers are significantly more 51860 (n=147) e = : 93 o1
likely to believe highrisk market closure 61+ (n=107) 67 31 2 - 98
will be effective against preventing future
pandemics_ Low (n=125) 28 47 24 92 75
Income Middle (n=800) 42 45 11 1| o2 88
*Note: Highisk markets were defined to respondents . . .
. High (n=5) *Data hidden due to small sample size
as follows:
OHi gh risk marketsd6 are markets that sell ma mmal s
and birds that carry diseases that can be transmitted Past 12 Months P12M Buyers (n=45) 66 12 22 89 | 78
to humans. This includes most birds (due to avian flu) Purchase
and mammals of particularly high risk like bats, Future intention  Likely to buy (n=42) & 46 41 84 | 59
primates, rodents, and carnivores.
*I'n 2020, participants were asked nalRd®Rtl, oitlhlieg avaisa fud man dewls t6 0iomwehb Ilgeh mar ket s. 6
Q12. How effective do you think a closure of higisk markets where they sell animals which are coming from the wild (i.e., rdmmesticated animals and not
96 livestock such as bats, pangolins, andivets)would be to prevent similar epidemic diseases from happening in the future? GLOBE

Base: Aware of coronavirus)=1,000 (weighted)



Likelihood to Support Closing Highrisk Markets

88 percent of participants in Likelihood to Support HigtRisk Wildlife Market Closure (%) oLi kelycd
Myanmar are likely or very likely to
support the governmentd aVery likely mLikely ¢ Neitheg likely, nor unlikely = Unlikely mVery unlikely
close all highrisk markets selling Total Myanmar e | % | 8
wildlife, a significant drop since
2020. Gend Female (n=532) 22 66 12 98 88
_ _ o ender Male (n=468) 32 56 Il 94 88
Middle-income participants are
significantly more likely t(_) support 18520 (n=84) 95 93
thes_e_measures than lowncome 215830 (n=290) 95 86
participants. Age 31540 (n=149) % 87
Even among Future Intended 41850 (n=222) 97 88
Buyers, 84 percent claim that they 51860 (n=147) 93 88
are likely to support the closure of 61+ (n=107) - i
high-risk markets. i
Low (n=125) 32 38 28 ] 90 70
Income Middle (n=800) 25 67 8 97 92
High (n=5) **Data hidden due to small sample size
Past 12 Months P12M Buyers (n=45) 42 37 22 g9 | 78
Purchase
Future intention ~ Likely to buy (n=42) Il 68 16 95 | 84
*|n 2020, we did not askabouto h irgihs k 6 mar ket s, but on o0illegal and unregulatedo6 markets.
Q13. How likely would you be to support the efforts by governments and health ministries to close all-igghmarkets sellingwild animals (i.e., animals coming
from the wild, direct from nature such as bats, pangolins, ardivets, not livestock which are farmed) in your country? GLOBE

Base: Total Myanmar, n=1,000 (weighted)
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Ways to Support the Prevention of Sales of HigRisk Wild Animals

In addition to lower support for high

risk market closure (previous slide).

Participants are significantly less
likely to indicate ways they would
support the closure of these
markets.

Most participants (65%) would
support market closures by sharing
of relevant campaigns via social
media, but this is still a significant
decrease since 2020.

14 percent of participants believe
that there are no highrisk markets
selling wildlife products Myanmar,
significantly more than in 2020.

Ways to Support Prevention of Sales of Higisk Wild Animals
(Among Those Who Supported Market Closures) (%)

Sharing of relevant campaigns online, via soci_ 65

media 76
Sharing of news related to wildlife markets onlin_ 55
via social media 77
Stop eating wildlife products and bushmeat (mea_ 39
from wild / non-farmed) animals 75

. . . . . 38
Sharing of information on animal protectlor_

Convincing others not to buy/eat wildlife product- 27
and bushmeat (meat from wild / non-farmed

animals

19
Stop visiting and buying in these market-

72
75

53

o 10
| would report these markets to the authoritie
* this was not asked in 2020

m 2021

I,
In my country, we dono : ve such sales or

Q14. And how would you support the initiatives/efforts to prevent sales of higbk wild animals in your country?
Base: Support market closuresy=880 (2021) (weighted) / n=936 (2020)

ma
2020

GLOBE



Level of Worry if No Measures Are Taken to Close Wildlife Markets WWF

OExtremely

In Myanmar, 87 percent of Level of Worry if No Measures Are Taken to Close Wildlife Markets (%) Very wor

people would be extremely or

very worried if no measures are m Extremely worried ®Very worried © A bit worried = Not worried at all
taken to close the wildlife
s is simi I S 83 | @
markets. Although this is similar Total Myanmar 28 . =
to 2020, the proportion of the
population that identify as Gender Female (n=532) 26 66 7 88 92
bextremely worriedd has Maempad)e 25 55 18 81 80
significantly from 67 percent to
26 percent (data not shown), 18520 (n=84) 28 56 11 55 84
|nd|cat|ng?1 thedoveraI:jIeveI of 21530 (i=200) NG s 77 87
concern has dropped. A 31840 (n=149) 21 54 24 80 75
ici % =222) |
Female participants and those 41350 (n=222) |l 16 9 100 91
over 60 tend to worry more than 51860 (n=147) 17 72 12 100 88
the general population if no 61+ (n=107) 44 51 5 - 95
measures are taken.
Low (n=125 21 55 24 80 76
86 percent of Future Intended Income Middl ( _800) - - 10 5 %
Buyers are also extremely or iddle (n=800) 4
very worried about another High (n=5) **Data hidden due to small sample size
outbreak if the wildlife markets past 12 Months
are not closed. Purchase P12M Buyers (n=45) 43 77| 58
Future Intention | jkely to buy (n=42) 26 60 9 91 | 86
Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictyulate them, how
worried are you that similar epidemic outbreak will happen in the future? GLOBE

Base: Aware of coronavirus)=1,000 (weighted)
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Wildlife Product Purchase in Past 12 Months

o _ Wildlife Product Purchase in Past 12 Months (%)
4 percent of participants in Myanmar say that

they or somebody they know bought wildlife 2 Online
products in the past 12 months. This is /
significantly higher for 3540-yearolds qy ﬁ’
(13%), males (8%) and lovwcome = Ves
participants (10%) (data not shown). - No
= Not sure

2 percent say that they or someone they
know bought wildlife products online.

Among those who know someone who had ‘ Types of Wildlife Products Bought (%)-45)
bought wildlife products, live birdsre the

most commonly purchased species (39%). Live birds _

1 % Snakes . 4

€ A w a domesticr international agreements or
regulations relating to wildlife made in 2020 to prevent Civet CatSI 1
future outbreaks of diseases

(Unprompted, among all participants) Other _ 37

Q16. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products in an open wildlife miatket past 12 months?
Q16B. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products online in the past 1ghsyém your country or abroad?

Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokh&h wildlife species did this person (or yourself), buy?
Base: Total Myanmam=1000 (weighted) GLOBE
QOf. Are you aware of any domestic or international agreements or regulations relating to wildlife made in 2020 to prevent fututereaks of diseases? [Opeﬂnded questlon

Base: Total Myanmar, n=1,000 (weighted) o

39




Reasons for Buying Wildlife

A Buying wildlife as a gift or to eat for a birthday Reasons for Buying Wildlife Products
are the most common reasons for buying Among Wildlife Buyerg%)
wildlife in Myanmar (24%).
As a gift 24
To eatd for a birthday 24

To eatd for no special occasion

=
o

As medicine to cure diseas 11

To eatd for a wedding

Other

| h
=
©

QMM1: Thinking about the last time this person (or yourself) bought wildlife products, why did they buy them?

Base: Wildlife product buyersm=45 (weighted) M
101



Reasons for Choosing Wildlife Over a Neildlife Alternative

A Gifting is the top reason for buying wildlife Reasons for Choosing Wildlife Products over Nuaiildlife Alternatives
over a nonwildlife alternative among Among Wildlife Buyer$%)
participants who bought or know someone
who bought wildlife (33%).

As a gift 33

A In terms of consgmptlon, the freshness_ of wild To eatd wild meat is fresher_ 22
meat is valued highly, as are the perceived
health benefits of wildlife products. For health reasonsd the wildlife product is a valued 20
gift for an ailing loved one

To eatd wild meat is healthier

Wildlife products are part of my cultur- 11

For health reasons -- the wildlife product is mor 6
effective

[EEY
N

To eatd wild meat is a quury. 6

2

102 QMM2. Why did you/this person choose wildlife products over a naildlife alternative? Please rank up to three answers. M

Base: Wildlife product buyersy=45 (weighted)

To resell
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Impact of the Coronavirus on Consumption of Wildlife Products WWF
Impact of COVID on Wildlife Product Consumption (%) Con s u me |

In Myanmar, 75 percent of m | consume more wildlife products co

participants say they never
consumed wildlife products before

|l dve completely stopped consumin

the outbreak of COVIRI. m | never consume wildlife products m
22 percent of participants report a Total Myanmar [l 7 13 22
reduction in the amount of wildlife
products they consume or thatthey .- qer Female (n=532) | 11 23
have stopped consuming them Male (n=468) W 13 14 22
completely. This is significantly

: 18620 (n=84) 23 14 40

0
more han In 2029 {1876) though 21830 (n=290) fI 11 20 | 23
participants in 2020 were more 31840 (n=149) [1'8 u | 1
likely to say theynever consumed 41850 (n=222) 7 [
wildlife products (82%) (data not 51860 (n=147) | 13 28
shown). 61+ (n=107) 3 - 35
65 percent of those who know Low (n=125) | 22 20 38
someone who has bought wildlife in  Income Middle (n=800) W4 12 20
the past 12 months have not High (n=5) *Data hidden due to small sample size
consumed this themselves. 35 Past 12 Months
percent of this group consume less Purchase P12M buyers (n=45) 35 14 | 35
wildlife because of COVHDO.
e Likely to buy (n=42) 21 23 | 29

EThereds no change in my
| consume less wildlife products

Q18. How has the coronavirus affected your consumption of wildlife products?

Base: Aware of coronavirus)=1000 (weighted)

103

60Stopped

consumptio

GLOBE
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Likelihood to Buy Wildlife Products in the Future

88 percent of participants in
Myanmar say that they would be
unlikely or very unlikely to buy
wildlife products inthe future.

Significantly fewer participants say
they intend to buy wildlife in the
future compared to 2020, with 4
percent in 2021 saying they are
likely to buy wildlife products.

-

€

WWF

Future Intention to Buy Wildlife Products in Wildlife Markets (%) ©Very |

mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely

Gender

Age

Income

Past 12 Months

Total Myanmar 8 50 38

Female (n=532) |14 57 35
Male (n=468) 13

183820 (n=84) 24 16 50

21830 (n=290) 9

31040 (n=149) 1 13

41850 (n=222) MEN3 AT .

51660 (n=147) ER4T T T,
61+ (n=107) Z4 T e -

Low (n=125) M 18 46 30
Middle (n=800) El 5 53 38

High (n=5) **Data hidden due to small sample size

Purchase P12M buyers (n=45) 33 10 56

Q19. And how likely will you be to buy wildlife products in the future?

Base: Total Myanmar, n=1,000 (weighted)

oLikely
2020 | 2021
13 | 4
9 5
15 4
11 10
12 3
13 1
13 7
13 4
- 4
12
13
2 | 2

GLOBE
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60 percent of Future Intended
Buyers in Myanmar say they would
no longer buy wildlife products if
the markets are closed.

The most popular alternative
channel ofpurchase is from a
trusted supplier (25%).

]
o
Alternative Channels to Purchase Wildlife Products in the Future WWF
Channels of Purchase for Wildlife Products
(Among Those Who Intend to Buy Wildlife Products) (%)
No, | wouldndét buy any wiIdIbee prod 52
anymore
Yes, | would buy wiIdIif?rﬁg?g;gt: frc;m - 25 27
pplier
Yes, | would buy wildlife products throug
another channel. 13 10
Yes, | would buy wildlife products overse* 3 25
Yes, | would buy wildlife products onIin| 1 18
Not sureI 9 3

Q20. In case wildlife markets would be closed in the future,
Base: Future intention (Likely to buy=42) (weighted)

would you buy wildlife products via a different channel?

GLOBE



Exotic Pet Purchasan Past 12 Months
I

1 percent of participants say that
they or someone they know had
bought an exotic pet in the past 12
months. These participants are
male, aged between 21 and 40
and have a middle income (data
not shown). 1

Note: The definition of an exotic pet that was

given to the preexoticipeti pants was: 0
is a pet that is not native to the area the
owner | ives or is usually considered wildo¢

Exotic Pet Purchase in Past 12 Months (%)

mYes
= No

= Not sure

Q17B. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought an exotic pet in person or online ingh&Zmonths? Note: an exotic pet is a pet that is not native to

the area the owner lives or is usually considered wild.
Base: Total Myanmam=1000 (weighted); Those who bought exotic pet in the past 12 months:9 (weighted)

106
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Likelihood to BuyExotic Petsin the Future

87 percent of participants in Future Intention to Buy Exotic Pets (%)
Myanmar say they are unlikely or

very unlikely to buy exotic pets in
the future.

mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely

Total Myanmar 8
Younger participants (18 30) are ~
significantly more likely to buy Gender Female (n=532) EA5
exotic pets in the future. Male (n=468) WEM 11

185820 (n=84) 18 33 37

21830 (n=290) 9

Age 310840 (n=149) E 14
41850 (n=222) M2 56 40

51660 (n=147) 130 .

