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OUR MISSION IS TO STOP 
BIODIVERSITY LOSS AND 

BUILD A FUTURE IN WHICH 
PEOPLE LIVE IN HARMONY 

WITH NATURE.

WE ARE NEEDED 
MORE THAN EVER!

IF THE CURRENT 
DEVELOPMENT TREND 

CONTINUES, BY 2050 
WE WILL NEED THE 

EQUIVALENT OF THREE 
PLANETS.

WHY WE ARE NEEDED MORE THAN EVER
Our mission is to stop the degradation of the natural environment and build a future in 
which people live in harmony with nature. Since its establishment, WWF Finland has 
achieved significant conservation wins both in Finland and internationally. As part of 
WWF’s global Network, we are involved in influencing political decision-making, carrying 
out effective field operations and working together with a wide variety of private compa-
nies, other organisations and volunteers. However, as biodiversity loss continues and the 
human ecological footprint both in Finland and globally remains disproportionately large, 
it is clear that we must continue to work even more effectively and be more innovative to 
reverse the trend of unsustainable development. 

Biodiversity and healthy ecosystems are fundamental for human health, well-being and 
security. Our current lifestyle is a threat to biodiversity and, consequently, to the ecosystem 
services from which we currently benefit. In 2016, Finnish people consumed three times 
more energy and other resources than is globally sustainable. Globally, the human ecologi-
cal footprint is currently 1.6 times greater than what the planet can support. If we continue 
on this path, we will need the equivalent of two planets by 2030 to satisfy our demand and 
nearly three by 2050.
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The WWF Living Planet Index measures biodiversity by collecting data on the number 
of animals in different vertebrate species populations and calculating changes over time.  
The global LPI shows that the number of animals in vertebrate species populations have 
decreased by 58 per cent in 1970–2012. In other words, the number of mammals, birds, 
reptiles, amphibians and fish has declined on average by more than a half in a little over 40 
years. The most alarming findings are reported for freshwater ecosystems. The Freshwater 
Living Planet Index decreased by as much as 81 per cent during the review period. According 
to the data, the average decrease of the Living Planet Index is two per cent per year, with no 
let-up in sight in the foreseeable future.
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If we want to reverse the decline in the Living Planet Index, bring our ecological footprint 
down to within planetary limits, avoid harmful human-induced climate change and act in ac-
cordance with the principles of sustainable development, we must recognise that the planet’s 
resources are finite and place the limitation of the natural capital at the centre of our econo-
mies, business models and lifestyles. 

At WWF, we believe that the only alternative available to us is to reverse the current trend 
urgently and decisively, to ensure that by 2050 we no longer exceed the world’s biocapacity. 
The goal is a realistic one if all parties are committed to realising the change. That is why the 
role of WWF in promoting the well-being of people and nature is more topical and import-
ant than ever before. People also bear the responsibility to conserve the planet’s diversity of 
species and habitats because of their intrinsic value alone. 

The role of WWF as the leading conservation organisation in Finland and the world is 
to lead the way, bring people together and identify comprehensive solutions in coopera-
tion with others.

There is hope. Over the past few years, the countries of the world have committed to many 
conventions and agreements that are significant for nature and the planet. The first of these 
was the UN Convention on Biological Diversity targets in 2010. These targets include, among 
other things, the conservation of 17 per cent of terrestrial and inland water areas and 10 per 
cent of coastal and marine areas. In the autumn of 2015, the UN Sustainable Development 
Goals (SDG) was signed, binding all countries in the world. The UN Climate Change Paris 
Agreement entered into force in the autumn of 2016, committing us to not exceeding the 
dangerous two degrees threshold in global warming. WWF works towards the achievement 
of the targets of all these conventions and agreements.  

GLOBAL 
BIODIVERSITY 

HAS DECLINED.