61+ (n=107) ' 7

Low (n=125) 22 46 26
Income Middle (n=800) 4 4 50 42

High (n=5) **Data hidden due to small sample size

Past 12 Months
Pet Purchase P12M buyers (n=45) Il 29 10 56

GLOBE
107 Q19b. And how likely will you be to buy an exotic pet in the future? \ﬂ

Base: Total Myanmar, n=1,000 (weighted)



Disease Risks of Animals Worry of Disease Risks of Animals from Wildlife Fari{is)
I m Extremely worried = Very worried © A bit worried ®Not worried at all
i _ Total Myanmar 21 1
A Compared with the level of concern
if wildlife markets are not closed Gender Female (n=532) 15
(slide 99), participants from Male (n=468) 29
Myanmar are similarly, but slightl
g ool e Ay, DEESIOTY 18520 (n=84) 23
' 21830 (n=290) 27 |
A : .~ = | 15 P52
A One in four participants who had hae 11650 (r—25%) 1o o
bought wildife in the past 12 51060 (n=147) 16
months or know someone who had 61+ (n=107) 10
say they are not worried at all about
the disease risks from wildlife farms.  |ncome Low (n=125) 43
) Middle (n=800) 17 1
A 72 percent of participants believe High (n=5) *Data hidden due to small sample size
that wild-caught animals are more Past 12 Months
Future Intention Likely to buy (n=42) 8

Perceived Chance for Animals to be Infected with Vir{¥$)

Wildcaught animalsare more Animals that are born in

: . . ; 72 9 - -

likely to be infected with a virus captivity are more likely
/o to be infected with a virus

Both have an equal chance to
be infected with a virus

QMM4. Some wildlife, especially mammals and birds, in restaurants come from wildlife farms. How worried are you about teasisisks of animals from these farms?
QMMS. Is there a difference in the likelihood that wildaught animals will be carrying viruses compared to those that are briedcaptivity? GLOBE

108 Base: Total Myanmar, n=1,000 (weighted)



Support for Government Measures to Strictly Control Wildlife Farms

]

A Compared with the support for the Support Myanmar Governmentds Measur
closure of highrisk markets (slide 97),
participants from Myanmar are less m Very likely u Likely Neither likely, nor unlikely = Unlikely m Very unlikely
likely to support measures to strictly Total Myanmar [T 62 18
control wildlife farms. However, 78
percent of respondents indicate that. ey Female (n=532) 5 E
they would be likely or very likely to Male (n=468) [} 57 29
support these measures.

A Significantly more older participants 2122(2)0 (:gg) 2 st 12
(61+) say they are very likely to 1540 (n:149) 1 1
support these measures. Age (n=149)

41850 (n=222) Ei
51860 (n=147) X
61+ (n=107) 200 &
Low (n=125) R 49 38 21
Income Middle (n=800) 17 66 13
High (n=5) **Data hidden due to small sample size
Past 12 Months
Purchase P12M buyers (n=45) 35
Future Likely to buy (n=42) 25 1
Intention
QMM6. How likely would you be to support the Government of Myanmar taking actions and implementing measures to strictlyotwuilglife farms in Myanmar? M
109 Base: Total Myanmar, n=1,000 (weighted)




Concern about Deforestation

o _ Concern about Deforestation Leading to Risk of Coronavirus (%)
When participants are informed
t hat ddeforestation | e aVarySconcTrnﬁj l(‘é)nFerae(é eN?ither concerned nor unconcerned # Unconcerned ™ Not concerned at all
contact between people and Total Myanmar 10 1
wildlife, increasing the risk of
coronaviruses and other diseases Female (n2532) 8

jumping from ani maderilert O humarlblae,(n:%S) . = -
88 percent are concerned or very
concerned about this happening.

18820 (n=84) 31 53 14
Participants under 3Gyearsold are 21830 (n=290) 39 48
significantly more likely to say that Age 31340 (n=149) 21 53
they are very concerned about 41850 (n=222) 4
deforestation leading to disease 51360 (n=147) 22 68

transfer. 61+ (n=107)

35 60 5

One in four participants who know

someone who has bought wildlife in Low (n=125) 23 44 28
the past 12 months, or has bought ~ Ineome Middle (n=800) 71
this themselves, say they are not at High (n=5) **Data hidden due to small sample size
all concerned about disease risk in
this context. Past 12 Months  P12M buyers (n=45) 33
Purchase
Future Intention  Likely o buy (n=42) 16

Q20b. Evidence suggests that deforestation leads to closer contact between people and wildlife, increasing the risk of conusas and other diseases jumping from

animals to humans. How concerned are you about this happening?
Base: Total Myanmar, n=1,000 (weighted) GLOBE
110



Support for Government Action to Reduce Deforestation

90 percent of participants in
Myanmar support increased efforts
to preserve forests and end
deforestation in Myanmar or
overseas specifically to prevent
future pandemics.

Support is strong across
demographics but is strongest in
participants under 30 and above
61.

One in 10 Past 12 Month Buyers
are against initiatives to end
deforestation.

Support for Country Initiatives t&reserve Forests and End Deforestatiq@o)
m Strongly support = Support © Netural = Against = Strongly against

Total Myanmar 22 69 6 |

Female (n=532) 17 74 8
Male (n=468) 50

18320 (n=84) 8

21330 (n=290) 51

Age 31840 (n=149) N7 —":2
41850 (n=222) A 78

51360 (n=147) 6

61+ (n=107) 6

Low (n=125) 21 62 11
Income Middle (n=800) 20 72 6

High (n=5) *Data hidden due to small sample size

Gender

Past12 Months  P12M buyers (n=45)

Purchase

Future Intention Likely to buy (n=42) Ky ) 41

Q20c. If your country increased efforts to preserve forests and end deforestation in your country or overseas specificgietent future pandemics while also reducing

Base: Total Myanmar, n=1,000 (weighted)
111

activities that lead to deforestation, would you support such initiatives? \_ﬂ
GLOBE



Knowl edge of the o0One Healtho Apwr

EYesmENo Notsure

6 percent of participants in Myanmar Heard of 00 ”
say (hey have heard of ipiodonbdcherortbde 2
approach, with younger participants <

(under 30) significantly more likely to

have heard of it {5%; data not shown). 1 Wh 4i o i -
er e 1 you ear 1 S (o] I

Participants had heard of the One

Health approach primarily from articles. From reading an article_ 61
From friends or family- 25
From a video- 21

*Shown to participants after this question: Other! 4

00One Healthd is an approach to designing programs,
policies, and legislation where different sectors

communicate and work together for better health I don c~’I Sknow

outcomes across people, animals, plants, and their
shared environment, especially for animal health,
disease transfer between animals and humans, and
combatting antibiotic resistance.

Q20d. Have you heard of the 00One Healthodé approach to achieving better public health
Base: Total Myanmar, n=1,000 (weighted)

112 MM11. How did you hear about this approach?
Base: Those who have hean=5% (weighteddOne Heal thdé approach,

GLOBE




Support for the 00One Healtho Ap pwwro:

When given the definition of 0O0One

Heal th, o6 86 percent of p8upportai dOntes Heal t hé Approaclk¥®)t o Deal
support such an approach and less

than 1 percent oppose it. m Strongly support ®Support © Netural = Against m Strongly against

Total Myanmar 15 71 1 |

Female (n=532) 13 73 12
Gender Male (n=468) 17 68 9

18620 (n=84) 7
21830 (n=290) 11 0

31340 (n=149) HEE 73 14

Age 41850 (n=222) 12
51860 (n=147) g

61+ (n=107) 8

Low (n=125) I e 9
Income Middle (n=800) [IIE 72 12

High (n=5) *Data hidden due to small sample size
Past 12 Months

Purchase P12M buyers (n=45) 24
Future Intention Likely to buy (n=42) 18

Q20e. How much would you support a 00One Healthé approach to dealing with pandepm ?
Base: Total Myanmar, n=1,000 (weighted) M
113
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Awareness of COVHD9 (Coronavirus) WWF
. OA |l oto6o +
The vast majority (90%) of Awareness of COVHO (%) amount 6

participants have heard a lot or a
moderate amount about COVHD9 or
coronavirus, and this is high Total Myanmar 10 76 | 90
regardless of age, gender, income, or
education level. This level has

increased since 2020. Gender FeMale (1=532) 12 79 83
Male (n=468) (o) 22 8 74 92

mA ot ®A moderate amount = Very little = Nothing at all 2020 | 2021

65 percent of people claim they have
heard a lot about the coronavirus in

Myanmar, while 10 percent have 19020 (-c) TN A | o |
heard very lile 21520 (n=290) & [ 7 | s
41350 yearolds have heard the  p 31040 (n=149) 50 [ | e

least about COVIEL9, with just over 41850 (n=222) 53 28 19 90 81
half (53%) saying they have heard a - 7
lot about it and almost one in five 100 o1

(19%) saying they have heard very - 95
little.
67 84
78 90

High (n=5) **Data hidden due to small sample size

Q2. How much have you heard of COVIB, commonly known as coronavirus?
Base: Total Myanmar, n=1,000 (weighted) GLOBE
114
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Main Sources of Information about COVHD9 WWF
The largest proportion of Main Sources of Information about COAD® (%)
participants (38%) mainly receive 2020 (%)
information about the coronavirus
from news sources such gs TV’ News (TV, radio, newspaper: 38 55
radio, and newspapers, significantly
lower than in 2020 (55%).

25 percent use social media as . .
their primary source of information. Social media 25 28
23 percent get their information on
COVIRL9 from their family or
friends, a significant increase since Family and Friends- 23 4
2020 (4%).
Medical/virology research
institutes/academics/peer reviewed 10 12
publication
Governmentl 4 2

Q3. What is your main source of information in regards to coronavirus?
Base: Aware of coronavirug)=1000 (weighted) GLOBE
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Concernabout the Coronavirus Outbreak
]

In Myanmar, 81 percent of people are

very worried or extremely worried about
the coronavirus. Although this is similar m Extremely worried= Very worried ™ A bit worried = Not worried at all

OExtremely
Level of Concern about the Coronavirus Outbreak (%) oVery wo |

to 2020, the proportion of the Total Myanmar m 17 % 79 81
popul ation that identify as O6extremely
worriedo has dropped SiﬁemaieIans%ﬁ“_ 85 | 84
62 percent to 18 percent (data not Gender Male (=468) BCERNC I s ﬂ 76 78
shown), indicating the overall level of
concern has dropped. 18520 (n=84) 2 a7 25 24 69
21830 (n=290) 18 62 20 70 80
31840 (n=149) 18 53 22 79 71
hoe 41850 (n=222) 9 98 o1
51860 (n=147) 22 61 17 | 87 82
61+ (n=107) 12 - 88
Low (n=125) 23 51 26 65 74
Income Middle (n=800) 14 82 84
High (n=5) **Data hidden due to small sample size
Past 12
Months  p15m Buyers (n=45) 31 80 | 45
Purchase
FUlre  Likely to buy (n=42) 24 o2 | 76

Q4. Overall, how worried are you about the outbreak of the coronavirus?

Base: Aware of coronavirug)=1000 (weighted) GLOBE
116
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Impact of the Coronavirus on Daily Life

Overall,58 percent of participants
from Myanmar believe thaCOVID
19 is having a strong or very strong
impact on their lives, a significant
decrease since 2020. Additionally,
the proportion of the population
that says the pandemic is having a
very strong impact has dropped
significantly from 51 percent to 13
percent (data not shown).

Impact of the Coronavirus on Daily Life (%)

m Very strong impact ® Strong impact  Moderate impact = Little impact = No impact

Total Myanmar K] 45 29

Female (n=532) IFY ar 27
Gender Male (n=468) [IEEI 42 3

18820 (n=84) 26 46 21
21830 (n=290) TR 34 38
Age 31840 (n=149) E 47 23
41850 (n=222) [ 44 27
51860 (n=147) 59 32
61+ (n=107) 25 50 17

Low (n=125) 14 33 35
High (n=5) **Data hidden due to small sample size

Employee (n=298) Kl 47 27
Employment Self-employed (n=203) 36
Business owner (n=136) KIS 50 24

Past 12 Months  p12Mm Buyers (n=45) FIZZN 18

Purchase
Future Intention Likely to buy (n=42) IS 16 58

Q5. Overall, how much impact does the coronavirus have on your life in general?

Base: Aware of coronavirus)=1000 (weighted)

]

=

OVery st

0Strong i
67 58
78 61
61 53
17 72
50 49
66 56
96 53
87 60
- 75
24 46
71 58
74 58
33 57
19 68
40 | 45
72 | 32

GLOBE



Importance and Performance of Institutions to Combat the Outbreak

In Myanmar, the national government

. . Importance and Performance of Institutions to Combat the Outbreak, Total Mentions (%)
(likely referring to thegovernment before

the political unrest of February 2021), Performance @ Importance

medica_l professionals and fe;llow citizens National governmen

are believed to be the most important oo
institutions to combat the coronavirus, and Medical professionals &7 (
participants rate their performance very

highly. Fellow citizen: @
Older participants (60+) are more likely to Press/media D

see NGOs as important in combatting

COVIBLY (data not shown) United Nations (e.g. WH( 57(

Scientific/ academic institutions @
NGO @
Local governmen @
National companies 30(

Global companie: E

>

Q7. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in gountry. Please rank the top five institutions by importance.
Q7c. Please indicate how well you believe each of the following institutions has handled the coronavirus outbreak in yomtrgom 2020. Please rank the top five institutions by how

well they have responded. GLOBE
118 Base: Aware of coronavirug)=1000 (weighted)
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Participant so

The demographic profile of
participants surveyed

in Thailand is nationally
representative of the general
population for age and gender,
while O0soft quot
implemented for regions and
education.

The majority of participants
have a low income and have
not received a university
education. The greater
proportion are single, are in full
time employment, and live in a
household with five or more
people.

The majority of participants
do not travel overseas
(pre-COVIEL9).

S1. Region; S2. Age; S3. Gender; S4. Monthly personal income; S5. Education; Q21. Marital status; Q21b. Household comp&®8oimployment; Q24. Travddehavior

Base: Total Thailandn=1,000

Profil e

Demograp % avel and Household Profile (% Socioceconomic Status (%)
Gender Marital Status Education
Female - 52 Single _ ar Below college 70
Married / civil Partnership _ 45 . .
5 Male - 49 Divorced/widowed [l 7 Universiy or 30
aso € above
Age Household Size Monthly Personal Income
18520 I 5 High (THB 50,000+) = 7
21630 [ 23 only myself | 2
Middle (THB 20,000- 38
s1a40 [ 21 2 people . 11 49,999)
41850 [ 20 Low (<THB 19,000) 54
51660 [ 16 3 people [ 21
61 I apeopie [ 22 Employment
Region 5 people or more - 37 Full-time employment 48
Part-time employment = 2
Northern | 10 Travel Overseas Freel / busi
Northeastern [N 34 reelancer / business 28
Western | 5 None [N 52 owner
central [N 3 Occasional [ 36 Full-time student ~ 5
Eastern | 7 Regular ] 10 .
Southern [l 14 Frequent | 9 Unemployed/retired 14

GLOBE
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Perceived Sources of the Coronavirus Outbreak

In Thailand, human influences are
seen as the primary source of COD
19, with 39 percent ofparticipants
stating that a lack of hygiene is the
primary source of the disease. The
second most perceived primary source
of the disease is from medical
experiments/research (28%).

23 percent of participants see wild
animals as the primary source of
COVIRAL9, and nearly three in ten see
it as a secondary source.

Those who intend to buy wildlife in the
future show similar perceptions to
those ofthe main population.

Note: For this report, i) Past 12 Month (P12M) Buyers
are those who have purchased wildlife products
themselves or know someone who has bought wildlife
products in an open market in the past 12 months; ii)
OFuture Intended Buyerso
they are likely or very likely to buy wildlife products in
the future.

*This option is not provided for secondary sources.

Q8. To youknowledge, what is the primary source of the coronavirus outbreak? Q9. And which other sources, if any, are there for theasdnus outbreak?

Base: Aware of coronavirug)=999

refers to

B Primary source (%) [l Secondary sources (%)

For All Participants Who Are Aware of the Coronavirisg99) (%)

Human: Lack of hygiene 39 39 78

Human: Medical experiments/researc 28 37 65
00
. . . . . .‘. 00
Animals: Wildlife / wild animals Sk 28 50 .\ o

See next slide for perceived
30 33 T
modes of transmission from
wild animals to humans

Environmental deterioration

Lack of suitable medicine! 29 30

Animals: Domesticated animal 28

Not sure* I 4

For Future Intended Buyers of Wildlife Products, Topr8-60) (%)

Human: Lack of hygiene 32 43 75

Human: Medical experiments/researc 32 34 66
Animals: Wildlife/Wild animalsf 2% 23 45

those who say that

GLOBE
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Perception of Transfer of COVHD9 from Wild Animals to Humans

84 percent of participants who
believe that wild animals are one
of the primary sources of COViD
19 identify consumption as a
vector for disease transmission.

Physical contact is the second
most stated channel of
transmission (68%).

Participants who are likely to buy
wildlife in the future have similar
perceptions to those who believe
that wild animals are a primary
source of infection.

* Small sample sizen<30

Perceived Ways of COMI® Transmission from Wild Animals to Humans
(AmongThose Who Believe Wild Animals Are the Source of CGM(%)

Eating wild animats IR =
Physical contact with wild animals / wild meat _ 68

exotic pets (touching)

Being bitten by wild animals_ 37

35

Using wild animals in medicine_ 30

19

. . . . 21
Being near wild animals without contac_

Using wild animals for fur- 20

89

27

31
m All who believe COVID-19 is caused by animals (n=491)

Future intended buyers of wildlife products who believe COVID-19 is
caused by animals (n=26)*

Q9b. You said that wild animals are one of the sources of the coronavirus outbreak. How do you believe the coronavirus transoritenians from wild animals? GLOBE

Base: Those who believe wild animals cause CONE) n=491
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Perceived Root Causes of Future Pandemics

AmongThaiparticipants,
disease transmission from

(Among Those Who Are Aware of the Coronavjr(#)

Perceived Root Causes Posing Highest Risk for Future Pandemics

animals to humans is seen as Disease transmitted from animal to human_4852

the most likely cause of
future pandemics (52%),
followed by release from a lab
(51%) and antibiotieresistant
bacteria (49%).

For those who perceive
environmental issues to be
the cause of the pandemic,
deforestation is seen as the
most important issue to
address (70%), followed by
reducing emissions (69%).

Antibiotic-resistant bacteria 40
I 38
Increased global travel 35

Climate change_ 2730 ¢

Public rejection of scientific advic” 23

Unregulated wildlife trade_ 18 23

Ageing/increasing human population_ 12 o5

Accidental/intentional release from a Iab_43 51

49

Urbanization . 78

Deforestation / poor land quality- > 8

m All respondents who are aware of the coronavirus (n=999)

¥

Most Important Issues to Address
(AmongThose Who Believe Deforestation / Climate Chang
Urbanization Are Root Causes of the Pandemic) (%)

Addressing deforestation 70
and poor land quality
Reducing emissions- 69

The expansion of urba

areas 56

Sustainable use of natural
resources by companie

Development of large-scal
infrastructure (e.g._ 39
roads/bridges)

53

Future intended wildlife buyers who are aware of the coronavirus (n=60)

Q9c.Which of the following root causes do you believe pose the highest risk for future pandemics?

Base: Aware of coronavirus)=999

Q9d. You said that [deforestation / climate change / urbanization] is one / are some of the root causes of the pandemic. Whictheffollowing would you consider the

most important issues to address?

Base: Those who believdeforestation / climate change / urbanization is one of the root causes of the pandemit=342

GLOBE
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Suggestions for National Government to Prevent the Next Pandemic WWF

Top Suggested Actions National Governments Should Take to Prevent the Next Pandemic

When asked what they (AmongA | | Participants Who Answ%¥red, Excluding
believe their national .
Research/support the development of vaccines, buy more vaccine 18
government should do to accelerate/provide free vaccination to citizeng
revent the next pandemic in

prevent the next pa (.je ¢ Reduce/ban travel, close country borders, conduct mandatory testingm 16
an openended question, travelers, stop importing good
participants in Thailand

. . Set stricter rules and strengthen law enforcement/penalties for peopl
mention conducting research disobeying control measures el 11
on the development of _ . .

. . Isolate infected people, implement quarantine/stay home measures, ear
vaccines (18%), reducing community lockdowns @] 7

N . .
travel (16 A))' and Increasing Educate and inform people of the pandemic situation, stop fake news, maint
law enforcement measures transparency

0
(ll /0)' Raise awareness of maintaining good hygiene, promote actions on making ( = I
clean, washing hands and sanitizing

Combatting wildlife trade (2%) . . o
. Encourage/make it mandatory to wear face masks, impose social distanci
and protecting the measures 5

i 0,
environment (1 /0) rank very Conduct more scientific research/medical research on the virus, build a bett

low among Thai participants. healthcare system, ensure medical supplies, set policies based on scien 3

Be more prepared and have comprehensive plans, learn from this time, ens 3
timely action

Stop hunting/eating/trading animals and wildlife, manage wildlife properl

close all wildlife markets 2

Provide remedies or money to support affected househol' 2
Focus on envulronmental protectll?n work on climate change, stop deforestatlln 1

*2% of participants answe
124 Q9e.What do you believe your national government should do to prevent the next pandemic? [Ggeated question] GLOBE

Base:All participants who answered e x cl udi ng @84 ndt knowd) ,
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Awareness of Wildlife Trade Regulation WWF

When asked if they were aware @ty

domestic or international agreements or

regulations relating to wildlife made in 1 3
2020 to prevent future outbreaks of %

diseases, 13 percent of participants say

Aware ofDomestic or International Agreements or Regulations Relating to
they are aware of some.

Wildlife Made in 2020 to Prevent Future Outbreaks of Diseases

- . (Unprompted, among all participants)
Participants are not clear on the details

of the law but refer to the wildlife ‘

protection law that prohibits the hunting

of wild animals that was announced in Top Recalls Concerning Regulations/Agreements Participants Are Aware of
2020. (% Among Those Aware, Opended Answers)

Announced in 2020 - 14
Wildlife protection laws/acts . 7

No hunting of wild animals 5

[Openended question]

QOf. Are you aware of any domestic or international agreements or regulations relating to wildlife made in 2020 to prevent fututereaks of diseases? GLOBE
Base:Total Thailand n=1,000
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Perceived Effectiveness of Closing HigRisk Markets WWF
O0Very eff
_ : : P, T o0 Somewhat
To prevent similar outbreaks from Perceived Effectiveness of HigRisk Wildlife Market Closure (%) (%)
happening in the future, 75 m Very effective u Somewhat effective Neither effective, nor ineffective
percent of participants feel that a Not very effective = Not effective at all
closure of wildlife markets is an Total Thailand 25 ) 14 | 79 75
effective approach.
< relativelun Female (n=515) [IIEZNN 81 [ 78
Support is relativelyuniform across Gender el\r;a:e (n_fgf) 222 4654 17 12 5 pe -
demographics. ale (n=484)
Past 12 Month Buyersand Future 18820 (n=50) 26 58 8 88 84
Intended Buyers are significantly 21830 (n=233) 30 51 13 | 81 81
more likely to see this as being an age 31840 (n=214) 22 52 17 2) 82 73
effective measure. 41850 (n=199) 22 45 18 77 67
51660 (n=161) 25 47 13 7 76 72
61+ (n=142) 25 53 12 | 79 78
Low (n=536) 24 49 15 77 73
*Note: Highisk markets were defined to respondents Income Middle (n=376) 26 51 15 | 80 [
as follows: High (n=70) 26 56 9 | 80 81
OHi gh risk marketsdé are markets that sell mammal s
and birds that carry diseases that can be transmitted _ _
to humans. This includes most birds (due to avian flu) gaSt;:'z Monthsp12m Buyers (n=121) &l AL L E 86 | 76
and mammals of particularly high risk like bats, urchase
primates, rodents, and carnivores. Future intention Likely to buy (n=60) 43 35 13 90 | 78

* I n 2020, participants were asked nalRdRtl, oitlhliesg adaisa ud mant dews t6 @idmwek Ilgeh mar ket s .

Q12. How effective do you think a closure of higisk markets where they sell animals which are coming from the wild (i.e., pdmmesticated animals and not
livestock such as bats, pangolins, andivets)would be to prevent similar epidemic diseases from happening in the future?

Base: Aware of coronavirus)=999
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Likelihood to Support Closing Highrisk Markets

84 percent of participants in Likelihood to Support HigiRisk Wildlife Market Closure (%) OLikelyd
Thailand are likely or very likely to

support the governmentd aVery likely mLikely ¢ Neitheg likely, nor unlikely = Unlikely mVery unlikely

close all highrisk markets selling Total Thailand g |0 | 8
wildlife, a significant drop since
2020. P Female (n=515) 45 41 10 EN 89 86
= 7 90 83
Even among Future Intended Male (n=484) = = 11 Ex
Buyers, 87 percent claim that they
. = 88 74
are likely to support the closure of 18820 (n=50) s = —
highisk markets 21830 (n=233) 44 41 10 85 85
Age 313840 (n=214) 43 39 13 93 82
41850 (n=199) 47 37 10 oA 90 84
51860 (n=161) 9 &l | 92 86
61+ (n=142) 6 94 89
Low (n=536) 42 41 11 ¥ 86 83
Income Middle (n=376) 50 35 100 92 85
High (n=70) 49 44 4 93 93
Past 12 MonthsP12M Buyers (n=121) 55 30 9 v 94 | 85
Purchase
Future intention  Likely to buy (n=60) 48 38 8 [ 92 | =87
* In 2020, we did not askaboutdo h i+ghs k 6 mar ket s, but on oill egal and unregul atedd mar ket s.
Q13. How likely would you be to support the efforts by governments and health ministries to close all-higkhmarkets sellingwild animals (i.e., animals coming
127 from the wild, direct from nature such as bats, pangolins, ardivets, not livestock which are farmed) in your country? GLOBE

Base: Total Thailandn=1,000
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Ways to Support the Prevention of Sales of HigRisk Wild Animals

The ways in which participants
would support the initiatives and
efforts to close highrisk markets
are varied. Most participants (63%)
would supportmarket closures by
stopping eating wildlife products
and bushmeat, followed sharing of
relevant campaigns via social
media 60%), a significant increase
since 2020.