THE LIVING PLANET 
INDEX IS -58%

-58%
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The number of vertebrates has declined by 58% in 42 years.
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In Finland, we have saved the white-tailed eagle from extinction and our work to protect 
the lesser white-fronted goose, the white-backed woodpecker and the Saimaa ringed seal is 
yielding results. Finland has also become a model country for sustainable fishing and the 
fish trade, international cruise ships will be prohibited from dumping their sewage in the 
Baltic Sea, the energy transition is proceeding and a corporate soya commitment has been 
achieved in Finland. 

WWF has also contributed to the upward turn in the number of tigers in the world, for the 
first time in more than a hundred years, and to the decrease in the poaching of rhinoceroses 
in Nepal. Forest restoration in Nepal is proceeding and, thanks to WWF’s operations, poor 
people in many developing countries have found new sources of income that are environ-
mentally sustainable. Village communities’ efforts to not only protect but also benefit from 
the biodiversity of their nearby forests is yielding results in East Africa, Nepal and Borneo. 
The status of women and girls has improved with the introduction of biogas stoves in the 
Nepalese countryside. Girls are no longer forced to spend hours collecting firewood and the 
development benefits forests, too. There are already 195 million0 hectares of FSC-certified 
commercial forest in the world, and the total area of certified forest is increasing in Finland, 
too. Our long-term work to end the illegal trade in wood and wood products led to the sign-
ing of the so-called Zanzibar Declaration in September 2015. This agreement aims to restrain 
the illegal cross-border trade in wood and commits the forest authorities of Kenia, Mozam-
bique, Tanzania, Uganda and Madagascar to tighten legislation and control in the area. WWF 
and its partners can take the credit – or at least a large share of it – for these and many other 
conservation achievements.

GLOSSARY:
The ecological footprint 
is a measure of how much 
land and water is required 
to produce the resources 
people consume and to 
absorb the carbon dioxide 
generated by fossil fuels.
 

Biodiversity refers to the genetic 
diversity within a species, the size 
and number of the populations and 
the size and diversity of the habitats. 
Ecosystem services goods and ben-
efits obtained directly from ecosys-
tems, such as clean water, medicines, 
raw materials etc.

The WWF Living Planet Index tracks 
the annual rate of population change 
for over 2,500 vertebrate species. It 
incorporates data on more than 9,000 
populations. The Index indicates the 
change in the number of vertebrates in 
the monitored populations. 

TRENDS 
CAN BE 

 REVERSED.

WHITE-TAILED EAGLE 
5 –> 414

SAIMAA RINGED SEAL 
150 -> 360
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WWF’S TARGETS AND PRIORITIES 
All offices in the WWF Network are committed to do their best in order to halt the decline in 
biodiversity and to reduce the size of the human ecological footprint. All offices around the 
world work in a wide variety of ways; influencing political decision-makers, the private 
sector and other organisations as well as the choices made by individual people. We also 
carry out significant practical work as part of our field operations. 

WWW Network objectives

The One Planet model developed by the WWF Network sets out the measures and solutions 
that are required for WWF’s goals to be achieved. WWF Finland uses a localised version of 
the model as a framework in its own activities by prioritising activities that will deliver the 
most effective results. Protecting biodiversity is vital for the health and well-being of people 
and nature alike. A thriving nature is needed to ensure that ecosystem services can continue 
to flow and there is enough food, clean water and energy to meet the needs of both current 
and future generations. One of the most important ways to protect biodiversity is to reduce 
consumption and, with that, the human ecological footprint. This can be achieved with mea-
sures that redirect cash flows and facilitate a more equitable distribution and management of 
natural resources.

BIODIVERSITY
By 2050, the biodiversity of the most out-
standing natural places on Earth will be 
conserved and carefully managed, and the 
natural stocks of ecologically, economically 
and culturally significant species will have 
returned to sustainable levels. In order for 
this goal to be achieved, biodiversity de-
cline should halt by 2020.