12 percent of participants believe
that there are no highrisk markets
selling wildlife products Thailand.

Ways to Support Prevention of Sales of Higisk Wild Animals
(Among Those Who Supported Market Closures) (%)

Stop eating wildlife products and bushmeat (me_ 63

from wild/non-farmed) animals 62

Sharing of relevant campaigns online, via soci_ 60

media 49

Sharing of news related to wildlife markets onlin_ 57

via social media 57

. . . . . 51
Sharing of information on animal protectlo_

52

Convincing others not to buy/eat wildlife product_ 51
and bushmeat (meat from wild/non-farmed)

animals 56

44
Stop visiting and buying in these market_

- 34
| would report these markets to the authoritie : .
* this was not asked in 2020

51

m 2021

-
In my country, we dono \i2e such sales or

Q14. And how would you support the initiatives/efforts to prevent sales of higbk wild animals in your country?
Base: Support market closures=843 (2021) / n=884 (2020)

ma
2020

GLOBE
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Level of Worry if No Measures Are Taken to Close Wildlife Markets WWF

OExtremely

A majority of participants (79%) Level of Worry if No Measures Are Taken to Close Wildlife Markets (%) Very wor
would be extremely or very

. m Extremely worried = Very worried © A bit worried = Not worried at all
worried if no measures are

taken to close the wildlife Total Thailand 19 80 79
markets. Female participants,

high income participants and Female (n=515) 43 38 17 82 82

Gender

Past 12 Months Buyers tend to Male (n=484) 36 39 22 78 75
worry more than the general

population if no measures are 18520 (n=50) 44 97 78
taken. 21830 (n=233) 46 36 82 82

31840 (n=214) 44 36 84 79
41850 (n=199) 35 38 80 72

85 percent of Future Intended  age
Buyers are also extremely or

very worried about another 51660 (n=161) 2 L
outbreak if the wildlife markets 61+ (n=142) == e 15 76 84
are not closed.
Low (n=536) 39 38 21 80 77
Income Middle (n=376) 42 38 18 79 80
High (n=70) 46 44 6 81 90
Past 12 Months
Purchase P12M Buyers (n=121) 57 31 12 92 | 88
Future Intention | jkely to buy (n=60) 45 ) 13 86 | 85
Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictyulate them, how
129 worried are you that similar epidemic outbreak will happen in the future? GLOBE

Base: Aware of coronavirus)=999
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Wildlife Product Purchase in Past 12 Months WWF

o _ Wildlife Product Purchase in Past 12 Months (%)
11 percent of participants in

Thailand say that they or Online

somebody they know bought
wildlife products in the past 12
months in an open wildlife market. = Yes

This is significantly higher for 18

30-yearolds (15%) (data not No
shown). = Not sure
8 percent say that they or ‘ Types of Wildlife Products Bought (%)=121)

someone they know bought wildlife

products online. Live bircs N ©-
Among those who know someone ey EE
who had bought wildlife products, eacs [ 2
live birdsare the most commonly as
purchased species $2%) followed Turtles [ 22
by snakes 89%). .

Pangolins _ 17

Civet cats _ 17

other = 10

Q16. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products in an open wildlife martket past 12 months?

Q16B. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products online in the past 1hsyém your country or abroad?

Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokith&h wildlife species did this person (or yourself), buy?
GLOBE

Base: Total Thailandpn=1000
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Reasons for Buying Wildlife

A Buying wildlife as a pet is the most common Reasons for Buying Wildlife Products
reason for buying wildlife in Thailand (46%), (Among Wildlife Buyers) (%)

followed by eating in everyday meals (17%).
A Buying wildlife for health reasons such as a
supplement to improve health (13%) or to cure To eatd for no special occasion_ 17
disease (10%) were popular reasons for

purchase. As a supplement to improve healt_ 13
As medicine to cure diseas- 10
| don't know- 5
To eatd for a national hoIiday. 3
As a gift . 3
Other . 3

To eatd for a wedding I 1

To eatd a business meall 1

QTHZ1: Thinking about the last time this person (or yourself) bought wildlife products, why did they buy them?

Base: Wildlife product buyersp=121 M
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Reasons for Choosing Wildlife Over a Neildlife Alternative

A Reselling is the top reason for buying wildlife Reasons for Choosing Wildlife Products over Nuaiildlife Alternatives
among participants who bought or know (Among Wildlife Buyers) (%)
someone who bought wildlife (41%). To resell _ a1

A It o commmpton e st o i e —————
connections with wildlife products. Wildlife products are part of my cultur_ 26

For health reasonsd the wildlife product is more
effective

N
a1

For health reasonsd the wildlife product is a valued_ 17
gift for an ailing loved one
To eatd wild meat is fresher_ 17

To eatd wild meat is healthier

-
N

To eatd wild meat shows a higher statu

-
N

To eatd wild meat is a luxury

Other - 7
I don't know - 7

132 QTH2. Why did youl/this person choose wildlife products over a nwitdlife alternative? Please rank up to three answers. M

Base: Wildlife product buyersp=121

-
N
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Impact of the Coronavirus on Consumption of Wildlife Products WWF
_ Impact of COVID on Wildlife Product Consumption (%} c o ns ume |
In Thqlland, 54 percent of ® | consume more wildlife products 0OStopped co
participants say they never EThereds no change in my consumptio
consumed wildlife products before :CE’”S”me less W"d"lfe PrtOdUCItS t . _
6ve completely stoppe consumin
the outbreak of COVIRI. m | never consume wildlife products
41 percent of participants report a Total Thailand (n=999) 28] 12 21 41
reduction in the amount of wildlife
products they consume or that they ... Female (n=515) [&] 9 12 40
have stopped consuming them Male (n=484) 16 29 43
completely. This is significantly
: 18820 (n=50) IEME 22 27 52
0

more than in 2%20(21/")’ though 21830 (1=233) 16 28 | 46
participants in 2020 were more 31640 (1=214) 118 20 | a7
Ilk_ely to say theynever consumed 41850 (n=199) 1 13 16 35
wildlife products (75%) (data not 51860 (n=161) M 11 - 60 | 12 39
shown). 61+ (n=142) K 9 20 48
More than half of Past 12 Months Low (n=536) 2&] 12 24 39
Buyers say they have completely Income Middle (n=376) 28] 12 19 44
stopped consuming wildlife High (n=70) 9 20 44
products since the outbreak of Past 12 Months
COVIBLY. Almost one in ten of this ~ Purchase P12M Buyers (n=121) 17 43 | 69
roup (9%) say they consume more pFyt ,
\?vildlil?e(pro)duci/s. ’ Intention Likely to buy (n=60) = 7 | 50

Q18. How has the coronavirus affected your consumption of wildlife products?
Base: Aware of coronavirus)=999 GLOBE
133
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Likelihood to Buy Wildlife Products in the Future WWF

79 percent of participants in Future Intention to Buy Wildlife Products in Wildlife Markets (%) ©Very |
Thailand say that they would be _ _ _ _ _ _ _ OLi kel y
unlikely or very unlikely to buy mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely 2020 | 2021
widlfe products inthe future. Total Thailand (n=1000) 22815 7 |
Males and those under age 30 are
more likely to buy wildlife in the Gender Female (n=515) & 12 6 4
future. Male (n=485) 18 7 8
One in five Past 12 Months Buyers
: = 44
(20%) say that they are likely or 18820 (n=50) NeHE: — e 17 20
very likely to buy wildlife products 21830 (n=233) 24 12 °
again in the future. Age 31840 (n=214) 18 8 5
41850 (n=199) ® 12 5 3
51860 (n=162) 7 80 | 3 4
61+ (n=142) ® 9 0 4
Low (n=536) 18 8 6
Income Middle (n=377) 12 68 6 6
High (n=70) 7 6 7
Past 12 Months
Purchase ~ P12M Buyers (n=121) 15 27 | 20

Q19. And how likely will you be to buy wildlife products in the future?
Base: Total Thailandn=1,000 wﬂ
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32 percent of Future Intended
Buyers in Thailand say they would
no longer buy wildlife products if
the markets are closed.

The most popular alternative
channel ofpurchase is from a
trusted supplier (38%), which has
increased in relative importance
since 2020, followed by
purchasing from oversea$27%).

]
o
Alternative Channels to Purchase Wildlife Products in the Future WWF
Channels of Purchase for Wildlife Products
(Among Those Who Intend to Buy Wildlife Products) (%)
Yes, | would buy wildlife products from _ 38 21
trusted supplier
No, | wouldnc”);n buy any wiIdIifeSzprod 46
ymore
Yes, | would buy wildlife products overse_ 27 22
Yes, | would buy wildlife products onlin- 17 16
Yes, | would buy wildlife products throug. 8
another channel 0

Q20. In case wildlife markets would be closed in the future,
Base: Future intention (Likely to buy=60)

would you buy wildlife products via a different channel?
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Exotic Pet Purchasan Past 12 Months

12 percent of Thai participants say
that they or someone they know
had bought an exotic pet in the
past 12 months. This is
significantly higher among 1830-
yearolds (18%) and regular
overseas travelers (23%) (data not
shown).

The most common exotic pets are
shakes (44%), followed by parrots
(36%).

Note: The definition of an exotic pet that was
given to the pmexoticipeti pant s
is a pet that is not native to the area the
owner | ives or 1is

was : 0

usual ly

considered

Exotic Pet Purchase in Past 12 Months (%)
mYes mNo ' Not sure

BT -
4
Top Types of Exotic Pet Bought (%)(15)
snake N ::
Parrot _ 36
Lizard _ 28
Turtle/tortoise _ 28
Rodent_ 27
Songbird _ 18
Bird of prey [ NN 17
Toad/frog [N 17
Feline [ 16
waterfow! [l 10
Wewt I 10

Q17B. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought an exotic pet in person or online ingh&Zmonths? Note: an exotic pet is a pet that is not native

Q17C. You said that someone you know (or yourself) bought an exotic pet in the past 12 months. What kind of wild animdlidipgerson (or yourself), buy?

Base: Total Thailandpn=1000; Those who bought exotic pet in the past 12 monthe=115
136
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Purchase Channels of Exotic Pets WWF

Online purchase through social
media (50%) is the top channel for
buying exotic pets in Thailand.

Purchases in physical pet stores
are also common, with 48 percent
of participants listing this as a
channel for recent purchases.

Q17D. Where did this person buy this / these animal(s)?
Base: Those who bought an exotic pet in the past 12 months115

137

Locations Where Exotic Pets Were Purchased

(Among Those Who Bought in the Past 12 Monthax({15) (%)

Onlined social media

N I
© gl
o

In a pet store

Through contacts_ 38

Onlined website

At an animal auction- 24

At a convention and/or trade ShOW- 9
Not sure I 4

Other 3

GLOBE
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Reasons for Choosing an Exotic Pet and Origins of the Animal

A The rarity of an animal is a strong driver for Reasons for Choosing an Exotic Pet ove@bDomestic Pet (%)
participants to choose an exotic pet over a
domestic animal, with more than half of Because the animal is rare | AN, ::
participants (51%) citing this as a reason for o ,
Have wanted this animal for a very long tlm_ 41
purchase.
Influenced by a celebrit 36

A Celebrity influence ranks more highly in
Thailand than it does in the U.S. (see slide As a result of a movie/TV/online media sourc G 30

173). Influenced by a friend_ 30

Toaddto a coIIection_ 29

To rescue the animal from poor condition— 28

To breed and/or show for profit_ 28

After interacting with the animal in real Iif_ 28

To post photos of the animals on social medi_ 23
The animal requires less care than a domestic p_ 19
Allergies to domestic pets_ 16
To increase status/reputation _ 14
Not sure - 5

Other 3

138 QTH3. Why did you/this person choose an exotic pet over a domestic pet? Please choose up to five answers. GLOBE
Base: Know someone who bought peta=115 o
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Deterrents to Exotic Pet Purchase

A Participants who say they do not want an
exotic pet note the disease risk (55%) and the
danger of exotic pets (49%), and suggest that
exotic animals do not make suitable pets

139

(48%).

Base

Dondt

wan880 an

exotic

pet

Reasons Not to Buy an Exotic Pet the Future (%)

I am concerned about the disease risk of owning
exotic pet

55

| am concerned about the danger of owning an exoti
pet

49

48

I do not think exotic animals make suitable pet

| am concerned about the legal aspects of owning
exotic pet

| am concerned about the extinction risks of animals i— 40
the wild

| do not know how to care for an exotic p

| prefer domestic pets_ 32
| do not want any pets in the futur_ 30

w

) |
N
N

| do not have the time to care for an exotic p

| do not have the money to buy/care for an exotic p_ 21

Other 2

QTH?7. Why do you say that you do not want to buy an exotic pet in the future? Please select all that apply \—g
: , GLOBE
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Comparative Disease Risks from Pets

A 37 percent of participants see no difference in Risk of a Disease fronan Exotic Pet Comparetb Eating Wildlife Products (%)
the likelihood of catching diseases from pets

vs eating wildlife. Participants are more likely Both are equally as likely for disease to transfc| TN ¢/

to say that eating wild animals poses a far

. . . Eating wildlife products has a far higher risk of diseas_ 34
higher risk for disease transfer (34%) than transfer

owning exotic pets (8%). Owning an exotic pet has a far higher risk of diseas
P e transfer - 8
A Buyers of wildlife 'n_the past 12 months (55%) Eating wild life products has a slightly higher risk (- 6
and buyers of pets in the past 12 months disease transfer
(50%) are significantly more likely to say that ,

. - . . . | don't know 6
eating wildlife has a far higher risk of disease -
transfer (data not shown). Owning an exotic pet has a slightly higher risk - 5

disease transfer

A Wildcaught pets are perceived to have a
higher risk of disease transfer (55%). This is
significantly higher among Past 12 Month Pet
Buyers (68%) (data not shown). Likelihood That Wile&caught Pets Will Be Carrying Viruses (%)

Wild-caught pets are more likely to be infecte_ 55
Wild-caught pets and those born in captivity have a— 23
equal chance to be infected
.

Exotic pets born in captivity are more likely to b
| don't know - 11

infected
QTHA4. How does the risk of a disease passing to humans from an exotic pet compare to the risk from eating wildlife products?

QTHS5: Is there a difference in the likelihood that witthught pets will be carrying viruses compared to those that are breddaptivity?
Base: Aware of coronavirug=999 GLOBE

Neither has a risk of disease transfel- 4

140
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Support for Measures Banning the Sale of Exotic Pets

A The majority of Thai participants (75%) Support Thailand Governmentds Act i
support some actions or strongly support
measures to ban the trade of exotic pets m Strongly support  ® Support some actions Minimal support No support  mOppose actions
in order lo reduce the chance of further Total Thailand 18
pandemics.
i - = I
A Support for these measures is weaker ~ Gender Femalle (n=515) g0 — 17
ici = 5 18 |
among younger participants (1820-year Male (n=484) =C - 20
olds).
) 18320 (n=50) 18
A Those who intend to buy pets in the 21830 (n=233) 19
future still support these measures Age 31840 (n=214) 60 15 16
despite their intention to buy. g 41850 (n=199) 17 f
51360 (n=161) 22 )
61+ (n=142) 17 2
Low (n=536) 20
Income Middle (n=376) 17
High (n=70) I 31
Past 12 Months
Purchase  P12M Pet Buyers (n=115) [ e 10
FULUIe | jyely to buy exotic pets (n=46)* 7
Intention

*Small sample size

QTHG6: To which extent would you support the Government of Thailand taking actions and implementing measures to ban thedfadetic pets in order to reduce
the chance of further pandemics? GLOBE

141 Base:Aware of coronavirusn=999
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Impact of COVIEL9 on Desire to Buy Exotic Pets WWF

]
Coronavirus Impact on Desire to Buy an Exotic Pet (%)
A 60 percent of participants say they are a lot
less likely to buy an exotic pet due to COVID

19, while 9 percent say it makes them more .
likely to want an exaotic pet. Total Thailand 14 60 9

m A lot more likely m Slightly more likely = Neutral = Slightly less likely m A lot less likely = | do not know

A 41 percent of those who have bought an Gender Female (n=515) 6 HIFE 65 9

exotic pet in the past 12 months say that the Male (n=484) 10
COVIEL9 pandemic has made them a lot less
likely to want another exotic pet in the future. 18820 (n=50) 12
" . : 21830 (n=233) 10
A 59 percent of those who intend to t_Juy exotic 31840 (n=214) 11
pets say that the COVHR9 pandemic has Age 41350 (n=199) 8
made them more likely to buy an exotic pet. 51560 (n=162) 4
61+ (n=142) 6

Low (n=536) 10 14 57 11
Income Middle (n=377) 7 15 63 7
High (n=70) IAEEI3" 67 6
Past 12 Months
Purchase P12M Pet Buyers (n=115) IEEEEINEN & 24 41 4

FUture -, 4 ely to buy pets (n=46) 33 26 15 B s

Intention

QTHS8. How has the coronavirus impacted your desire to buy an exotic pet in the future?

Base: Total Thailandn=1,000
GLOBE
142
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Likelihood to BuyExotic Petsin the Future WWF
]
83 percent of participants in Future Intention to Buy Exotic Pets (%)

Thailand say they are unlikely or

very unlikely to buy exotic pets in mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely

the future. Total Thailand 12 W 71
Younger participants are more
likely to buy exotic pets in the Gender Female (n=515) i 12
future. Male (n=484) 13
One in five participants who bought 183820 (n=50) 20
an exotic pet in the pastl2 months 21830 (n=233) 20 16 58
(21%)say they are likely or very Age 31640 (1=214) B3 13
ke 10 buy one again In e future, 41850 (n=199) |10
whre 1 pereeit olparieipan’s 51360 (n=161) 16
who bought an exotic pet in the
= o> 8 |

past 12 months say they are 61+ (n=142) TE7 8
unlikely or very unlikely to buy one
again_ Low (n=536) 15 12 69

Income Middle (n=376) 9
Among those who are likely to buy High (n=70) IER 1 79

. . 0

ﬁ? (Iexotlc pet Il'rl]( t?etfu;t)ure,_tmf_) are Past 12 Months
'ely or very Tikely 1o buy it oniine Pet Purchase P12 pet buyers (n=115) 10

(data not shown).

Q19b. And how likely will you be to buy an exotic pet in the future?

Base: Total Thailandn=1,000 GLOBE
143 QTH11. And how likely will you be to buy an exotic pet online in the future?

Base: Want to buy an exotic pet, n=46, unweighted
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Buying an Exotic Pet in the Context of Disease Risks and Buying Onlinavws

A The majority of participants who plan to buy Desire to Buy an Exotic Pet after Knowing the Disease Risks (#6%4)
an exotic pet are at least partially swayed by
the knowledge of the disease risks into not I would still want an exotic pe_ 41
wanting an exotic pet or not being sure if they
want it (59%). However, 41 percent say they | would not want an exotic pe_ 32
would still want an exotic pet.
A 43 percent of participants believe that some I am not sure if | would want an exotic IOe_ 21
or any exotic pets can bought online, while 30
percent say they cannot be bought online.
A 82 percent of those who bought an exotic pet Aware of @line Purchase of Exotic Pets in Thailand (%)
in the past 12 months believe that some or
any exotic pets can bought online (data not No, exotic pets can't be purchased onlin_ 30

shown).

N
[e)]

Yes, some exotic pets can be purchased onli

Yes, any exotic pets can be purchased onli 17

Don't know 27

QTHO. There are disease risks associated with having contact with exotic pets, especially those sourced from the wild. ®etibar claim that wild caught animals are born in
captivity. Knowing this, would you still want to own an exotic pet?

QTH10: Can exotic pets be purchased online in Thailand?
Base: Total Thailand, n=1,000 GLOBE
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Awareness and Perception of Tiger Parks WWF

] _ . Awareness of Captive Tiger Facilities / Tiger Parks (%)
A 66 percent of Thai participants have heard of

captive tiger facilities / tiger parks. 5560-year- mYes mNo  Notsure
olds are significantly more likely to have heard
of these facilities (77%), as are Past 12 Months 66 18 16

Buyers of wildlife (75%) (data not shown). . )

A When asked unprompted, 20 percent of i

participants mention zoos when they think of Perception of Captive Tiger Facilities / Tiger Parks

captive tiger facilities, with 16 percent (AmongAl | Participants Who AnsW¥red, Excl uc
mentioning Sriracha tiger zoo specifically.

) Zoos (excluding Sriracha_ 20
A

18 percent of participants say that they believe

tiger parks are good for the conservation of Good for tiger conservation / tigers don't go extin- 18
tigers, and 8 percent mention positive

economic impacts. Sriracha Tiger Zoc_ 16

say tiger parks
A 7 percent of participants voice negative Bring benefits to people (tourism/profit)- 8 1 inc):egse {)he use
impressions, saying that they are bad for % of tiger products
conservation or that tigers do not belong in Temples- 5
cages. say tiger parks
Bad for tiger conservation/well-bein' 4 3 decrease the use
% of tiger products
Should leave tigers in nature / not cage<. 3
*8 percent of participants answered 0l Dondt know. 6
QTH12. Have you ever heard or seen anything about captive tiger facilities / tiger parks? Base: Total ThaiteridD00, unweighted
QTH13. What have you heard/seen about these captive tiger facilities/tiger parks? E.g., are they good or bad for tiger comtgat? M
145 Do they increase or decrease use of tiger products? How do they impact tiger welfare? [Gpeted question]

Base: Al participants who answered (excluding o0dondét knowd), n=610
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Concern for Disease Risk from Tiger Parks

A The majority of Thai participants (62%) are

only slightly worried or not worried at all
about the risk of diseases originating from
tiger parks.

Participants over the age of 61 are
significantly more likely to see this as a
concern than younger participants, as are
high-income participants.

Past 12 Month Buyers and future
intenders are significantly more concerned
about the potential for disease
transmission from tiger parks than the
general population.

disease originating from these tiger parks?
Base: Total Thailandn=1,000, unweighted

Concern with the Risk of Disease Originating from Tiger Parks (%)

m Extremely worried = Very worried A bit worried Not worried at all
Total Thailand 14 24 46
Female (n=515) 15 24 46
Gender Male (n=485) 13 24 47
18820 (n=50) 14 28 42
21630 (n=233) 16 22 48
Age 310640 (n=214) 13 25 48
41050 (n=199) 12 23 44
51860 (n=162) A 21 52
61+ (n=142) 19 28 39
Low (n=536) 11 22 50
Income Middle (n=377) 15 25 46
High (n=70) 30 34 26
Past 12 Months
Purchase P12M Buyers (n=121) 30 29 36
Future
Intention Likely to buy (n=60) 33 37 22

QTH14. The density of tigers which are bred in these parks is significantly higher than in the wild. How worried are you thigortisk of \—ﬂ
GLOBE
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Support for Measures to Strictly Control Tiger Parks

A 74 percent of participants are likely or very

likely to support measures that strictly control
tiger parks.

A Participants over the age of 61 are

significantly more likely to support these
measures compared to younger participants,
as are highincome participants.

A Past 12 Month Buyers and future intenders

are significantly more likely to support these
measures compared to the general
population.

Support Measures to Strictly Control Tiger Parks in Thailand (%)

m Very likely u Likely Neither likely, nor unlikely Unlikely m Very unlikely
Total Thailand 32 42 20
= 32 4
Gender Female (n=515) 32 44 18
Male (n=485) 32 40 23
183820 (n=50) 18 32 28
21830 (n=233) 28 40 25 i
Age 31840 (n=214) 35 37 25 i
41850 (n=199) 32 44 19
51860 (n=162) 28 51 15
61+ (n=142) 39 46 11
Low (n=536) 30 41 24
Income Middle (n=377) 33 45 16
High (n=70) 47 41 6 m
Past 12 Months
Purchase  P12M Buyers (n=121) 6]
Futurg Likely to buy (n=60) 33 53 12
Intention

QTH15. How likely would you be to support the Government of Thailand taking actions and implementing measures to strictipktiger parks in Thailand?