ECOLOGICAL FOOTPRINT
By 2050, the consumption of natural re-
sources will have reduced so that the 
ecological footprint is within the Earth’s 
capacity to sustain life, and the natural re-
sources of our planet will be shared equi-
tably. In order for this goal to be achieved, 
consumption should fall to its 2000 levels 
by 2020.

TOGETHER 
POSSIBLE  FOR A 
LIVING PLANET!

FOOD, WATER AND 
ENERGY SECURITY

EQUITABLE 
RESOURCE 

GOVERNANCE

CONSUME 
MORE WISELY

PRESERVE 
NATURAL CAPITAL

PRODUCE 
BETTER

BIODIVERSITY 
CONSERVATION

ECOSYSTEM 
INTEGRITY

REDIRECT 
FINANCIAL 

FLOW

ONE PLANET 
PERSPECTIVE
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WWF’s international conservation programme
We want to be a stronger player than ever before, both in Finland and internationally. 
Our partnership with Finland’s Ministry for Foreign Affairs is a significant opportunity 
to increase our international influence as part of WWF’s international conservation pro-
gramme.

WWF’s international conservation programme consists of nine programmes, six of which 
focus on different aspects of conservation: 

1. Oceans
2. Forests
3. Wildlife
4. Freshwater
5. Climate and energy
6. Food

In addition, WWF has three cross-sectional process-related programmes associated with the 
conservation programmes mentioned above:

1. Markets
2. Governance
3. Finance

At the international level, WWF Finland works with all conservation programmes, espe-
cially through the international development programme, but also directly, with regard to 
certain thematic topics. In Finland, WWF promotes the targets of all nine conservation and 
cross-sectional programmes. 

OUR PARTNERSHIP 
WITH FINLAND’S 

MINISTRY FOR 
FOREIGN AFFAIRS 

SIGNIFICANTLY 
INCREASES OUR 

ABILITY TO OPERATE 
AS A TRULY GLOBAL 

WWF OFFICE.
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WWF-toimistot WWF:n sisarjärjestöt2.

3.
4.

5.

6.

 1.

WWF’s regional priorities
From the regional point of view, we have selected WWF Finland’s focus areas by prioritis-
ing regions where the WWF Network requires our support and in which we will be able to 
make the largest possible contribution. 

To ensure that we work as effectively as possible, we are expanding our international op-
erations as part of the wider WWF Network. We will continue and expand our long-term 
activities in East Africa, the Himalayas and Borneo. During the strategy period, we will also 
analyse potential new conservation priorities.  Our chosen international priority areas form 
part of our partnership programme with the Finnish Ministry for Foreign Affairs, excluding 
the Arctic and the Baltic Sea. During the strategy period, we will also seek funding for our 
international operations from the EU or foundations. In addition to WWF’s international 
priorities, we will be continuing our wide-ranging activities in Finland. 

Our chosen priorities support the targets of the WWF Network’s new conservation pro-
gramme published in 2017. In addition, we support the conservation efforts of the entire 
WWF Network by funding it and by participating in expert-level activities and the gover-
nance of the Arctic Programme.

3. The island of Borneo
4. East Africa

1. Finland
2. The Arctic

WWF Finland’s regional priorities
5. Eastern Himalaya
6. The Baltic Sea

WWF national offices WWF offices Associates
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WWF FINLAND WORKS  
FOR A LIVING PLANET
1. PRESERVE NATURAL CAPITAL
The diversity of species and habitats must be protected and restored, both because of their 
intrinsic value and in order to safeguard ecosystem services for people. The well-being of 
nature is indispensable to all life.

Target 2020: 
To ensure that areas and species important for biodiversity are more effectively protected 
and restored in Finland and in WWF Finland’s international priority areas to safeguard eco-
system services. As a result, biodiversity loss in these areas will have been halted. 

To achieve our aim, we are directing our efforts in Finland at the Baltic Sea, forests, cultural 
landscapes, the Arctic environment, rivers as well as endangered species. In our international 
projects, we are focusing on improving the management of forests and watersheds as well as 
protecting endangered species and their habitats.