Base: Total Thailandn=1,000, unweighted

GLOBE
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Concern about Deforestation

. _ Concern about Deforestation Leading to Risk of Coronavirus (%)
When patrticipants are informed

t hat Odef orestati on | e AVdrysoncgrneg mGoncerped; ‘eNeither concerned nor unconcerned = Unconcerned ® Not concerned at all
contact between people and _
wildlife, increasing the risk of Total Thailand 16 I
coronaviruses and other diseases
jumping from animals to huméemsenssis) IIENENN-N 12 CZ
79 percent are concerned or very Gender Male (n=485) 320 5 19 1
concerned about this happening.
Overall concern is relatively uniform 183820 (n=50) 32 46 18
across different demographics, 213830 (n=233) 28 49 17
although h_ighincome participants Age 31840 (n=214) 27 49 20 I
are more likely to say that they are 41850 (n=199) 8 75 17
very concerned about the transfer 51560 (N=162 - = |
of diseases from animals to (n=162)
humans. 61+ (n=142)
Qg)rtr;gi;\)l\gg][sm?hllns%ovrcﬁo have Low (n=536) - - - 1
Idife i Income iddle (n=377) I

bought wildlife in the past 12 Middle (n=377) S0 — 1
months and future intenders to High (n=70) 10 I
purchase show a higher degree of
concern. Past 12 Months  P12M buyers (n=121) 7

Purchase

Future Intention  Likely to buy (n=60) (3 |

Q20b. Evidence suggests that deforestation leads to closer contact between people and wildlife, increasing the risk of conusas and other diseases jumping from

animals to humans. How concerned are you about this happening?
Base: Total Thailandn=1,000 GLOBE
148
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Support for Government Action to Reduce Deforestation

Support for Country Initiatives t&reserve Forests and End Deforestatiq@o)

90 percent of participants in , ,
m Strongly support ®Support © Netural = Against ™ Strongly against

Thailand support increased efforts
to preserve forests and end Total Thailand 71
deforestation in Thailand or

overseas specifically to prevent

future pandemics Female (n=515) 52 39 7
p . Gender Male (n=485) - - -

Older participants show the

strongest support for measures to 18820 (n=50)

preserve forests among the A 21330 (n=233)
different age brackets, and support g9e 31840 (n=214)
increases with income level. 410650 (n=199)
51360 (n=162)
Past 12 Month Buyers are 61+ (n=142)
significantly more likely to show
strong support for these measures Low (n=536) 8
compared to the general income viddle (n=37) 5
population. High (n=70) | = s
Past 12 Months  p12m buyers (n=121) | S S I 5
Purchase
Future Intention Likely to buy (n=60) 13

Q20c. If your country increased efforts to preserve forests and end deforestation in your country or overseas specificgietent future pandemics while also reducing

activities that lead to deforestation, would you support such initiatives?
Base: Total Thailandn=1,000 GLOBE
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Knowl edge and Support for the

mYesmNo = Notsure
35 percent of participants in Thailand Heard of &0 o

say they have heard Oprera%hHEQr%ProrH[ﬁ*?%)t 35 39 26
approach, with Past 12 Months Buyers
significantly more likely to have heard of
it (68%; data not shown).

Suppota 0 One Healtho6é Approachwto Deal

m Strongly support ®Support " Netural = Against ® Strongly against

When given the below definit iAnithd e - ——

Health,éd 91 percent of participants

support such an approach and less Gender Female (n=515) 6
than 1 percent oppose it. Male (n=485) 9 |
AL 183820 (n=50 16

Past 12 Months Buyers of wildlife 21830 (1233 o |
products are Slgnlflcant‘ly more likely to Age ) 315840 (n=214) 8
support a 00ne Heal't ho appr 0488 (h=190) O EEEE I 6
51860 (n=162) I - Y 4

*Shown to participants after this question: 61+ (n=142) 7

00One Healtho is an approach to designing pro

policies, and legislation where different sectors Income _LOW (n=536) %__ 8
communicate and work together for better health Mlddl.e (n=377) 6 |
High (n=70) I T e . 3

outcomes across people, animals, plants, and their

: : ) Past 12 Months
shared environment, especially for animal health,

Purchase P12M buyers (n=121) 65 31 e
disease transfer between animals and humans, and
combatting antibiotic resistance. Future Intention Likely to buy (n=60) 60 33 7

Q20d. Have you heard of the 00One Healtho6 app ach to achieving better public health
Q20e How much would you support a 00ne Heal e

ro
. thé approach to dealing with pandep ?
Base: Total Thailandn=1,000 M
150
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Awareness of COVI9 (Coronavirus)

Almost all participants have heard a
lot or a moderate amount about
COVIRL9 or coronavirus, regardless
of age, gender, income, or education
level. This level has remained high
since 2020.

69 percent of people claim they have
heard a lot about the coronavirus in
Thailand.

People with high incomes say they
have heard more about the
coronavirus, with 74 percent of those
with high incomes saying they have
heard a lot about it.

Q2. How much have you heard of COVIB, commonly known as coronavirus?

Base: Total Thailandn=1,000

Awareness of COVHDO (%)

mA [ot ®mA moderate amount = Very little = Nothing at all

Total Thailand 69 30 A
Female (n=515
Gender ( )
Male (n=485) 69 30 2
180620 (n=50) 64 32 4
21630 (n=233) 75 25
31640 (n=214) 72 28

66 33

68 30

0A

ot 6

+

amount 6

97 99
99 99
94 98
95 96
94 100
98 99
97 99
96 98
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Main Sources of Information about COVHD9

Twothirds of participants (62%)
mainly receive information about
the coronavirus from news sources

such as TV, radio, and newspapers.

27 percent use social media as
their primary source of information,
significantly lower than in 2020
(34%).

Information from the government
has increased significantly but
remains low at 6 percent.

Main Sources of Information about COAD® (%)

News (TV/radio/newspapers)

Social media

Medical/virology research institutes /

academics / peer-reviewed publication 4

Government

()]

Family/friends | 1

Q3. What is your main source of information in regards to coronavirus?

Base: Aware of coronavirug)=999

-

€

WWF

2020 (%)

58

34

GLOBE
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Concernabout the Coronavirus Outbreak

In Thailand, 73 percent of people are OExtremely
very worried or extremely worried about Level of Concern about the Coronavirus Outbreak (%) o6 Very wo
the coronavirus, particularly those under

m Extremely worried= Very worried ™ A bit worried = Not worried at all
the age of 30 and those aged 61 and

up. Those with a higher income also tend Total Thailand 36 37 27 86 3
to worry more about the coronavirus.
Gender Female (n=515) 40 38 21 88 78
Concern abqut COVHDO has dropped Male (n=484) 31 5 33 83 66
significantly in Thailand since March
2020. 18820 (n=50) 46 44 10 100 90
21830 (n=233) 43 34 23 89 77
A 31840 (n=214) 33 33 32 91 66
ge 416850 (n=199) 28 38 32 84 66
51860 (n=161) 30 39 30 78 68
61+ (n=142) 42 18 86 80
Low (n=536) 34 28 85 71
Income Middle (n=376) 37 26 86 73
High (n=70) 47 36 16 86 83
Past 12
Months =121) [ -
P P12M Buyers (n=121) 52 34 14 94 | 86
Future - ; =0y 47 37 |
Intention  KelY to buy (n=60) &l 37 15 90 | 83

Q4. Overall, how worried are you about the outbreak of the coronavirus?
Base: Aware of coronavirug=999 GLOBE
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Impact of the Coronavirus on Daily Life

Overall, 66 percent of Thai
participants believe that the
coronavirus is having a strong or

very strong impact on their lives, a

significant increase since 2020.

Nearly eight inten of those who
boughtwildlife in the past 12
months or intend to buy wildlife
products in the future (79%) claim
that the coronavirus is having a
strong or very strong impact on
their lives.

Impact of the Coronavirus on Daily Life (%)

m Very strong impact ® Strong impact  Moderate impact = Little impact = No impact

Total Thailand (n=999) 28 38 26
Female (n=515) 30 40 22
Gender Male (n=484) 27 35 29
18620 (n=50) 32 44 16
21830 (n=233) 31 35 28
Age 31040 (n=214) 33 33 24
41050 (n=199) 26 42 26
51060 (n=161) 24 39 27
61+ (n=142) 23 40 25
Low (n=536) 28 39 25
Income Middle (n=376) 28 36 28
High (n=70) 33 41 19
Employee (n=507) 31 36 26
Employment Self-employed (n=149) 30 38 26
Business owner (n=127) 23 48 21
Past 12 Months  p12M Buyers (n=121) 41 38 17
Purchase
Future Intention Likely to buy (n=60) 37 42 18

Q5. Overall, how much impact does the coronavirus have on your life in general?

Base: Aware of coronavirus)=999

]

=3 el =

=

OVery st
0Strong
56 66
58 70
53 62
76 76
68 67
64 66
55 68
41 63
34 63
55 67
54 64
58 74
60 67
46 69
57 71
75 | 79
81 | 79

GLOBE
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Importance and Performance of Institutions to Combat the Outbreak

In Thailand, medical professionals
(84%), fellow citizens (83%), and the
national government (82%) are
believed to beboth the most important
and the highestperforming institutions
to combat the coronavirus

Participants rate the performance of
medical professionals and fellow
citizens equally as highly as their
importance, but see the national
government as falling slightly short of
its responsibilities.

Importance and Performance of Institutions to Combat the Outbreak, Total Mentions (%)

Performance @ Importance
Medical professionals @

Fellow citizen: 3
National governmen @
Scientific/academic institutions @
United Nations (e.g., WH( @
Local governmen (
Press/media @
National companies )

NGO @

Global companie: @

>

Q7. Please indicate how important you think each of the following institutions is to combat the coronavirus outbreak in gountry. Please rank the top five institutions by importance.
Q7c. Please indicate how well you believe each of the following institutions has handled the coronavirus outbreak in yomtrgom 2020. Please rank the top five institutions by how

well they have responded.
Base: Aware of coronavirus)=999

GLOBE
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Participant so

The demographic profile of
participants surveyed

in the USis nationally
representative of the general
population for age and gender,
while O0soft quot
implemented for regions and
education.

The majority of participants
have a medium or low
household income and have
not received a university
education. The greater
proportion are married or in a
civil partnership, are in full time
employment, and live in a
household with two people.

A majority of participants
do not travel overseas
(pre-COVIEL9).

S1. Region; S2. Age; S3. Gender; S4b. Yearly household income

Base: Total USn=2,000

Profil e

Demograp % avel and Household Profile (%
Gender Marital Status Education
single [ 38
Female - 51 ) . . Below college 70
Married / civil partnership - 42 o
. Mal - 49 University or 30
asao #Fe Divorced/separated/widowed - 20 above
Age Household Size Yearly Household Income
18320 || 6 .
High (US$150,001+) 6
21830 - 16 Only myself- 22
Middle (US$40,001- 5
31040 [ 10 2 people [N 33 150,000)
41850 [} 16 Low (<US$40,000) 45
s1560 [ 17 3people [ 18
o1+ [ 26 4 people . 16 Employment
Region 5 people or more . 11 Full-time employment 37
Part-time employment 9
Midwest - 21 Travel Overseas (pr€OVIELY) Freelancer / business owner 6
Northeast - 17 None [N o6 Fulltime student = 3
Occasional 25
soutn [ =2 L] Unemployed | 17
Regular ] 6
West - 24 Frequent I 3 Retired 24

; S5. Education; Q21. Marital status; Q21b. Household compQ&8oEmployment; Q24. Travélehavior

GLOBE
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The U.S.

Perceived Sources of the Coronavirus Outbreak

28 percent of participants

! ; B Primary source (%) [l Secondary sources (%)
believe that the primary source

of the coronavirus outbreak is For All Participants Who Are Aware of the Coronavirmns1,985) (%)
medical experiments/research,
followed by wild animals (3%). Human: Medical experiments/researc 28 21 49
. . Human: Lack of hygiene ke 31 43
Almost onethird (31%) believe Y9 /
source. Lack of suitable medicine S I 33
The Future Intended Buyers of Environmental deterioration ZJAll 21
wildlife products are significantly Animals: Domesticated animalsCJile] 13

less likely to identify wild animals
as a primary source of the Other 10
outbreak. Not sure* [ 19

For Future Intended Buyers of Wildlife Products, Top Three44) (%)

Human: Medical experiments/researc 31 28 59
Note: For this report, i) Past 12 Month (P12M) Buyers Human: Lack of hygiene k] 35 51
are those who have purchased wildlife products
themselves or know someone who has bought wildlife Animals: Wildlife / wild animalsf iz 23 37
products in an open market in the past 12 months; ii)
OFuture Intended Buyerso6 refers to those who say that
they are likely or very likely to buy wildlife products in
the future.

*This option is not provided for secondary sources.
Q8. To youknowledge, what is the primary source of the coronavirus outbreak? Q9. And which other sources, if any, are there for theaxdrus outbreak?
Base: Aware of coronavirug)=1985

See next slide for perceived
modes of transmission from
wild animals to humans

GLOBE
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Perceptions of Transfer of COVHDO from Wild Animals to Humans

55 percent of participants who Perceived Ways of COWI® Transmission from Wild Animals to Humans

believe that wild animals are one (AmongThose Who Believe Wild Animals Cause COY3ID (%)

of the primary sources of COVID _ 55
i i i Eating wild animals 54

19 identify consumption as a
vector for disease transmission

- o Physical contact with wild animals / wild meat _ 53
0,
A similar _number (53 /o_) believe exotic pets (touching)
that physical contact without
consumption was a vector for Being bitten by wild animals_ 28 35
disease transfer.
Using wild animals in medicines_ 17
Participants who intend to buy 36
"’.‘”'mals n t.he future are more Being near wild animals without contac_ 14
likely to believe that contact or 24
proximity to wild animals can S B
result in disease transfer, i.e., Using wild animals for fur 30
they are significantly more likely B s
to identify using animals for Not sure
medicine (36%), fur (30%), and
being close to wild animals (24%) m All who believe COVID-19 is caused by animals (n=741)
as opportunities for disease
transfer compared to the general Future intendt_ad k?uyer_s of wildlife products who believe COVID-19 is
population. caused by animals (n=80)
159 Q9b.You said that wild animals are one of the sources of the coronavirus outbreak. How do you believe the coronavirus transoritgtians from wild animals? M

Base: Those who believe wild animals cause CONH) n=741
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Perceived Root Causes of Future Pandemics

AmongU.S. participants,

antibioticresistant bacteria (Among Those Who Are Aware of the Coronavjr(f)
(41%), release from a lab

. ibiotic-resi oI 1
(39%) and disease transfer Antibiotic-resistant bacteria

from animal to human (39%) Accidental/intentional release from a Iab_ 39
rank similarly as the most

likely root causes of future  pisease transmitted from animal to human_ 39

pandemics.
Public rejection of scientific advice_25 30

Participants who plan to buy Increased global irave 22%

wildlife products are
significantly more likely to list

: . Climate change_ 16 o4 o—
climate change, an ageing
population, and deforestation Unregulated wildiife trace Mum—_ 14

as root causes of future

pandemics. Ageing / increasing human populations_ 1l 18

For those who perceive Deforestation / poor land quality 14

environmental issues to be the Urbanization @M _7 °

cause of the pandemic, 10

sustainable resource use and Not sure -

addressing deforestation are
seen as the mostimportant  m Al respondents who are aware of the coronavirus (n=1,985)

issues to be addressed.

[ec)ee]

Perceived Root Causes Posing Highest Risk for Future Pandemics

3

Most Important Issues to Address
(AmongThose Who Believe Deforestation / Climate Change
Urbanization Are Root Causes of the Pandemic) (%)

Sustainable use of natura-
resources by companie
Addressing deforestation an_
poor land quality
Reducing emissions- 60
The expansion of urban area- a7

Development of large-scal
infrastructure (e.g., roads_ 40
bridges)

Future intended buyers of wildlife products who are aware of the coronavirus (n=229)

Q9c.Which of the following root causes do you believe pose the highest risk for future pandemics?
Base: Aware of coronavirug)=1,985

Q9d.You said that [deforestation / climate change / urbanization] is one or are some of the root causes of the pandemic. Whidh&following would you consider the

most important issues to address?
Base: Those who believdeforestation / climate change / urbanization is one of the root causes of the pandemit=513

GLOBE
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When asked what they believe their
national government should do to
prevent the next pandemic in an
openended question, participants in
the U.S. mention conducting more
scientific research and improving
healthcare (13%)

Having plans in place for pandemics
and investing in vaccine research are
mentioned as being equally important
(11%), followed by travel restrictions
and face mask mandates (8%).

Combatting wildlife trade (2%) and
protecting the environment (1%)
ranked very low among U.S.
participants.

Suggestions for National Government to Prevent the Next Pandemic WWF

Top Suggested Actions Nation@overnments Should Take to Prevettie Next Pandemic
(AmongA | | Participants Who Answ®r ed, Excl

Conduct more scientific research / medical research on the virus, build a bett 13
healthcare system, ensure medical supplies, set policies based on scien
Be more prepared and have comprehensive plans, learn from this time, ens| E 11
timely action
Research/support the development of vaccines, buy more vaccin 1
accelerate/provide free vaccination to citizeng

Reduce/ban travel, close country borders, conduct mandatory testing m 8

travelers, stop importing good

Encourage/make it mandatory to wear face masks, impose social distanci 8

measures

Isolate infected people, implement quarantine/stay home measures, ear- 5
community lockdowns

Educate and inform people of the pandemic situation, stop fake news, maint 5
transparency ¢

Raise awareness of maintaining good hygiene, promote actions on making (

. D <
clean, washing hands and sanitizing Yy 3

There is nothing the government can do / we cannot prevent a panderrm 3

Cooperate with other countries / stop making it politica. 2

Set stricter rules and strengthen law enforcement/penalties for peopl

disobeying control measure 2

*11 percent of participants answered 0l dondt knowo
Q9e.What do you believe your national government should do to prevent the next pandemic? [Ggreged question]
Base:All participants who answered e x c |l udi ng mg®ndt knowd) ,

Other actions include:

udi

Stop eating/trading wild

animals: 2%

Environment protection1%

GLOBE
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Perceived Effectiveness of Closing HigRisk Markets

To prevent similar outbreaks from Perceived Effectiveness of HigRisk Wildlife Market Closure (%)
happening in the future, 72 percent
of parti cipants feel that a closure of m Very effective m Somewhat effective - Neither effective, nor ineffective® Not very effective m Not effective at all
wildlife marke.ts is an effective Total US 29 43 19
approach, while 9 percent do not see
this measure as being effective. Gender Female (n=1,011) 29 40 7%
Agreement is relatively uniform Male (n=974) 25 oLt -
across demographics, though higher 18520 (n=119
income participants tend to believe (”: ) =0 —
these measures are more effective. 5.4 21830 (n=317) = — 19
g 31840 (n=374) 16
Participants who bought wildlife in 41850 (n=321) 31 41 22
the past 12 months are significantly 51860 (n=333) 28 37
more likely to believe highisk 61+ (n=521) 27 48 17
market closure will be effective Income
against preventing future Low (n=884) 22
pandemics. Middle (n=901) 27 48 16
*Note: High+isk markets were defined to the Household High (n=117) 33 44 17
respondents as follows::
OHi gh risk marketsoé are maPaskl2Monthst PI2M Buyersameney) 39 45 10 1
and birds that carry diseases that can be transmitted Purchase
to humans. This includes most birds (due to avian flu) . . . _ _
and mammals of particularly high risk like bats, Future intention Likely to buy (n=229) = e L
primates, rodents and carnivores
Q12. How effective do you think a closure of markets where they sell animals which are coming from the wild (i.e-dapresticated animals and not livestock
162 such as bats, pangolins, an@ivets)would be to prevent similar epidemic diseases from happening in the future? GLOBE

Base: Aware of coronavirus)=1,985
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Likelihood to Support Closing Higirisk Markets WWF

9 percent of U.S. participants say that Likelihood to Support HigiRisk Wildlife Market Closure (%)
they do not have higkrisk markets in
their country (datanot shown). mVery likely m Likely Neither likely, nor unlikely = Unlikely ®Very unlikely
Total US 18
68 percent of participants are likely or
very likely to supp8#the geﬁa\é@ildw___ 19
efforts to close all highrisk markets Male (n=985) [ 30 30 B
selling wildlife, the lowest out of the five
countries surveyed. 18520 (n=120) 29 25 28 . 8 |
o i Age 21830 (n=320) 32 26 26
Support for highrisk market closure in 31340 (n=380) 39 32 16
the U.S. increases significantly with age 41850 (n=324) n) 28 17
and is highest among those aged 61+. 51360 (n=333) 20 26 18
Participants who bought wildlife in the Income 61+ (n=523) 47 27 12
past 12 months are significantly less Low (n=890) 39 o 18
likely to say there are no hlg-lﬂISk Middle (n=906) 17
markets in the U. 5. (<1%, data not Household High (n=117) u |
shown) and are significantly more likely to
support the closure of such markets Past 12 Months P12M Buyers (n=170) 14 [
(80%). Purchase
Future intention Likely to buy (n=234) 19

Future indented buyers of wildlife are
significantlymore likely to oppose the
closure of highrisk markets (12%).

Q13. _Hovv likely would you be to support the efforts by governments and health ministries to close all-tigkhmarkets sellingwildlife (i.e., animals coming from M

the wild, direct from nature such as bats, pangolins, argvets, not livestock which are farmed) in your country?
Base: Aware of coronavirus)=2,000
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Ways to Support the Prevention of Sales of HigRisk Wild Animals

Participants selected several ways
in which they would support the
closure of highrisk markets.
Sharing relevant information online
is the most popular action (40%),
but participants selected other
actions relatively equally.

Having previously said that they
would support market closure in
their country (previous slide), 31
percent of this group revised their
opinion to say that there are no
such markets in the U.S.

Q14. And how would you support the initiatives/efforts to prevent sales of higek wild animals in your country?

Base: Support market closuren=1,341

Ways to Support Prevention of Sales of Hitisk Wild Animals
(Among Those Who Supported Market Closure) (%)

Sharing of relevant campaigns online, via soci 20
media

Sharing of news related to wildlife markets onlin

via social media 36
Convincing others not to buy/eat wildlife product
and bushmeat (meat from wild / non-farmed 35

animals

Sharing of information on animal protectio_ 34
- E

| would report these markets to the authoritie

Stop visiting and buying in these market_ 31

Stop eating wildlife products and bushmeat (me

from wild/non-farmed) animals 29

n my country, we don6t have sush sales or ma

None of these 4

GLOBE
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Support for U.S. Activities Overseas

) _ o Support Investment from the U.S. Overseas to Reduce the Chance of Pandemic:s
A Almost onethird of U.S. participants

(32%) support substantial investment ® Substantial = A small amount = Minimal No support = Oppose investment
overseas from the U.S. government to
reduce the chance of further Total US 32 28 21
pandemics. One in ten participants
would actively oppose it. Gender Female (n=1,011) 30 28 22 9 |
o . Male (n=974 35 28 20 10 |
A Highincome participants and those ( )
who bought wildlife in the past 12 18520 (n=119) 30 27 29 6 |
months are significantly more likely to 21830 (n=317) 7 31 24
support substantial investment 31540 (n=374) 6 20 19 KN
Age
overseas. 9 41850 (n=321) 35 29 19
51860 (n=333) 33 24 22
61+ (n=521) 32 28 20
Low (n=884) 32 27 21
Income Middle (n=901) 32 31 22 | 8 |
High (n=117) 45 25 16 [ 9 |
Past 12 Months
=167) I
Purchase P12M Buyers (n=167) 52 28 14
Future Likely to buy (n=229) 38 29 22

Intention

QUS3. Would you support the U.S. government investing money in activities in other countries that are designed to reduckahee of further pandemics?

Base: Aware of coronavirug)=1,985 GLOBE
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Level of Worry if No Measures Are Taken to Close Wildlife Markets WWF

A majority of participants $9%) Level of Worry if No Measures Are Taken to Close Wildlife Markets (%)
would be extremely or very worried _ _ . . .

- . m Extremely worried = Very worried A bit worried Not worried at all
about a similar outbreak if no
measures are taken to close the Total US 28 31 30

wildlife markets, the lowest out of
the five countriessurveyed

Gender Female (n=1,011) 29 30 32
Male (n=974) 27 33 29

Participants aged 3150 are
significantly more likely to say they

ore 18620 (n=119) 37

would be worried if measures are 21830 (n=317) 35
not taken, as are highincome 31840 (n=374) 24
participants (69%). Age 41850 (n=321) 7

o 51860 (n=333) 29
Pgrtl'mp'ants who have bought 61+ (n=521) 33
wildlife in the past 12 months

0 . .

(81hA>)fand th%s%?;tendlng to buy Low (n=884) 30 57 31
int ,"]f, “t“ﬂre r(] 5 0) Irepolrt f Income Middle (n=901) 26 35 30
significantly higher levels of High (n=117) o = -
concern than thegeneral public,

ihlv indicati Past 12 Months
possibly indicating that they feel

. P12M Buyers (n=167 40 41 16
more likely to be affected. Purchase yers (n=167)
Future Likely to buy (n=229) 32 35 19
Intention
Q15. If no measures are taken to close the markets where they sell animals from the wild / from wilderness and/or strictyulate them, how
worried are you that similar epidemic outbreak will happen in the future? GLOBE
166 Base: Aware of coronavirus)=1,985
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7 percent of participants in the U.S. say they have bought or
know someone who has bought wildlife products in an open

wildlife market in the past 12 months, the secondbwest out of
the five countries surveyed (after Myanmar).

The same number (7%) say they know someone who has
bought wildlife online.

Wildlife purchase rate is highest among 340-yearolds (16%),
males (11%), those with high incomes (25%), high education

(14%), and regular overseas travelers (29%) (data not shown).

Live birds are the most common species purchased (49%),
followed by snakes (33%).

4,

€ A w a domesticfor international agreements or

regulations relating to wildlife made in 2020 to prevent

future outbreaks of diseases
(Unprompted, among all participants)

9
o9
-

€

Wildlife Product Purchase in Past 12 Months WWF

Wildlife Product Purchase in Past 12 Months (%)

/ Y \/

No
Not sure

Online

‘ Types of wildlife products bought (%)£€170)

Live birds 49

w
w

Snakes

Bats

N
=

*Note: Most wildlife products are not
sold in open markets in the U.S., as is
the case in some Asian countries

Ay
a1

Pangolins

Q16. Has anyone you know (e.g., friends, colleagues, family, or yourself) bought wildlife products in an open wildlife martket past 12 months?
Q16B. Has anyone you know (e.g.. friends, colleagues, family, or yourself) bought wildlife products online in the past 1hsyém your country or abroad?