BY
 2020, THE DECLINE 

OF BIODIVERSITY 
WILL HAVE BEEN 
HALTED IN WWF 

FINLAND’S PRIORITY 
AREAS.

3.
1.

2.
4.

ONE PLANET MODEL

OUR PRIORITY SPECIES IN 
FINLAND AND THE BALTIC SEA

OUR PRIORITY SPECIES IN 
THE HIMALAYAS, BORNEO, EAST AFRICA 
AND THE ARCTIC

BY 2020, OUR PRIORITY SPECIES AND THEIR HABITATS WILL HAVE BEEN CONSERVED

Freshwater pearl mussel

Salmonids

White-tailed eagle

Saimaa ringed seal

Wolverine

Baltic ringed seal

Snow leopard

Polar bear

Rhinoceroses

Arctic fox

Orangutan

Tigers

Elephants

Lesser 
white-fronted 

goose

River dolphin

Tunas
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2. THE ECOLOGICAL FOOTPRINT IS SMALLER 
Our ecological footprint work is focused on effecting change on both production and con-
sumption. The environmental impacts of production must be reduced and consumption 
rationalised. 

A. Produce better 
Smart raw material choices and resource-efficient production methods will help bring our 
ecological footprint down to within planetary limits. They will significantly reduce human 
consumption of water, energy and other resources as well as limiting land use.

Target 2020:
Energy and resource consumption will have dropped, thanks to increased resource efficien-
cy within the production chain. Renewable energy, notably wind and solar energy as well as 
hydropower generated sustainably in developing countries, will have replaced a significant 
proportion of energy from fossil sources. The responsible production of selected key goods, 
including bioenergy, forest products, fish and meat, will have risen significantly in Finland, 
in WWF Finland’s priority areas and in international settings overseen by Finnish private 
sector actors.  

In order to achieve this aim, we will work together with companies and other organisations 
to encourage the adoption of renewable energy sources and to improve the sustainable pro-
duction of fish, meat and forest products in Finland and in WWF Finland’s priority areas. 

B. Consume more wisely
The consumption of natural resources should not exceed their ability to regenerate. Particu-
lar efforts will be made to considerably reduce the ecological footprint, especially the carbon 
footprint, of people living in high income countries. 

Target 2020: 
Consumption by private individuals and the corporate sector will be showing a trend towards 
smart raw material choices and reduced ecological footprints. By 2020, resource consump-
tion will be significantly lower compared with current levels. 

To achieve our target, we are working to promote more sustainable consumer behaviour in 
Finland, particularly with regard to food and energy. Meat consumption will decrease and 
preference be given to more sustainable options. We will also work with businesses and other 
organisations to reduce their consumption levels. This will be done through our Green Office 
programme, developed by WWF Finland, and other initiatives. Furthermore, we will work to 
ensure that the demand for significant goods, such as soya and palm oil, used by Finnish in-
dustry, does not jeopardise biodiversity. With regard to water consumption, we will promote 
a responsible attitude among Finnish businesses in our international priority areas.

GREEN
OFFICE
A WWF INITIATIVE 
TO REDUCE 
ECOLOGICAL 
FOOTPRINT

3.
1.

2.
4.

ONE PLANET MODEL

WE RECOMMEND:
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3.
1.

2.
4.

ONE PLANET MODEL

3.
1.

2.
4.

ONE PLANET MODEL

3. FINANCIAL FLOWS ARE TARGETED AT MORE SUSTAINABLE ALTERNATIVES
Actions by the public and private finance sector contribute to conservation goals by direct-
ing investments to more environmentally sustainable alternatives. 

Target 2020:
The largest Finnish institutional investors, especially pension insurance companies, will di-
rect their assets away from environmentally harmful investmens in line with the One Planet 
model. Investments that can be considered environmentally harmful include, for instance, 
energy production that is harmful to the environment and especially to the climate, commod-
ities that contribute to deforestation in developing countries and unsustainable use of fresh 
water. Investments should be targeted especially at investments that promote energy effi-
ciency and sustainable renewable energy. This development may be accelerated by furthering 
the creation of better investment instruments. WWF also encourages other investors, such as 
the banking and investment sector, to offer more sustainable services to their customers.

In addition, WWF works towards aligning the State budget with environmental targets. Mea-
sures include the elimination of subsidies that are environmentally harmful, the promotion 
of support for energy efficiency and sustainable renewable energy as well as work towards 
channelling income from emissions trading to climate work both in Finland and as part of 
international development cooperation.   

In order to achieve this target, we are increasing awareness of the importance of cash flow re-
direction among our Finnish stakeholders, such as political decision-makers and companies. 

4. EQUITABLE RESOURCE GOVERNANCE
We will only be able to meet the basic needs of all human beings if natural resources are 
equitably distributed and managed. What is required are global and national borders and 
measures that ensure equitable access to food, water and energy for all. 

Target 2020:
Political structures, legislation and norms will be better placed to ensure the sustainable 
use of natural resources in Finland and in WWF Finland’s international priority areas. The 
well-being of the people living in our international priority areas will have seen tangible im-
provements thanks to the more equitable management of natural resources.

In order to achieve this aim, we will work towards the implementation of the UN Sustainable 
Development Goals (SDG), the Paris Climate Change Agreement and the Convention on 
Biological Diversity. WWF will exert a direct influence on key environmental issues both in 
Brussels and in Finland.  We will seek to influence the Baltic Marine Environment Protection 
Commission (HELCOM) and the Arctic Council during Finland’s next chairmanship.

In our international priority areas, we enhance the capacity of local communities and organ-
isations to influence legislation and policy. This promotes tangible improvements to people’s 
well-being through new and environmentally sustainable livelihood opportunities. We will 
empower local communities and enhance the consideration of human rights in our projects, 
thus enabling people to participate in and influence decision-making on land use and natural 
resource management.
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INFLUENCE THROUGH JOINT PRACTICES  
To achieve our conservation goals, we have defined joint practices to which all WWF 
Finland’s employees are committed. Our joint practices help to maximise our impact, our 
internal cooperation and the commitment of the whole staff to our strategy. 

Targets:
1. We inspire and engage hundreds of thousands of Finns 
    and we convince political decision-makers and company directors.
2. We increase our income evenly from different income sources.
3. We manage our funds responsibly.
4. For us, we are the best workplace in Finland. 

1. WE INSPIRE AND ENGAGE HUNDREDS OF THOUSANDS OF FINNS 
AND WE CONVINCE POLITICAL DECISION-MAKERS AND COMPANY DIRECTORS
We will define the goals and target groups of each action more precisely than before. We 
will further develop our cooperativeness and solutions-focused approach, which are key 
principles in our operations.  We engage private individuals, political decision-makers, au-
thorities, companies, other organisations and media to further, together with us, solutions 
based on the One Planet model.

The broadest possible supporter base made up of individuals – hundreds of thousands of 
Finns – increases our power to influence political decision-making and corporate coopera-
tion and promotes the achievement of our conservation goals. We offer suitable solutions and 
forms of activity to different target groups and increase interaction in our communications.

BY WORKING 
TOGETHER, WE ACHIEVE 

PRACTICAL SOLUTIONS 
AND CONCRETE 

RESULTS.

The most 
urgent problems
threatening the 

well-being of nature 
and people

Solutions 
based on WWF’s

 One Planet model

We convince 
political 

decision-makers 
and companies

We inspire 
and engage hundreds 

of thousands of 
Finns to further 

our goals

ALL OF 
OUR ACTIONS AND 

COMMUNICATION ARE 
BASED ON TARGET 
GROUP THINKING.