Q17. You said that someone you know (or yourself) bought wildlife products in an open wildlife market in the past 12 mokith&h wildlife species did this person (or yourself), buy?
GLOBE

Base: Total U.Sn=2000
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Impact of the Coronavirus on Consumption of Wildlife Products WWF
Impact of COVID on Wildlife Product Consumption (%)
In the U.S., 67 percent of | consume more wildlife products
participants say they never mThereds no change in my consumpt
consume Wlldllfe products’ even | consume less wildlife prOdUCtS
. | dve completely stopped consumin
before the outbreak of coronavirus. = | never consume wildiife products
It is less common for males, Total US 8

younger participants, and those

with higher incomes to say that Female (n=1,011) 5

I Gender _
they never consume wildlife Male (n=974) 13
products. A substantial proportion 18820 (=119 oo - —
=110) | s

of these groups have not changed 2159 (nes17) 12
their wildlife consumption habits Age 31840 (n=374) 13
because of COVIO. 41850 (n=321) 10

51860 (n=333) ENIEENN 5
Among Past 12Months Buyers, o (resor) [EHR2Y
nearly six in ten have not changed
their wildlife consumptionhabits or Low (n=884) 6
have increased their consumption Income Middle (n=901) 10
because of COVIR9. A large High (n=117) 17
proportion (45%) of intenders to Past 12 Months
buy wildlife in the future say that Purchase P12M Buyers (n=167) 23
COVIEL9 has not changed their Euture
wildlife consumption habits. Intention Likely to buy (n=229) 2 2= 15 CEN

Q18. How has the coronavirus affected your consumption of wildlife products?

Base: Aware of coronavirug)=1,985 GLOBE
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Likelihood to Buy Wildlife Products in the Future WWF

72 percent of participants say that Future Intention to Buy Wildlife Products in Wildlife Markets (%)
they would be unlikely or very

unlikely to buy wildlife productsn mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely

the future. Total US 17 59

Male participants, those aged 28

40, and those with high incomes Female (n=1,015) 15 69 |
- . Gender

are significantly more likely to buy Male (n=985) [IANNER 20 48 |

wildlife products in the future.

Nearly 60 percent of Past 12 18820 (n=120) 40
Months Buyers say that they are 21830 (n=320) HENINNY) 24
likely or very likely to buy wildlife in Age 31840 (n=380) [N 14 18
the future while one in five (24%) 41850 (n=324) 19
say they are very unlikely to do so. 51860 (n=333) 2N 12

61+ (n=523) | 10 8 |
63 |

Low (n=892) 17 63
Income Middle (n=906) 16
High (n=117) LY 17 13
Past 12 Months
Purchase P12M Buyers (n=170) 29 30 17

Q19. And how likely will you be to buy wildlife products in the future?

Base: Total USn=2,000 wﬂ
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Alternative Channels to Purchase Wildlife Products in the Future WWF
Only 22 percent of Future Channels for Future Purchasef Wildlife Products
Intended Buyers say they would no (Among Those Who Intend to Buy Wildlife Products) (%)
longer buy wildlife products if the
markets are closed. The majority Yes, | would buy wildlife products from a truste 32
(67%) say they would buwildlife supplier
products through an alternative
channel.
Yes, | would buy wildlife products overse_ 30
The most popular alternative
channel of purchase is from a
trusted supplier (32%), followed Yes, | would buy wildlife products onlin_ 25
closely by overseas (30%).
No, I wouldnét buy any wildlife22roducts ¢

Yes, | would buy wildlife products through anoth 3
channel

Not sure 11

Q20. In case wildlife markets would be closed in the future, would you buy wildlife products via a different channel?

Base: Future intention (likely to buyn=234)
170
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Exotic Pet Purchasen Past 12 Months WWF
Exotic Pet Purchase in Past 12 Months (%)
8 percent of U.S. participants mYes mNo  Not sure
reported that they or someone they
know had bought an exotic pet in 8 87 6
the past 12 months. f—

U

Parrots are the most popular
pop Top Types of Exotic Pets Bought (%¥(51)

species of pet (34%), followed by
snhakes (31%).

As with the purchase of wildlife Snake _ 31
products, the profile of buyers is
primarily 31840-yearolds (15%), Songbird 20

males (12%), those with high
incomes (27%), higlkeducation
(15%), and regular overseas

Turtle / tortoise

[Eny
[(e]

Lizard 19
travelers (27%) (data not shown).
Bird of prey 19
Feline - 11
Note: The definition of an exotic pet that was given to the participants was: Primate - 1
OAn exotic pet is a pet that is not native to the area the owner |

usually considered wild. 6

Q17B. Has anyone you know (e.g., friends, colleagues, family or yourself) bought an exotic pet in person or online in th@2ea®nths? Note: an exotic pet is a pet that is not native
Q17C. You said that someone you know (or yourself) bought an exotic pet in the past 12 months. What kind of wild animdlidipgerson (or yourself), buy?
Base: Total USp=2000 GLOBE
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Purchase Channels of Exotic Pets

Locations Where Exotic Pets Were Purchased

Physical pet stores are the most (Among Those Who Bought in the Past 12 Montha}x({51) (%)

common single channel, with 46

percent of recent purchases taking In a pet store
place in these locations. However,

taken together, online purchases

are the most common medium for Onlined website _ 43
exotic pet purchase.
Onlined social media _ 29

Through contacts

46

N
w

At an animal auction 15

At a convention and/or trade ShO\I\. 6

Notsure & 1

Q17D. Where did this person buy this/these animal(s)?
Base: Those who bought exotic pet in the past 12 monthsz151 M
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Reasons for Choosing an Exotic Pet and Origins of the Animal

A The top reasons for buying an exotic pet

over a domestic pet are a longpeld
desire for the animal (28%), perceived
rescuing of the animal from bad
conditions (27%), a desire to post on
social media (26%), and based on an
interaction with the animal (25%).

Rarity is also highly valued but
participants report being influenced by
media or celebrities at a comparatively
low level (17% each).

50 percent of participants say that the
exotic animal they or someone they know
had purchased was taken from the wild.

Reasons for Choosing an Exotic Pet (%)

Have wanted this animal for a very long tim SIS 23
To rescue the animal from poor condition{ GGG 27
To post photos of the animals on social medi GGG 26
After interacting with the animal in real life GGG 25
Because the animal is rarc NN 23
The animal requires less care than a domestic pdill NN 20
To add to a collection NN 20
Allergies to domestic petsilIEE 10
Influenced by a friend GG 1°
To breed and/or show for profit I 10
To increase status/reputation NI 15
As a result of a movie/TV/online media sourcdllNNENNNNNNNNNNN 17
Influenced by a celebrity I 1/
Not sure I 3
Other 1 1

Was This Animal Taken from the Wild or Was It Born in Captivity? (%)

Taken from the i N <o
gorm in capty [ -

Not sure 8

QUS4. Why did youl/this person choose an exotic pet over a domestic pet? Please choose up to five answers.

QUSS5. Was this animal taken from the wild or was it born in captivity?

Base: Know someone who bought an exotic pet151
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Deterrents to Exotic Pet Purchase

A Participants who say they do not want an Reason Not to Buy an Exotic Pet in the Future (%)
exotic pet noted their preference for

domestic pets (47%) and a belief that .
exotic animals are not suitable as pets
(46%) as the top reasons. I do not think exotic animals make suitable pet_ 46

. . 0 .
A Disease risk (29%) and extinction | am concerned about the danger of owning an exotic p_ 32

concerns (24%) rated less highly. Younger

participants (18330) are significantly I do not know how to care for an exotic p_ 32
more concerned about the extinction risk . . ) i

(34%) than the general population (data I am concerned about the disease risk of owning an S)é(t)t_ 29
not shown).

N
(o9}

| do not have the money to buy/care for an exotic p

N
»

I do not have the time to care for an exotic p

I am concerned about the legal aspects of owning an exo_ o5
pet

I am concerned about the extinction risks of animals in th_ o4
wild

I do not want any pets in the futur

N
N

Other I 2

QUSS8. Why do you say that you do not want to buy an exotic pet in the future? Please select all that apply.

Base: Dondt wanli6llan exotic pet, GLOBE
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Comparative Disease Risks from Pets

A Almost onethird of participants (32%)
see no difference in the likelihood of
catching diseases from pets vs eating

Risk of a Disease from an Exotic Pet Compare to the Risk from Eating Wildlife Products (

Both are equally as likely for disease to transf_ 32

175

wildlife. Participants are more likely to
say that eating wild animals poses a far
higher risk for disease transfer (22%)
than owning exotic pets (4%).

Buyers of wildlife in the past 12 months
(32%) and buyers of pets in the past 12
months (39%) are significantly more
likely to say that eating wildlife has a
higher risk of disease transfer (data not
shown).

Wildcaught pet animals are perceived to
have a higher risk of disease transfer
(41%). This is significantly higher among
Past 12 Month Pet Buyers (55%) (data
not shown).

QUS6. How does the risk of a disease passing to humans from an exotic pet compare to the risk from eating wildlife products?
QUS?7. Is there a difference in the likelihood that witchught pets will be carrying viruses compared to those that are breddaptivity?

Base: Aware of coronavirus)=1,985

Eating wildlife products has a far higher risk of diseas|
transfer

Eating wildlife products has a slightly higher risk
disease transfer- 9
Owning an exotic pet has a slightly higher risk
disease transfer. 4

I -

Owning an exotic pet has a far higher risk of disea
transfer. 4

Neither has a risk of disease transfe. 4

Likelihood That Wilecaught Pets Will Be Carrying Viruses
Compared to Those Bred in Captivity (%)

Wild-caught pets are more likely to be infecte_ 41

Wild-caught pets and those born in captivity have a_ 17
equal chance to be infected

Exotic pets born in captivity are more likely to b
infected - 8

GLOBE
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Likelihood to BuyEXxotic Petsin the Future WWF

Participants in the U.S. are less Future Intention to Buy Exotic Pets (%)
likely to buy exotic pets in the

future than they are to buy wildlife
products (see previous slide).

mVery likely mLikely Neither likely, nor unlikely = Unlikely = Very unlikely

Total US 11

Those who intend to buy exotic pets

are similar demographically to Gender Female (n=1015) 2

those who intend to buy wildlife Male (n=985) 14 60

products (previous slide), with

males aged 21640 and those with 18820 (n=120) 25

high incomes saying they are likely 21630 (n=320) AN 21

to buy exotic pets in the future. Age 31840 (n=380) IEEIENL 14
41350 (n=324) 12 .69 |

More than 60 percent of those who

have bought an exotic pet in the 51860 (n=333) 5

past 12 months say that they 61+ (n=523) [3
intend to do so again in the future

Low (n=892) 10

Income Middle (n=906) 10 6 |

High (n=117) 16

Past 12 Months
Pet Purchase P12M pet buyers (n=151) 17 . 8 |

Q19b. And how likely will you be to buy an exotic pet in the future?
Base: Total USn=2,000 wﬂ
176



The U.S.

Impact of COVIEL9 on Desire to Buy Exotic Pets

A 34 percent of participants say they are a Coronavirus Impact on Desire to Buy an Exotic Pet (%)
lot less likely to buy an exotic pet due to

COVIRL9, while 43 percent say it has
not impacted their desire either way.

m A |ot more likelym Slightly more likely= Neutral = Slightly less likelym A lot less likely= | do not know

Total U.S. 43
A 54 percent of those who have bought an
exotic pet in the past 12 months say that Gender Female (n=1,015) 43
the COVIEL9 pandemic has made them Male (n=985) [IICH 42 32 9
want to buy another exotic pet in the
future. 18820 (n=120) 52 17 19
21830 (n=320) 43
31840 (n=380) HEMNCN 36
Age 41850 (n=324) 42
51860 (n=333) 44
61+ (n=523) 44
Low (n=892) 42 35 16
Income Middle (n=906) 45
High (n=117) 28 28 5
Past 12 Months
Purchase P12M Pet Buyers (n=151) 28 9 ]
Future Likely to buy (n=234) 30 2 | 10
Intention

QUS9. How has the coronavirus impacted your desire to buy an exotic pet in the future?

Base: Total samplen=2,000 GLOBE
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Buying an Exotic Pet in the Context of Disease Risks

A The majority of participants (72%) who Desire to Own an Exotic Pet Knowing That There Are Disease Risks (%)
plan to buy an exotic pet are not
swayed by the potential for disease
transmission. One in five say that they
are not sure if the risk of disease
transmission would make them
reconsider their purchase. Gender

| would still want ® Not sure | would not want

Total U.S. 72 21 7

Female (n=43)* 67 26 7
Male (n=110) 7

18820 (n=12)* 8
21830 (n=43)* NG e 5
31840 (n=63)* 6
Age 41850 (n=20)* |G Y 5
51860 (n=14)* 79 M 14
61+ (n=1)* 100

Low (n=38)* 11
Income Middle (n=83)* 6

High (n=29)* I N N 2 3
Past 12 Months

Purchase P12M Buyers (n=86)* 80 15 5
Future Likely to buy (n=116) 78 16 6

_ Intention
* Small sample size

QUS10. There are disease risks associated with having contact with exotic pets, especially those sourced from the wildealersl may claim
that wild caught animals are born in captivity. Knowing this, would you still want to own an exotic pet? GLOBE

178 Base: Want an exotic pet and do not know about disease risks;153