WITHOUT 
OUR SUPPORTERS, 

CONSERVATION 
VICTORIES WOULD 
NOT BE POSSIBLE.
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Our values and guiding principles make us unique
• The WWF network’s brand, common values and guiding principles steer all that we 

do.  We differentiate ourselves from other organisations with our values (Optimistic, De-
termined, Knowledgeable and Engaging) and our guiding principles (Cooperative, Solu-
tions-focused, Leading and Thinking comprehensively).

• We dare to innovate and experiment to achieve our targets and implement change swiftly.

• We convince the most important political decision-makers and companies of 
the urgency of finding and implementing solutions to ensure the well-being of people and 
nature. We present solutions that are realistic, comprehensive, science-based and feasible. 

• Our experts are heard and they are invited to get involved in making decisions that are 
crucial for the environment and nature conservation. 

We help companies develop their eco-friendliness and sustainable development solu-
tions (SDG goals).

• Companies want to cooperate with us because we are a critical but constructive partner.

• We strengthen our cooperation with other organisations (e.g. municipalities, 
associations, schools and research organisations) as an integral part of influencing our 
target groups. We take new target groups into account through content that is relevant and 
interesting to them and by bringing nature conservation closer to people’s everyday actions 
and choices. We concretise our mission, to build a future where people live in harmony with 
nature, by emphasising the significance of nature not only for its intrinsic value, but also 
from the perspective of its beneficial effects on people’s well-being and health. 

• We are a desired partner that produces added value.

• We improve our visibility and increase people’s awareness of what we do through en-
vironmental education, communications and marketing as well as theme years and cam-
paigns. We will also increase our cooperation with the media.  

• We are invited as key speakers to various events and media interviews and our mes-
sages get wide coverage in conventional media.

• The number of people following us actively in digital media and participating in our 
campaigns will increase.

• Our visibility, as measured by surveys, and regard for us will increase.

• We actively promote the achievement of conservation goals through environ-
mental education. We cooperate with schools and other organisations and engage young 
people in WWF’s activities, both in Finland and internationally. With the aid of environmen-
tal education, we strengthen future decision-makers’ positive attitude towards sustainable 
development, nature conservation and WWF as an organisation. 

• Each year, we reach dozens of thousands of young people directly or indirectly.

SUPPORTERS AND FOLLOWERS

FINANCIAL SUPPORTERS  
• regular monthly or annual  

donors 
• one-time donors
• gifts
• major donors
• legacies
• lottery ticket buyers (supporting the Saimaa 

ringed seal)
• school pupils donating the pay for a day’s work
• online store customers
• corporate cooperation partners
• companies making donations
• regular donor companies
• Green Office companies

FOLLOWERS AND FANS 
IN DIGITAL MEDIA
• Twitter followers
• Facebook likers
• newsletter subscribers
• YouTube followers
• Instagram followers
• Sharewood subscribers

VOLUNTEERS
• volunteer work campers
• oil spill response team
• members of species working groups
• youth team

OUR VALUES: 
OPTIMISTIC, 

DETERMINED, 
KNOWLEDGEABLE, 

ENGAGING. 

OUR GUIDING 
PRINCIPLES: 

COOPERATIVE, 
SOLUTIONS-FOCUSED, 

LEADING, THINKING 
COMPREHENSIVELY.

WE ARE
 THE WORLD’S 

MOST INFLUENTIAL
INTERNATIONAL 

ENVIRONMENTAL 
ORGANISATION 

WHOSE OPINIONS AND
 RESULTS ARE HELD IN 

HIGH REGARD.
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2. WE INCREASE OUR INCOME EVENLY FROM DIFFERENT INCOME SOURCES 
We will ensure that WWF Finland has the best possible means of continuing to achieve suc-
cessful conservation outcomes in an environment where the competition between charities 
and charitable projects is increasing and the overall financial outlook remains uncertain. 
Our key funding sources are private individuals, Finland’s Ministry for Foreign Affairs and 
other public funding, foundations and companies.  

• We are all responsible for ensuring that high-quality fundraising strategies are in place 
and we are committed to responsible fundraising.  Our aim is to secure an income of at least 
EUR 10 million by 2020. 

• We will enhance the role of private donors as a key source of income. By offering us 
their financial support, our donors are giving us a mandate to act with them and on their 
behalf to promote the well-being of humans and nature.  

• To minimise the risks and maximise our influence, we will seek to raise private 
funds from a variety of sources and a mixture of donor groups. We will place particular 
emphasis on attracting and retaining regular donors, as they are a source of regular income 
that enables predictable income. In addition, we are developing a new legacy concept as 
well as new approaches to working with major donors. We will motivate people who make 
one-off donations and engage with us in social media to become regular donors. 

• Private sector partnerships can help support our fundraising efforts and lead to better 
conservation communications and outcomes. We will prioritise partnerships with business-
es and other entities that are relevant for our conservation goals or can help us meet our 
“hundreds of thousands of Finns” target.  At the end of the strategy period, we will have at 
least one international corporate cooperation agreement, with the aim of producing signifi-
cant added value for WWF’s international conservation programmes.

       In the field of royalty partnerships, we have invested in campaigns that are significant 
for fundraising and conservation communications. We are an easily approachable royalty 
partner for small companies, too.  The company donation activities include the concept of 
regular donor companies and the Christmas campaign. We will expand the number of WWF 
Green Offices in Finland and, resources allowing, will share our expertise by offering our 
Green Office concept for wider use within the international WWF Network. 

• Our goal is to increase public sector funding as well as funding received from foun-
dations. In addition to our partnership with Finland’s Ministry for Foreign Affairs, we will 
actively seek funding from the EU and various foundations, for instance. 

3. WE MANAGE OUR FUNDS RESPONSIBLY
Responsible financial management is at the very core of our operations.  

• In accordance with the WWF Network principles, we spend at least 70% of our total ex-
penditure on conservation activities and related communications, a maximum of 20% on 
fundraising and 10% on finance and administration.  

• We make cost-effective and targeted use of the funds at our disposal.
• To prepare for unpredictable financial situations, we have taken action to  

ensure that our reserve fund in each financial period is equivalent to at least six-months’ 
operating expenditure. 

• We invest reserve funds responsibly.

4. FOR US, WE ARE THE BEST WORKPLACE IN FINLAND
If we are to deliver excellent results, we need a committed, enthusiastic and highly competent 
staff, smooth cooperation, functional organisation structures and a positive working envi-
ronment. Constructive self-criticism forms part of our organisational development activities.

In 2009, we set ourselves the target of becoming the best place for us to work in Fin-
land, with an emphasis on mutual respect and trust. We have now achieved this goal and 
maintaining it is one of our key targets. This also means that WWF Finland is now a more 
highly-regarded and sought-after employer and this supports our efforts to recruit top tier 
candidates.

RELIABLE 
COST-EFFECTIVE

TRANSPARENT

BY SUPPORTING 
US, OUR FINNISH 

DONORS ARE GIVING
 US THEIR MANDATE 

TO ACT. 

PRIVATE SECTOR 
PARTNERSHIPS HELP US 
IMPLEMENT SOLUTIONS 

BASED ON THE ONE 
PLANET MODEL.



We inspire and 
engage hundreds of 
thousands of Finns 
and we convince 
political and business 
decision-makers.

We increase our 
income evenly from 
different income 
sources 
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We manage 
our funds 
responsibly 

For us, we are 
the best work-
place in Finland

We aim to 
protect biodiversity 
and reduce 
the ecological footprint

Our operating areas:
The Arctic
Finland
The Baltic Sea
The Himalayas
Borneo
East Africa 

© WWF Finland 2017

Working to sustain the natural 
world for people and wildlife
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